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Merhaba,

Turizm, Turkiye’ye en fazla net doviz girdisi saglayan
sektordir. Turizmde yukselise 1980’li yillarda gegen Tirkiye,
2015 yilinda diinyanin en fazla sayida turist geken altinci
Ulkesi olmustur. 2016 yilinda yasanan olumsuz gelismeler
neticesinde Ulkeye giris yapan uluslararasi ziyaretgi sayisi
yuzde 30’lar mertebesinde azalmistir. Ancak, Turkiye’nin
turizm sektériinde sahip oldugu gticlt altyapi ve dogal
zenginlikler, gelecege glivenle bakmamizi saglamaya devam
ediyor.

Turkiye’nin turizm sektoriinde sahip oldugu avantajlari
firsata gevirerek en 6nemli 3 destinasyondan biri haline
gelebilmesi igin yeni bir stratejiye ihtiyag bulunmaktadir.
Yeni stratejinin birinci amaci, farkli turizm tiplerinin de
sektor icindeki payinin arttirilmasi olarak belirlenebilir. ikinci
amag, turizmi Turkiye’nin kiyi kesimleriyle sinirli bir sektor
olmaktan ¢ikarip iilke geneline yaymak olmalidir. Ugiinciisii
ise Turkiye'yi ziyaret eden turistlerin ortalama harcama
tutarlarinin arttiriimasidir.

Turkiye’nin yeni turizm stratejisinin 6zel sektorle isbirligi
icinde ve glincel ve saglikl verilere dayanilarak hazirlanmasi
gerekmektedir. Turkiye Odalar ve Borsalar Birligi biinyesinde
faaliyetlerini stirdiiren Tirkiye Turizm Sektor Meclisi,

kamu ve 6zel sektoriin turizm politikalarini birlikte
sekillendirecekleri bir platform islevi gormektedir. Meclisin
2016 Turizm Raporu, glincel ve saglikh veriye dayali politika
tasarim sureglerine katki sunacagini umuyorum. Bu kiymetli
galismada emegi gegen herkesi kutluyorum.

Rifat Hisarciklioglu
TOBB Ydnetim Kurulu Baskani

Hello,

The highest net foreign exchange contribution to the Turkish
economy is made by the tourism sector. Turkey’s rise in
tourism sector has started in 1980s and Turkey became the
6th important destination as per number of international
tourist arrivals. As a result of the negative developments
that occurred throughout 2016, the number of international
tourist arrivals declined by more than 30 percent relative

to 2015. However, Turkey’s highly developed tourism
infrastructure and cultural and natural resources are the
main reasons that make us optimistic about the future of
tourism in Turkey.

Turkey needs a new tourism strategy to turn its inherent
advantages into an opportunity to become one of top three
tourism destinations. The first goal of the new strategy
should be to increase the alternative types of tourism in
Turkey'’s total tourism revenues. The second goal should be
to spread the tourism activity from coastal areas to inner
regions of the country. And finally the third target should be
to increase the amount of average spending by the tourists
travelling to Turkey.

The new strategy should be designed in cooperation with the
private sector and based on timely and accurate data. Turkey
Tourism Industry Council operating under the umbrella

of The Union of Chambers and Commodity Exchanges of
Turkey is a uniquely positioned platform that bring public
and private sector actors together to discuss tourism’s policy
issues. | believe that Tourism Council’s 2016 Tourism Sector
Report that contains analysis based on the most recent data
will prove to be a reference guide for both public and private
sector actors in the design processes of new tourism policies
in Turkey. | would like to congratulate all the experts involved
in the preparation of this report.

Rifat Hisarciklioglu
The Union of Chambers and Commodity Exchanges
President of Board of Directors

Yeniden merhaba,

Turizm raporumuzun 12. sayisinda

yine birlikteyiz. Bugiine kadar alti ayda
bir yayinladigimiz raporumuzun daha
geliskin olmasi, akademik yoniiniin
bulunmasi, turizm sektoriinde
bulunanlara kabul edilir veri saglanmasi
temel hedefimizdi.

Bunun igin de Akdeniz Universitesi
Turizm Fakultesi ile isbirligine gittik.
Bundan da giizel sonug aldik.

Raporumuzun artik akademik ve
turizm gevrelerinde kaynak olarak
gosterilmesi, Glkemizde buna benzer
baska bir calismanin olmamasi bizi
hem gururlandirdi hem de daha ¢ok
6zen gostermemiz gerektigi yoniinde
bize ek gorev verdi. Daha da titizlendik
hazirlarken.

Raporumuzu bundan boyle Turkiye
Odalar ve Borsalar Birligi ile isbirligi
icinde, birlik biinyesinde faaliyet
gosteren Turizm Sektér Meclisi Raporu
olarak yayinlayacagiz. Oniimiizdeki
sayllardan itibaren raporumuz daha
genis kapsamli hazirlanacaktr.

Her bir basimda yeni dosyalarla karsiniza
gelecegiz.

Osman Ayik
TOBB Turizm Sektér Meclis Baskani
TUROFED Yoénetim Kurulu Baskani

Hello again,

We are again together in 12th issue

of our Tourism Report. To date, our
essential aim is to have our report issued
semi-annually be more developed,

has an academic aspect and provide
acceptable data for the tourism sector.

Thus we have cooperated with Akdeniz
University Faculty of Tourism. And also
we have achieved good results from this
cooperation.

Having our report to be a resource both
in academic and tourism environment
and the absence of a similar study in
our country both elated us and gave us
an additional duty to show utmost care.
We have stickled during the preparation
stage.

From now on, we will publish our

report in cooperation with The Union of
Chambers and Commodity Exchanges of
Turkey, as Turkish Tourism Council which
exists in the Union. Our report will be
prepared more comprehensive from
next issues.

We will come with new files in every
edition

Osman Ayik

The Union of Chambers and Commodity
Exchanges of Turkey Sector Council
President Turkish Hoteliers Federation
President of Board of Directors
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1. BOLUM: DUNYA'DA VE AVRUPA'DA TURIZM HAREKETLERININ GELISIMI

1st CHAPTER: DEVELOPMENT OF TOURISM ACTIVITIES OF THE WORLD AND EUROPE

1.1. DUNYADA VE AVRUPA'DA TURIZM HAREKETLERI
1.1. TOURISM ACTIVITIES OF THE WORLD AND EUROPE

Birlesmis Milletler Diinya Turizm Orgitii verilerine gore
2015 yilinda dinya genelinde turizm gelirleri % 3.6'lik ve
turist sayisi ise % 4.4'l0k bir artis gostermistir. Bu veriler
itibariyle turizm endustrisindeki blyime hizi art arda dort
yil olmak (zere diinya ticaretindeki biiyiimenin de (zerinde
gerceklesmistir. 2015 il itibariyle dlinya ihracatinda
turizmin pay1 % 7'ye ve hizmetlerin ihracatinda ise % 30'a
ulasmistir. Uluslararasi turizm ihracati 1.4 trilyon Amerikan
Dolar seviyesinde gerceklesmistir. 2015 yili verilerine gore
diinya genelinde konaklama, yeme-icme, eglence, alisveris
ve diger (riin ve hizmetlere yapilan 6demeler yaklasik olarak
1,232 milyar Amerikan Dolaridir (1,110 milyar Euro). Ayni
vil icin turist sayisi ise 1,184 milyon kisi olmustur (UNWTO
World Tourism Barometer, Mayis 2016, 14; 1).

Dinya genelinde ihracat kategorisinde turizm benzin ve
kimyasallardan sonra (clnc( sirada, yiyecek ve otomotiv
endustrilerinin de 6éninde yeralmistir. 2015 yilinda doviz
kurlarinda beklenmedik ve glicli degisimler yasanmis bu
durum da kitalar farkh oranlarda etkilemistir. Dovizlerdeki
dalgalanmalar ve enflasyon rakamlar dikkate alindiginda
Amerika, Asya Pasifik ve Orta Dogu'da gelirlerde % 4'Ilk artis
yasanirken, Avrupa kitasinda % 3'liik ve Afrika kitasinda ise
% 2'lik artis gérdlmustdr.

2015 yihinda Amerika kitasinda gerek turist sayisinda ve
gerekse turizm gelirlerinde stregelen glicli artis devam
etmis, Karayipler, Merkezi Amerika ve Giiney Amerika turizm
gelirlerinde % 7’lik artis kaydederken, Kuzey Amerika % 3'lik
artis elde etmistir. Hem gelir hem de turist sayisi bakimindan
turizm endustrisinde en iyi turizm destinasyonlari Amerika
(178 milyar Amerikan Dolan), Cin (114 milyar Amerikan
Dolari), ispanya (57 milyar Amerikan Dolari) ve Fransa (46
milyar Amerikan Dolar) olarak gerceklesmistir. Burada
6zellikle Cin 2004 yilindan bu yana cift haneli buytumesini
surdirmektedir.2015 yilinda Cin'li turistlerin harcamalan
% 25 artarak 292 milyar Amerikan Dolarina ulasmistir.
Harcamalar acisindan ikinci sirada yeralan Amerika ise %
9'luk bir artisla 120 milyar Amerikan Dolar seviyesinde
harcamada bulunmustur (UNWTO World Tourism Barometer,
may2016, 14: 3,5).

According to the data of United Nations World Tourism
Organization , the tourism income of the world has increased
3.6% while the number of tourists has increased 4.4% in 2015,
As of this data, the current growth of tourism industry has been
higher than the overall growth of the world trade for the last
four consecutive years. As of 2015, the share of tourism in world
export has reached up to 7% and 30% for export of services.
International tourism export has been at 1.4 trillions of United
States Dollars level. According to 2015 data, the payments made
foraccommodation, food and beverage, entertainment, shopping
and other products and services of the world have been 1.232
billions of United States Dollars (1,710 billions of Euro). The
number of tourists for the same year has been 1,184 millions of
people (UNWTO World Tourism Barometer, May 2016, 14:1),

With regards to export category of the world, tourism industry
has come as the third after oil and chemicals and been one step
ahead of the food and automotive industries. In 2015, there
have been unexpected and strong changes and fluctuations in
the exchange rates and this has various impacts on continents.
If, the fluctuations of exchange rates and inflation figures are
taken into consideration, there has been 4% increase in income
for America, Asia Pacific and the Middle East while there has

been 3% increase for Europe and 2% for Africa.

The ongoing strong increase of the number of tourists and
tourism income of America has continued in 2015 and there has
been 7% increase in the tourism incomes of Caribbean’s, Central
America and South America while it has been 3% for North
America. The best tourism destinations both with regards to
income and number of tourists have been America (178 Billions
of United States Dollars), China (114 Billions of United States
Dollars), Spain (57 Billions of United States Dollar) and France
(46 Billions of United States Dollars). Here, specifically China
has been continuing its double-digit growth since 2004. The
expenses of Chinese tourists have increased 25% in 2015 and
increased up to 292 Billions of United States Dollars. America,
which comes as the second with regards to expenses, has spent
120 Billions of United States Dollars with 9% increase (UNWTO
World Tourism Barometer, May 2016, 14: 3,5).
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Birlesmis Milletler Diinya Turizm Orgiiti 2016 wili icin
de olumlu bir beklentiye sahip olup, uluslararasi turist
sayisinda % 41tk bir artis beklemektedir. 2016 yili
sonu itibariyle en blyiik artisin sirasiyla Asya ve Pasifik
Bolgesinde (% 4-5 dlzeylerinde), Amerika Kitasinda (% 4-5
dizeylerinde), Avrupa Kitasinda (%3.5-4.5 dulzeylerinde),
Afrika Kitasinda (%2-5 diizeylerinde) ve Ortadogu'da (%:2-
5 dulzeylerinde) olacagl tahmin edilmektedir (www.media.
unwto.org:ErisimTarihi:04.07.2016). 2016 vyilinda turizm
endustrisinin tim bilesenleri acisindan 2015 yilina gore
daha iyi sonuclarin elde edilmesi beklenmektedir. Turistik
yatirimlarin 2015 yihna gére % 4.7, i¢ turizmde turistik
harcamalarda % 3.3 ve dis turizmde ise % 3'lik artislarin
olmasi beklenmektedir. 2016 yilinda diger para birimlerine
kiyasla Amerikan Dolarinin giclint strdirmesi ve seyahat
trendlerini etkilemeye devam etmesi beklenmektedir. 2016
yili ve sonrasi dikkate alindiginda gayrisafi hasila agisindan
seyahat ve turizm endustrisinin gelecek on yil stireyle yillik
olarak %4'lik oranda blyUmesini stirdirmesi beklenmektedir.
2026 yilh itibariyle seyahat ve turizm enddstrisinin dinyada
370 milyon is imkani saglayacagl tahmin edilmektedir.
2026'ya kadarki donemde gayri safi hasilaya katki agisindan
en fazla blytmenin Giiney Asya'da gerceklesmesi (% 7.1)
beklenmektedir. G20 Ulkeleri acisindan ise 2026'ya kadarki
donemde gayrisafi hasila agisindan en fazla blyimenin
sirasiyla Cin, Hindistan, Endonezya, Meksika ve Glney
Afrika'da olacagl tahmin edilmektedir. G20 Ulkesi olmayan
ve daha kiicik ekonomilere sahip llkeler acisindan ise en
fazla blytmenin Kirgizistan, Myanmar, Tanzanya, Vietnam
ve Zambiya'da olmasi beklenmektedir. Ayrica Hindistan'in
mevcut performansiyla 2026'ya kadarki dénemde gayrisafi
hasila icindeki pay acisindan 2015 yilindaki on ikincilikten
yedincilige yikselmesi, Taylandin ise Cin ve ispanya'yl
gecerek ikinci siraya yerlesmesi beklenmektedir (WTTC,
Economic impact 2016 annual update summary:3).

Dinya Turizm ve Seyahat Konseyi 2016 ve 2017 yillari icin
farkli lkelerde turizm gelisimlerini tahminlemektedir. Buna
gore gayrisafi hasila acisindan Cin icin 2016 ve 2017 yillari
icin tahmin edilen sirasiyla % 6.2 ve % 6'lik blyime oranlari
% 6.5 ve % 6.2 olarak revize edilmistir. 2016 yili baslangi¢
aylan itibariyle Almanya, ispanya ve ingiltere acisindan
turizm hareketlerinde olumlu bliyiime goérltrken, 6zellikle
Japonya'nin elde ettigi blylk ivmenin yil boyunca devam
etmesi beklenmektedir. Uluslararasi hava trafigi de subat
donemi itibariyle % 7.8'lik bir artis elde etmistir. Afrika (%
10.7), Ortadogu (% 10.6) ve Asya Pasifik Bolgesi de (%10.2)
cift haneli artislara sahne olmustur (www.wttc.org/research/
economic-research/monthly updates/#undefined:ErisimTari
hi:01.07.2016).

The World Tourism Organization of the United Nations has a
positive expectation for 2016 and 4% increase is expected in
the number of international tourists. As of the end of 2016, it
is estimated that the highest increase will be experienced for
the Asia and Pacific Region (at 4-5% level), the Continent of
America (at 4-5% level), Europe (3.5-4.5% level), Africa (at 2-5%
level) and the Middle East (at 2-5% level). (www.media.unwto.
org.Access Date: 04.07.2016). It is expected to get better
results for all components of the tourism industry in 2016 than
the results obtained in 2015, It is estimated that the touristic
investments will increase 4.7% compared to 2015 and 3.3% for
domestic touristic expenses while 3% for foreign tourism. It is
expected that in 2016 the United States Dollar will remain its
strength over other currencies and it will continue influencing
travel trends. If, the year 2016 and the following years are taken
into consideration, with regards to gross domestic product, it is
expected that the travelling and tourism industry will continue
its growth at 4% annual rate for the next ten years. As of 2026,
it is estimated that travelling and tourism industry will provide
370 millions of employments in the world. It is expected that the
biggest growth with regards to contribution in gross domestic
product until the term of 2026 will be experienced for Southern
Asia (7.1%). With regards to G20 countries, it is estimated that
the biggest growth in respect of gross domestic product until the
term of 2026 will be experienced respectively for China, Indig,
Indonesia, Mexico and South Africa. With regards to the non-G20
member countries with smaller scale economies, it is estimated
that the biggest growth will be experienced for Kyrqyzstan,
Myanmar, Tanzania, Vietnam and Zambia. It is also expected that
India with its current performance will raise from the twelfth rank
in 2015 to the seventh rank until the term of 2026 with regards
to its share in gross domestic product and Thailand will outrun
China and Spain and take the second rank (WTTC, Economic
impact 2016 annual update summary.3).

The World Tourism and Travel Council estimates
tourism developments for various countries for 2016 and 2017,
According to this, with regards to gross domestic product, the
growth rates of China estimated respectively 6.2% and 6%
for the years 2016 and 2017 have been revised as 6.5% and
6.2%. With regards to the first months of 2016, there have been
positive growth signs in the tourism activities of Germany, Spain
and the United Kingdom, especially the great momentum of Japan
will continue for rest of the year. International air traffic has
increased /.8% as of February. Africa (10.7%), the Middle East
(10.6%) and Asia Pacific Region (10.2%) have witnessed double-
digit growth rates (www.wttc.org/research/economic-research/
monthly updates/#undefined: Access Date:01.07.2016).
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2012-2016 yillan arasinda diinyada bolgeler ve kitalar The room occupancy rates as of the regions and continents of
genelinde oda doluluklari Tablo 1'de verilmistir (STR Global the world for the term between 2012-2016 are shown in Table
:ErisimTarihi:01.07.2016): 1 (STR Global:Access Date:01.07.2016):

Tablo: 1 Bolgeler ve Kitalar Genelinde Oda Doluluklari 2012-2016 Table : 1 Room Occupancy Rates of the Regions and Continents for 2012-2016

Asya Pasifik Amerika Avrupa Ortadogu ve Afrika
Asia Pacific AmeriCa Europa Middle East and Africa

Ocak 12 January 12 % 60.5 % 49.7 % 51 % 55.3
Subat 12 February 12 % 68 % 57.7 % 57.7 % 62.4
Mart 12 March 12 % 70.7 % 63.5 % 63.4 % 64.7
Nisan 12 April 12 % 68.9 % 61.7 % 65.5 % 63.5
Mayis 12 May 12 % 66.7 % 63.3 % 70.2 % 60.2
Haziran 12 June 12 % 67.3 % 69.8 % 73.1 % 58.3
Temmuz 12 July 12 % 69.4 % 69.8 %71.8 % 56.6
Agustos 12 August 12 % 69.8 % 67.8 %71.1 % 54.1
Eylul 12 September 12 % 68 % 63.3 % 76.3 % 60.7
Ekim 12 October 12 % 70.3 % 64.1 % 71.1 % 65.4
Kasim 12 November 12 % 71.6 % 56.9 % 64.8 % 65.7
Aralik 12 December 12 % 66.3 % 49.2 % 54.5 % 57.7
Ocak 13 January 13 % 64.4 % 51.3 % 51.2 % 60

Subat13 February 13 % 62.5 % 58.8 % 59.2 % 66.4
Mart 13 March 13 % 70 % 63.7 % 63.8 % 67.1
Nisan 13 April 13 % 68.6 % 63.8 % 67.3 % 65.7
Mayis 13 May 13 % 65.9 % 64 % 72 % 62.7
Haziran 13 June 13 % 67.1 % 69.6 % 75.3 % 61.8
Temmuz13 July 13 % 69.6 % 71 % 73.5 % 49

Agustos 13 August 13 %71.8 % 69.3 % 74.2 % 56.1
Eylul 13 September 13 % 68.5 % 63.5 % 77.1 % 58.1
Ekim 13 October 13 % 72.5 % 64.7 % 73.2 % 63.1
Kasim 13 November 13 %72.4 % 58 % 67.3 % 64.6
Aralik 13 December 13 % 66.3 % 50.5 % 56.5 % 59.6
Ocak 14 January 14 % 62.1 % 52.5 % 52.8 % 62

Subat 14 February 14 % 67.1 % 60.6 % 60.8 % 67.4
Mart 14 March 14 % 69.2 % 65.2 % 64.9 % 66.9
Nisan 14 April 14 % 68.8 % 65.4 % 68.3 % 67

Mayis 14 May 14 % 67.6 % 66.9 % 74 % 63.5
Haziran 14 June 14 % 66.4 % 71.2 % 75.1 % 61.3
Temmuz 14 July 14 % 70 % 73.2 % 73.9 % 49.3
Agustos 14 August 14 % 72.6 % 71.6 % 75.7 % 64.3
Eylul 14 September 14 % 69.2 % 65.7 % 79.4 % 65.5
Ekim 14 October 14 %72 % 67.7 % 74.7 % 67.6
Kasim 14 November 14 %72.2 % 59.3 % 68.2 % 67.4
Aralik 14 December 14 % 67 % 52.7 % 59.3 % 61.9
Ocak 15 January 15 % 64.7 % 54.5 % 54.4 % 62.8
Subat 15 February 15 % 64.6 % 62.3 % 62.6 % 67.2
Mart 15 March 15 % 68.7 % 66.6 % 66.5 % 68.7
Nisan 15 April 15 % 69.6 % 66.5 % 69.5 % 66.2
Mayis 15 May 15 % 68.1 % 67.1 % 74.1 % 65.1
Haziran15 June 15 % 66.2 %72.6 % 78.1 % 56.1
Temmuz 15 July 15 % 70.7 % 74.8 % 77.3 % 55.1
Agustos 15 August 15 % 72.7 % 70.6 %77.1 % 62.9
Eylil 15 September 15 % 68.1 % 67.6 % 80.7 % 64.9
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Asya Pasifik Amerika Avrupa Ortadogu ve Afrika
Asia Pacific AmeriCa Europa Middle East and Africa

Ekim 15 October 15 % 71.1 % 68.5 % 76.1 % 65.1

Kasim 15 November 15 % 70.4 % 59.7 % 68.1 % 64.6

Aralik 15 December 15 % 67.4 % 53 % 59.1 % 60.4

Ocak 16 January 16 % 66.1 % 54 % 54.7 % 60.6

Subat 16 February 16 % 64.2 % 61.5 % 63.1 % 64.2

Mart 16 March 16 % 69.6 % 65.9 % 66.2 % 67.3

Nisan 16 April 16 % 70.5 % 67.5 %71.4 % 64.5

Mayis 16 May 16 % 67.6 % 66.4 %73.4 % 63.7

Kaynak: STR Global: ErisimTarihi: 01.07.2016 / Source: STR Global: Access Date: 01.07.2016

Gecen yil yasanan bir takim ekonomik sikintilara ragmen dinya
genelinde otel isletmeleri ve oda basina elde edilen gelirler
acisindan istisnalar yasanmis ve Avrupa'da bazi sehirler
acisindan yeni rekorlar elde edilmistir. Bu baglamda 6zellikle
glnlik ortalama fiyatlarda Dublin, Lizbon, Porto, Barselona
ve Madrid stiregelen artislarini devam ettirmislerdir. 2017 yih
icin de oda basina en fazla gelirlerde Dublin, Lizbon, Porto ve
Barselona'nin 6n planda olmasi, ayrica onlar kadar olmasalar
da Milan, Moskova ve Madrid'in de nispeten iyi bir performans
gostermesi beklenmektedir (Pwc, Staying Power European
Cities Hotel Forecast for 2016 and 2017, March 2016: 21).

Despite some economical challenges experienced in the previous
vear, there have been exemptions with regards to the incomes
obtained by hotel enterprises of the world and per room and
new records have been broken by some cities of Europe. In
this sense, Dublin, Lisbon, Porto, Barcelona and Madrid have
continued their ongoing increases especially with regards to
daily average prices, It is expected that Dublin, Lisbon, Porto and
Barcelona will be at the forefront with regards to the highest
income per room in 2017 and Milan, Moscow and Madrid will
show quite better performance although their performance will
not be same as Dublin, Lisbon, Porto and Barcelona (Pwc, Staying
Power European Cities Hotel Forecast for 2016 and 2017, March
2016.21),

Tablo: 2 Oda Basina Gelirde (Yerel Para Birimi) Biiyiime Oranlari Table : 2 Growth Rates as of Income per Room (Domestic Currency)

2016 2016 2016 Oda Basina Gelir 2017 2017 Oda Basina Gelir
2016 Income Per Room 2017 Income Per Room
Roma Rome % 19.2 Dublin % 8.2
Dublin Berlin %9.1 Lizbon % 6.9
Prag Prague % 6.6 Porto % 5.8
Madrid Madrid % 5.8 Barselona % 5.5
Lizbon Lisbon % 5.7 Prag % 4.9
Porto Porto % 4.5 Milan % 4.1
Moskova Moscow % 4 Moskova % 3.9
Barselona Barcelona % 3.3 Madrid % 3.8
Berlin Berlin % 3.1 Frankfurt % 2.9
Amsterdam Amsterdam % 2.5 Edinburg % 2.8

Kaynak: Pwc, Staying Power European Cities Hotel Forecast for 2016 and 2017, March 2016: 21 /
Source: Pwc, Staying Power European Cities Hotel Forecast for 2016 and 2017, March 2016: 21

Avrupa sehirlerinin doluluk oranlari dikkate alindiginda 2015
yilinda ilk 5 sehir sirasiyla Londra, Dublin, Edinburg, Amsterdam
ve Paris olurken 2016 tahminlerinde ilk 4 sehrin ayni olacagi, 5.
sehrin ise Paris yerine Roma olacagl tahmin edilmektedir. 2017
yilinda ise doluluk oranlari agisindan ilk 3 sehrin Londra, Edinburg

ve Dublin olmasi beklenmektedir.

If, the occupancy rates of the cities of Europe are taken into
consideration, the first 5 cities in 2015 have been London, Dublin,
Edinburgh, Amsterdam and Paris while it is estimated that the first 4
cities will stay the same and the 5th city will be Rome instead of Paris.
It is estimated that the first 3 cities with regards to occupancy rates in

2017 will be London, Edinburgh and Dublin.
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Tablo 3: Oda Basina Elde Edilen Gelirlerdeki (Yerel Para Birimi) Artislar

Table 3: Increases of Income Obtained per Room (in Local Currency)

Siralama | 2015 2015 2016 (Tahmini) 2016 (Estimated) 2017 (Tahmini) 2017 (Estimated)
Ranking

1 Londra (% 82.1) London (82.1 %) Londra (% 82.9) London (82.9 %) Londra (% 83.5) London (83.5 %)

2 Dublin (% 82.1) Dublin (82.1 %) Dublin (% 82.3) Dublin (82.3 %) Edinburg (% 82.5) Edinburg (82.5 %)
3 Edinburg (% 81.4) Edinburg (81.4 %) Edinburg (% 81.8) Edinburg (81.8 %) Dublin (% 82.4) Dublin (82.4 %)

4 Amsterdam (% 78.1) | Amsterdam (78.1 %) | Amsterdam (% 78.4) Amsterdam (78.4 %) Amsterdam (% 78.2) | Amsterdam (78.2 %)
5 Paris (% 76.4) Paris (76.4 %) Roma (% 77.8) Rome (77.8 %) Paris (% 77.8) Paris (77.8 %)

6 Berlin (% 76.4) Berlin (76.4 %) Berlin (% 77.1) Berlin (77.1 %) Berlin (% 77.5) Berlin (77.5 %)

7 Barselona (% 75.3) Barcelona (75.3 %) Paris (% 76.6) Paris (76.6 %) Prag (% 77.2) Prague (77.2 %)

8 Prag (% 75) Prague ( 75 %) Prag (% 76.5) Prague (76.5 %) Barselona (% 76.3) Barcelona (76.3 %)
9 Lizbon (% 73.5) Lisbon (73.5 %) Barselona (% 75.4) Barcelona (75.4 %) Lizbon (% 76.2) Lisbon (76.2 %)

10 Zurih (% 73.4) Zurich (73.4 %) Lizbon (% 74.6) Lisbon (74.6 %) Viyena (% 73.6) Vienne (73.6 %)

Kaynak: Pwc, Staying Power European Cities Hotel Forecast for 2016 and 2017, March 2016: 24. / Source: Pwc, Staying Power European Cities Hotel

Forecast for 2016 and 2017, March 2016:24

2016ve 2017 yillarticin Avrupa'da 6n plana cikan bazi sehirlerin
konumlari, tarihleri, arz olanaklar ve sahip olduklan firsatlar
birlikte degerlendirildiginde su saptamalarda bulunulabilir
(Pwc, Staying Power European Cities Hotel Forecast for 2016
and 2017, March 2016: 37-62 arasindan derlenmistir);

The following determinations can be predicted if the locations,
histories, presentation potentials and opportunities of some
prominent cities of Europe for 2016 and 2017 (Pwc, Staying
Power European Cities Hotel Forecast for 2016 and 2017, March
2016: compiled from 37-62);

1.1.1. Amsterdam
1.1.1. Amsterdam

Amsterdam 2015 vyilinda istisna bir yil yasamistir. 2016 ve
2017 yilinda da 2015 yili kadar olmasa da blyimenin devam
etmesi beklenmektedir. Doluluk ortalamasi %78 dolayindadir.
Amsterdam, Hollanda'nin finansal ve kulttrel merkezlerinden
bir tanesi konumundadir. Blnyesinde 180 farkh milliyette
insani barindirmaktadir. Farkh milliyetlerden insanlarin bir arada
bulunmasinin da uluslararasi turizm talebinin artmasinda etken
oldugu soylenebilir. 2015 yilinda gayrisafi hasila acisindan
% 1.9'luk blylime gortlmus, otel odalarina olan talepte %
6.7'lik artis yasanmistir. Bu artisin 2016 yilinda da strmesi
beklenmektedir. 2015 yili itibariyle yaklasik olarak 30.000
otel odas! bulunan Amsterdam’da 2016 vyilinda ilave olarak
4000 odanin daha hizmete girmesi beklenmektedir. 2016
yilindan sonra da ilave olarak 7000 oda daha planlanmaktadir.
Planlanan yeni oda yatinimlariyla birlikte Amsterdam’in 2020
yiliicin belirledigi hedeflere 2017 yilinda ulasabilecegi tahmin
edilmektedir. Turizmin gelismesi adina Amsterdam’'in sahip
oldugu firsatlar olarak kdlturel cesitliligi, mizeleri, UNESCO
diinya mirasi avantajl, sahip oldugu popilaritesi, dans yarismasi

ve Avrupa Birligi Konseyine ev sahipligi yapmasi sayilabilir.

Amsterdam has experienced an exception in 2015. It is expected that
the growth will continue in 2016 and 2017 although it will not be
higher as 2015. The occupancy average is around 78%. Amsterdam is
one of the financial and cultural centers of the Netherlands. There are
people from 180 different nationalities in the city. It can be said that
this cosmopolite nature with people from different nations is a factor
of increasing international tourism demand. With regards to gross
domestic product in 2015, 1.9% growth has been experienced and
there has been 6.7% increase in demand to hotel rooms. It is expected
that this raise will also continue in 2016. It is expected that 4000 news
rooms will be put into service in 2016 in Amsterdam which has almost
30.000 hotel rooms as of 2015. Additional 7000 rooms are planned
after 2076. With planned new room investments, it is estimated that
Amsterdam will be able to achieve the goals of 2020in 2017. The
opportunities which Amsterdam has for developing its tourism potential
can be considered as its cultural diversity, museumns, UNESCO world
heritage advantage, its popularity, dance contest and hosting the

European Union Council.
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1.1.2. Barselona
1.1.2. Barcelona

2016 ve 2017 willan icin Barselona o6zellikle 6nceden
planlanmis toplanti ve konferanslar ile 6n planda goriinmekle
birlikte icinde (lkemizin de bulundugu ve rekabet halinde
oldugu bazi Akdeniz (lkelerinin yasadig siyasi, ekonomik ve
terdrle ilgili sikintilan kendisi acisindan avantaja cevirebilen
bir konuma da kavusmustur. Oda basina gelir ve genel olarak
fiyatlar acisindan 2016 ve 2017 yillarinda elde ettigi biyimeyi
strdiirecegi tahmin edilmektedir. Barselona ispanya'nin en
buytk ikinci sehri olup, ayni zamanda turizm acisindan lider
sehri konumundadir. Plajlari, modern mimarisi ve gastronomisi
turistik acidan cekici yonlerini olusturmaktadir. Yilda 2000
etkinlige ev sahipligi yaparak ayni zamanda toplanti, sergi,
etkinlik yénetiminde de oldukca iddialidir. Son 5 yilda talep
acisindan surekli artis yasayan Barselona, Avrupa'da en fazla
ziyaret edilen 5.sehir konumundadir. Cok sayida isletme
olmasina ragmen halen yeni isletmeler de devreye girmektedir.
2015 yilinda Barselona Havalimani, 2014 yilina goére yolcu
trafiginde % 5.7'lik artis yakalamistir. Ayni yil icin oda basina
gelirde ise % 11.3'lik artis elde etmistir. Halihazirda bekletilen
yeni 5000 odalik yatinmlar da bulunmaktadir. Firsatlar olarak
2016 yilindaki EXPO organizasyonu, konferanslar, mobil
operatorler icin ag baglantilari, GSMA Mobil Diinya Kongresi,
Uluslararasi Sarap Turizmi Kongresi ve Avrupa Birligi Niikleer
Tip Kongresi sayilabilir.

Although, Barcelona seems at the forefront for the years 2016 and
2017 especially with its previously planned meetings and conferences,
it has achieved a status where it can turn the problems related with
politics, economy and terror of some competitive Mediterranean
Countries including our country into an advantageous position. It is
estimated that the city will be able to continue the growth it has
achieved with regards to income per room and overall prices during
2016 and 2017, Barcelona is the second biggest city of Spain and

this city is also the leader in tourism. Its beaches, modern architecture
and gastronomy are its touristic points of attraction. The city is also
extremely assertive in meeting, exhibition and event management by
hosting 2000 events in a year. Barcelona which has always subjected
to an increase for the last 5 years is the 5th most visited city of Europe.
Although there are lots of enterprises, new ones are put into service. In
2015, Barcelona Airport has reached 5.7% increase in passenger traffic
compared to 2014, For the same year, there has been 11.3% increase
in income per room. There are already new investments on hold for
5000 rooms. The EXPO organization in 2016, conferences, network
connections for mobile operators, GSMA Mobile World Congress,
International Wine Tourism Congress and the European Union Nuclear

Medicine can be considered as the opportunities of this year.

1.1.3. Berlin
1.1.3. Berlin

2014 yilinda % 74.1 doluluk orani olan Berlin, 2015 yilinda
bu orani % 76.4'e ylkseltmistir. Almanya'nin ve siyasetin
baskenti konumundadir. Berlin, hem is hem de tatil amach
tercih edilmektedir. Tatil amacli gelenlerin % 55'i yerli turisttir.
Berlin Almanya’'da en fazla tercih edilen, Avrupa’da ise Londra
ve Paris'ten sonra en fazla tercih edilen 3. sehir konumundadir.
Gecelemelerin % 24’0 kongreler icin gelenlere aittir. Berlin igin
de ilk etapta 2145 yeni oda, daha sonra ise 1258 otel odasinin
yapimi planlanmaktadir. Gelecekte Berlin'deki geceleme
sayisinin 30 milyona cikarilmasi hedeflenmektedir.

Berlin which had 74.1% occupancy rate in 2014 has increased that rate
up to 76.4% in 2015. The city is the capital of Germany and politics.
Berlin is preferred both for business and pleasure. 55% of the ones
visiting the city for pleasure/holiday consist of domestic tourists. Berlin
is the most preferred city of Germany and the third most preferred city
of the Europe after London and Paris. 24% of stays are related with the
ones visiting the city for congresses. In the first phase, 2145 new hotel
rooms then 1258 additional ones are planned for Berlin. It is aimed to

increase the number of stays in Berlin up to 30 millions in the future.
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1.1.4. Briiksel
1.1.4. Brussels

Avrupa’nin merkezi konumuyla Briiksel, is turizmi ve hafta sonu
turizmi agisindan biiyiik talep almaktadir. Yasadigi ter6r saldirisi
nedeniyle 2016 yilinda oda basina gelirlerinde % 0.8'lik azalma
olacagl tahmin edilmektedir. Briiksel acisindan bir énceki yilda
oldugu gibi olumlu sinyallerin 2017 yilindan 6nce olmasi
beklenmemektedir. Brlksel, ozellikle Avrupa'daki stratejik
konumu nedeniyle toplantilar icin dinyada en fazla talep
edilen sehirler arasindadir. Ayni zamanda farkl uluslararasi
kuruluslara da ev sahipligi yapmaktadir (Avrupa Birligi ve NATO
gibi). 2015 yihnda 6.6 milyon geceleme gerceklesmis olup,
bunun %53'l is amach gelenlere aittir. 2009 yilindan bu yana
geceleme gelirleri %27 oraninda artmistir. Briksel'de toplam
205 otel ve 19.250 oda kapasitesi mevcuttur. 2020 yilinda 10
milyon geceleme hedeflenmektedir.

Brussel as the center of Europe is subjected to great demand with
regards to business and weekend tourism. Due to the terrorist
attack experienced by the city, it is estimated that there will be
0.8% decrease in income per room in 2016, Like the previous
vear, it is not expected to get positive signals for Brussels before
2017, Brussels is one of the most preferred cities of the world
for meetings due to its strategic location in Europe. In addition to
this, the city hosts several international organizations (such as the
European Union and NATO). There have been 6.6 millions of stays
in 2075 and 53% of these stays have bee for business purposes.
The stay incomes have increase 27% since 2009. There are 205
hotels and 19.250 rooms in Brussels. 10 millions of stays are aimed
for 2020,

1.1.5. Dublin
1.1.5. Dublin

irlanda acisindan sermaye ve ekonominin baskenti konumunda
olan Dublin’in 2016 ve 2017 yillarinda da buyime gdstermesi
beklenmektedir. irlanda niifusunun % 40't Dublindedir. Google,
Linkedin ve Facebook'un merkezleri de buradadir. Yilda yaklasik
olarak 4 milyon civarinda yabanci turist agirlamaktadir. 2015
yilinda % 6.7 ile irlanda, ikinci kez Euro bélgesinde gayrisafi
hasila acisindan en fazla blylyen Ulke olmustur. Yine ayni
yil icin oda basina gelir % 23.3 oraninda artis géstermistir.
Dublin’de otel sayisinda bir artis gériilmemis ve 155 adet olan
otel sayisi sabit kalmistir. Mevcut 155 otel blinyesinde 18.900
oda bulunmakta olup, bu sayi irlanda'daki otellerin {icte birini
olusturmaktadir. Uzmanlar artan talebe bagl olarak gelecek
3-5 yil icerisinde 5000 yeni odaya daha ihtiyac olacagini
tahmin etmektedirler.

It is expected for Dublin as the capital city of capital and economy
of Ireland to show growth in 2016 and 2017. 40% of Ireland
population lives in Dublin. The headquarters of Google, Linkedin
and Facebook are also in this city. The city approximately hosts 4
millions of tourists in a year. In 2015, Ireland has been the second
city of highest growth rate of the Euro Zone with 6.7% with
regards to gross domestic product, Also, the income per room has
increased 23.3% in this year. There has not been any incraese in
the number of hotels in Dublin and the number of hotels of the
city as 155 hotels has stayed the same. There are 18.900 rooms
in existing 155 hotels and this number consists one third of the
hotels in Ireland. Experts consider that the city will need 5000 new
rooms within 3-5 years due to increasing demand.

1.1.6. Rusya Federasyonu Acisindan Turizm Hareketleri
1.1.6. Tourism Activities of the Russian Federation

Ulkemiz acisindan 2 ana pazar konumunda olan Rusya
Federasyonu'nda 2016 yili itibariyle turizm ile ilgili tahmini
veriler su sekildedir (www.wttc.org/research/economic-
research/economic-impact-analysis/country-reports/#und
efined:ErisimTarihi:01.07.2016); Rusya Federasyonu'nda
seyahat ve turizmin gayrisafi hasilaya dogrudan katkisi 2015
yilinda toplam gayrisafi hasilanin %1.5'i olarak gerceklesirken
bu oranin 2016'da yine %1.5 ve 2016-2026 yillari arasinda
ise %3.4'ltk artis gostermesi beklenmektedir. 2015 yilinda
seyahat ve turizm dogrudan 973.500 ise olanak saglamistir
(Toplam istihdamin %1.4'01). 2016 yilinda istihdam acisindan %
2.9'luk ve 2026 yilinda ise % 2.2'lik bliyiime beklenmektedir.
Dolayli istihdam da dahil olmak (izere seyahat ve turizm, 2015
yilinda toplam istihdamin % 5.2'sine (3.749.500 is) olanak
saglamistir. Bu durumun 2016 yilinda %0.7 ve 2026 yilinda
ise %1.7'lik oranda artis gostermesi beklenmektedir. 2015
yilinda Rusya Federasyonu agisindan ziyaretci gelirleri toplam
ihracatin % 3.5'ini olustururken, bu oranin 2016 yilinda % 6.4
ve 2016-2026 yillar arasinda ise % 6.1'e ulasacagl tahmin
edilmektedir.

For 2016, the estimated tourism data of the Russia Federation as
one of 2 main markets of our country is as in the following: (www.
wttc.org/research/economic-research/economic-impact-analysis/
country-reports/#undefined:Access Date:01.07.2016). The direct
contribution of travel and tourism in Russia Federation has been
1.5% of the total gross domestic product in 2015 and it is also
estimated that this rate will be the same for 2076 and there will
be a 3.4% increase for the term between 2016-2026. There has
been direct contribution to 973.500 employments by travelling
and tourismin 2015 (1.4% of the overall employment of Russia). In
2016, 2.9% growth is expected with regards to employment while
this rate is 2.2% for 2026. Including indirect employment, travelling
and tourism sector has provided 5.2% of the overall employment
(3.749.500 employment) in 2015. It is estimated that this rate will
increase 0.7% in 2016 and 1.7% in 2026. While, the tourist income
has constituted 3.5% of the total export of Russia Federation in
2015, itis estimated that this rate will rise up to 6.4% in 2016 and
6.1% for the term between 2016-2026.

10



TURiZM RAPORU /

2015 yilinda ise seyahat ve turizme yapilan yatinmlar toplam
yatinmlarin %Z2.7'sine ulasmistir. Bu oranin 2016 yilinda
diserek %2.6 olmasi ve gelecek on vyl icerisinde %4.1'lik
oranda artis géstermesi beklenmektedir.

2015 yilinda Rusya Federasyonunda tatil ile ilgili harcamalar
dogrudan gayrisafi hasilasinin  %80.2'sini  olustururken,
is seyahatleri %19.8ini olusturmaktadir. Tatil turizmi
harcamalarinin 2016 yilinda %0.4'lik ve 2026 yilinda ise
%3'lik oranda artmasi, is turizmi harcamalarinin ise 2016
yilinda %8.9 ve 2026 yilinda ise %4.7'lik artis gostermesi
beklenmektedir. 2015 yilinda yerli ziyaretci harcamalarinin
gayrisafi hasilaya dogrudan katkisi %73.5 iken, yabanc
ziyaretci harcamalar %26.5'ini  olusturmustur. Yerli turist
harcamalarinin 2016 yilinda %0.5 ve 2026 yilinda ise %2.1'lik
oranda artis gosterecegi
ziyaretcilerin harcamalarinin ise 2016 yilinda %6.4'lik ve
2026 yilinda ise %6.1'lik bliyiime gostermesi beklenmektedir.

tahmin edilmektedir. Yabanci

The investments made into travelling and tourism sector for 2015
has reached to 2.7% of the overall investments of the country. It is
predicted that this rate will decrease in 2016 and become 2.6% and
increase 4.1% in the next ten years.

While, in 2015, the holiday tourism related expenses have directly
consisted 80.2% of gross domestic product, business trips have
consisted 19.8%. It is estimated that the holiday tourism expenses
will raise 0.4% in 2016 and 3% in 2026 and the business tourism
expenses will increase 8.9% in 2016 and 4.7% in 2026. While, the
direct contribution of expenses by domestic tourists in gross domestic
product has been 73.5% in 2015, the direct contribution of expenses
by foreign tourists have consisted 26.5%. It is predicted that the
expenses by domestic tourists will increase 0.5% in 2016 and 2.1% in
2026, It is estimated that the expenses by foreign tourists will increase

6.4%in 2016 and 6.1% in 2026.

Tablo 4: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Dogrudan Katkisi
Table 4: Direct Contribution of Travel and Tourism Industry on Gross Proceeds

Seyahat ve Turizm Enddistrisinin Direct Contribution of Travel and 2016 % biylme
Gayrisafi Hasilaya Dogrudan Katkisi Tourism Industry on Gross Proceeds 2016 Growth %
Letonya Latvia 5.0
Cek Cumhuriyeti Czech Republic 4.2
DUNYA ORTALAMASI WORLD AVERAGE 3.3
Polonya Poland 3.0
Almanya Germany 2.9
AVRUPA ORTALAMASI EUROPE AVERAGE 2.9
Ukrayna Ukraine 2.6
Litvanya Lithuania 1.8
Estonya Estonia 1.8
Finlandiya Finland 1.5
Rusya Federasyonu Russia Federation 1.5
Turkiye Turkey 0.2

Tablo: 5 Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi
Table : 5 Direct Contribution of Travel and Tourism Industry on Employment

.?eyahat ve Turizm Endiistrisinin Direct Contribution of Travel and 2016 % buylme
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
Ukrayna Ukraine 33
Rusya Federasyonu Russian Federation 2.9
Cek Cumhuriyeti Czech Republic 2.3
Letonya Latvia 2.0
DUNYA ORTALAMASI WORLD AVERAGE 1.9
AVRUPA ORTALAMASI EUROPE AVERAGE 1.8
Finlandiya Finland 1.6
Litvanya Lithuanian 1.0
Polonya Poland 0.9
Almanya Germany 0.8
Turkiye Turkey -0.2
Estonya Estonia -0.3
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Tablo 6: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Toplam Katkisi
Table 6: Overall Contribution of Travel and Tourism Industry on Gross Proceeds

$eyahat ve Turizm Endiistrisinin Direct Contribution of Travel and 2016 % biyime
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
Letonya Latvia 4.5
Cek Cumhuriyeti Czech Republic 3.7
DUNYA ORTALAMASI WORLD AVERAGE 3.5
Almanya Germany 31
AVRUPA ORTALAMASI EUROPE AVERAGE 2.9
Polonya Poland 2.4
Estonya Estonia 2.1
Ukrayna Ukraine 1.4
Litvanya Lithuanian 1.2
Tirkiye Turkey 1.1
Finlandiya Finland 1.1
Rusya Federasyonu Russian Federation 0.4

Kaynak: World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Russian Federation raporundan derlenmistir (1-11 arasi) /
Source: (Compiled from the World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Russian Federation Report (between 1-11)

Ulkemiz acisindan Rusya pazari degerlendirildiginde, 2014
yili sonlarinda ekonomik nedenlerle baslayan yavaslama
2015 yili Kasim ayinda Rus ucaginin disurilmesiyle yeni bir
ivme kazanmis, Rusya'dan gelen turist sayisi %90'in Gizerinde
azalmistir. Antalya ve istanbul'da kendini hissettiren bu
eksiklik, diger pazarlari da etkileyerek 2016 yilinin ilk 6 ayinda
Tirk turizminde 6nemli distslere neden olmustur.

Bu kapsamda, Rusya ile is yapan tim sektorler etkilenmis, bu
durum Ulkemizde genel bir daralmaya neden olmustur. 2016
yilinin ilk 6 ayinda Bagimsiz Devletler Toplulugu'ndan gelen
turist sayisinda yaklasik %52 oraninda azalma olmustur.
Bu oran, Rusya Federasyonu'nda %93'e cikmistir. Ozellikle,
Rusya Federasyonu'nun koymus oldugu kati kurallar sadece
Rus turistleri degil, onlarla isbirligi yapan tim pazarlama
elemanlarini etkilemistir. Seyahat acentalari, online pazarlama
isletmeleri ve ucak isletmeleri gibi sektoriin ana elemanlari bu
durumdan énemli dlclide etkilenmistir.

2014 yiliilk 6 ayinda Rusya Federasyonu’ndan 805.291, 2015
vilinin ayni déneminde 652.703 olan gelen turist sayisi hizla
diiserek, 2016 ilk 6 ayinda 45.647 olmustur.

Bununla birlikte; agustos ayinda Rusya- Turkiye iliskilerinde
anlasma hedefli yeni calismalarin ortaya cikmasi sonucunda,
eylil ayindan Rusya'dan  Turkiye'ye
hareketlerinin artacagl yéninde beklenti olusmustur. Yaklasik
yilsonuna kadar 300.000 civarinda turist gelebilecegi tahmin
edilmektedir.

itibaren turist

Dikkate alinmasi gereken bir diger nokta ise, onimizdeki
dénem icin turist sayisini sadece Rusya ile Tirkiye arasinda
olusansivyasikrizin etkilemedigi, Rusya'nin diisen petrol fiyatlari
karsisinda ekonomisinde olusan olumsuzluklarin giderilmemesi
halinde turist sayisinda ciddi bir artis beklenilmedigidir.

If, the Russian market is considered with regards to our country,
the deceleration which has begun in the end of 2014 due to
economical reasons have gained a different momentumn after
the Russian fighter aircraft was shot in November 2075 and
the number of Russian tourists has decreased more than 90%.
This deficiency which is evident in Antalya and Istanbul has also
influenced other markets and caused significant decreases for
tourism of Turkey in the first 6 months of 2016.

Within this context, all sectors in business with Russia have been
influenced and this situation has caused a general depression
for our country. The number of tourists visiting our country
from the Commonwealth of Independent States has decreased
approximately 52% in the first 6 months of 2016. This rate has
increased 93% for Russian Federation. Especially, because of strict
rules applied by Russian Federation, this case did not only influence
the Russian tourists but also all the marketing enterprises in
cooperation with them. The main members of the sector, such
as the travel agencies, online marketing enterprises and airline
enterprises have been significantly influenced from this situation.

The number of tourists visiting our country from Russian Federation
which has been 805.2917 in the first six months of 2014 and
652.703 in the same term of 2015 has decreased rapidly and only
reached up to 45.647 for the first 6 months of 2016.

On the other hand, after it has been revealed that there are new
activities to restore the relations between Turkey and Russia in
August 2016, there is an expectation that the touristic movements
from Russia to Turkey will increase beginning from September.
It is estimated that approximately 300.000 tourists will visit our
country until the end of this year.

Another important point to be considered is that the number of
tourists for the following term is not only based on the political
crisis between Russia and Turkey, no serious increase in number
of tourists is expected if the negative developments in Russian
economy due to decreasing oil prices are not prevented.
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1.1.7. Almanya Acisindan Turizm Hareketleri
1.1.7. Tourism Activities with regards to Germany

Ulkemiz acisindan diger ana pazar konumunda olan
Almanya'da 2016 yih itibariyle turizm ile ilgili tahmini veriler
ise su sekildedir (www.wttc.org/research/economic-research/
economic-impact-analysis/country-reports/#undefined:Erisi
mTarihi:01.07.2016); 2015 vili itibariyle Almanya'da seyahat
ve turizmin gayri safi hasilaya dogrudan katkisi toplam gayri
safi hasilanin %3.9'u seklinde gerceklesmistir. Bu oranin 2016
yilinda %2.9'luk ve 2016-2026 yillar arasinda ise %2.7'lik artis
gostermesi beklenmektedir. 2015 yilinda seyahat ve turizm
dogrudan 3.010.500 is'e olanak saglamistir (Toplam istihdamin
%7'si). Bu oranin 2016 yilinda %0.8 ve 2026 yilinda ise %1.9
artis gostermesi (Toplam istihdamin %8.6's1) beklenmektedir.
2015 yilinda seyahat ve turizmin dolayh istihdamda dahil
olmak Uzere katkisi toplam istihdamin %12.2'si seklinde
(5.234.500 is) gerceklesmistir. Bu oranin 2016 yilinda %0.2 ve
2026 yilinda ise %1.6 oraninda artmasi beklenmektedir. 2015
yilinda ziyaretci harcamalarinin toplam ihracattaki payr %2.7
olurken, bu oranin 2016°da %2.2, 2016-2026 yillari arasinda
%4.2 oraninda artmas! beklenmektedir. 2015 yilinda seyahat
ve turizm yatinmlarninin toplam yatinmlar icerisindeki payi
%4.1 seklinde gerceklesmistir. Turizm ve seyahatlerle ilgili
yatirimlarin 2016'da %4.1 ve gelecek on yil icerisinde de %2.7
civarinda artmasi beklenmektedir. 2015 yilinda Almanya'da
tatil ile ilgili harcamalar dogrudan gayrisafi hasilasinin %80'ini
olustururken, is seyahatleri %20'sini olusturmustur. Tatil ile
ilgili harcamalarin 2016 yilinda %1.1 ve 2026 vilina kadarki
dénemde ise %1.8 dolayinda artmasi beklenmektedir. is
seyahatlerinin ise 2016 yilinda %1.8 ve 2016 yilina kadarki
donemde %2.3 civarinda artis gosterecegi tahmin edilmektedir.
2015 yilinda yerli ziyaretci harcamalarinin gayrisafi hasilaya
dogrudan katkisi %87.7 iken, yabanci ziyaretci harcamalari
%12.3'4n0 olusturmustur. Yerli turist harcamalarinin 2016
yilinda %1.1 ve 2026 yilina kadarki donemde %1.5 civarinda
artmasi beklenirken, yabanc turist harcamalarinin 2016'da
%2.2 ve 2026 yilina kadarki dénemde ise % 4.2 civarinda artis
gosterecegi tahmin edilmektedir.

For 2016, the estimated tourism data of the Germany as another
main market of our country is as in the following: (www.wttc.org/
research/economic-research/economic-impact-analysis/country-
reports/#undefined:Access Date.01.07.2016). As of 2015, the direct
contribution of travelling and tourism of Germany in gross domestic
product is 3.9% of the total gross domestic product. It is expected
that this rate will have 2.9% increase in 2016 and 2.7% increase for
the term between 2016-2026. There has been direct contribution
to 3.010.500 employments by travelling and tourism in 2015 (7% of
the overall employment of Germany). It is expected that this rate will
increase 0.8% in 2016 and 1.9% in 2026 (8.6% of total employment
rate). In 2015, the contribution of travelling and tourism sector in total
employment including indirect employment has been 12.2% (5.234.500
employments). It is estimated that this rate will increase 0.2% in 2016
and 1.6% in 2026. While, the share of tourism expenses in 2015 has been
2.7% in total export, it is estimated that this rate will increase 2.2% in
2016and4.2% for the term between 2016-2026. The share of travelling
and tourism investments in 2015 as of the overall investment has been
4.1%. It is estimated that the tourism and travel related investments will
raise 4.1% in 2016 and 2.7% for the next ten years. While, in 2015, the
holiday tourism related expenses have directly consisted 80% of gross
domestic product of Germany, business trips have consisted 20%. It is
estimated that the holiday related expenses will increase 1.1% in 2016
and 1.8% in the term until 2026. It is estimated that the business trips
will increase 1.8% in 2016 and 2.3% for the term until 2026. While, the
direct contribution of expenses by domestic tourists in gross domestic
product has been 87.7% in 2015, the direct contribution of expenses by
foreign tourists have consisted 12.3%. It is expected the expenses by
domestic tourists will increase 1.1% in 2016 and 1.5% during the term
until 2026 and it is estimated that the expenses by foreign tourists will
increase 2.2% in 2016 and 4.2% during term until 2026.

Tablo 7: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Toplam Katkisi
Table 7: Overall Contribution of Travel and Tourism Industry on Gross Proceeds

$eyahat ve Turizm Endlistrisinin Direct Contribution of Travel and 2016 % buylme
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
Avusturya Austria 4.0
ingiltere Britain 3.8
ispanya Spain 3.4
DUNYA ORTALAMASI WORLD AVERAGE 33
Polonya Poland 3.0
Almanya Germany 29
Fransa France 2.9
AVRUPA ORTALAMASI EUROPE AVERAGE 2.9
ABD USA 2.8
isvigre Swiss 2.7
italya Italy 2.1
Danimarka Denmark 0.7
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Tablo 8: Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi
Table 8: Direct Contribution of Travel and Tourism Industry on Employment

$eyahat ve Turizm Endlistrisinin Direct Contribution of Travel and 2016 % blyume
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
isvigre Swiss 3.6
Avusturya Austria 3.5
ispanya Spain 2.6
ingiltere Britain 23
Fransa France 2.1
italya Italy 2.0
DUNYA ORTALAMASI WORLD AVERAGE 1.9
AVRUPA ORTALAMASI EUROPE AVERAGE 1.8
ABD USA 1.2
Polonya Poland 0.9
Almanya Germany 0.8
Danimarka Denmark -0.8

Tablo: 9: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Toplam Katkisi
Table : 9: Overall Contribution of Travel and Tourism Industry on Gross Proceeds

$eyahat ve Turizm Endlistrisinin Direct Contribution of Travel and 2016 % blyume
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
ingiltere Britain 4.0
Avusturya Austria 3.9
DUNYA ORTALAMASI WORLD AVERAGE 3.5
ispanya Spain 3.5
Fransa France 3.1
Almanya Germany 31
ABD USA 3.0
AVRUPA ORTALAMASI EUROPE AVERAGE 2.9
isvigre Swiss 2.4
Polonya Poland 2.4
italya Italy 1.9
Danimarka Denmark 0.6

Kaynak: World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Germany raporundan derlenmistir (1-14 arasi) /
Source: Compiled from World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Germany report (between 1-14)

Almanya pazari Ulkemiz acisindan degerlendirildiginde, yilin
ilk yarisinda Ulkemizde olusan terér olaylar ve 6zellikle Alman
turistleri hedef alan Sultanahmet bombali saldirisindan sonra,
Almanya pazar ile birlikte onlarl etkileyen Avrupa pazarinda
ciddi dususler olmustur. Genel ortalamada Avrupa pazarindaki
yilin ilk yanisindaki disis orani %40’ bulmustur.

Bilindigi gibi Almanya tlkemizin 1. kaynak pazaridir. Bu nedenle,
Almanya'da olusan bu tir hareketler tlkemiz turizminde ciddi
sonuclara neden olmaktadir. Almanya pazarinin diger Avrupa
pazarlarini da etkiledigi disinildiginde, Almanya’nin énemi
dahaiyi anlasiimaktadir. 2014 yilinin ilk 6 ayinda, 520.455 turist
gelirken, 2015 yilinda bu sayi yikselerek 556.649'a ulasmistir.
Ancak, 2016 yilindaki siyasi ve konjonktirel olaylar sonucunda
%38 azalarak 345.714'e dismustur. Diger van pazarlar da
degerlendirildiginde bu oran, Hollanda'da %39, Avusturya'da
%47, Polonya'da %60, Cek Cumhuriyetinde %66 olmustur.
Bu dénemde tim Avrupa’daki disls ortalama % 40,26 olarak
gerceklesmistir.

If, Germany market is taken into consideration for our country, there
have been serious decreases influencing the Europe market including
Germany after the terror events in our country experienced during
the first half of the year and especially the Sultanahmet bomb attack
targeting German tourists. In general average, the rate of decrease with
regards to the Europe market for the first half of the year has reached
up to 40%.

As itis known, Germany is the 1st market of our country. Therefore, any
such movements in Germany cause serious results for the economy of
our country. If, it is considered that the Germany market affects other
markets of Europe, the importance of Germany is understood more. In
the first 6months of 2014, 520,455 tourists had visited our country and
this number has increased to 556.649in 2015. However, due to political
and conjectural incidents in 2016, this number has reduced at 38% and
decreased to 345.714. On the other hand, if the other sub markets are
considered, this rate has been 39% for the Netherlands, 47 % for Austria,
60% for Poland and 66% for the Czech Republic. During this term the
overall decrease of Europe has been approximately 40.26%.
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1.1.8. Ulkemiz Acisindan Turizm Hareketleri
1.1.8. Tourism Activities with regards to our Country

Ulkemiz acisindan 2016 vili itibariyle turizm ile ilgili tahmini
veriler ise su sekildedir (www.wttc.org/research/economic-
research/economic-impact-analysis/country-reports/#undef
ined:ErisimTarihi:01.07.2016); 2015 vili itibariyle tlkemizde
seyahat ve turizmin gayri safi hasilaya dogrudan katkisi
toplam gayri safi hasilanin %5'i seklinde gerceklesmistir. Bu
oranin 2016 yilinda %0.2 oraninda artmasi beklenmektedir.
2015 yilinda seyahat ve turizm dogrudan 600.000 ise olanak
saglamistir (Toplam istihdamin % 2.3'G). Bu durumun 2016
yilinda % 0.2 dolayinda azalma gostermesi beklenmektedir.
2015 yihinda seyahat ve turizm dolayli istihdam da dahil
olmak Uzere toplam istihdamin % 8.3'Gnl saglamistir
(2.193.000 is). Bu durumun 2016 yilinda %0.7 oraninda artis
gostermesi beklenmektedir. 2015 yilinda llkemizde ziyaretgi
harcamalarinin toplam ihracattaki payt %17.7 dlzeyinde
gerceklesmistir. Bu oranin 2016 yilinda %2.3 dolayinda azalma
gostermesi beklenmektedir. 2015 yili itibariyle seyahat ve
turizme yapilan vatinmlarin orani toplam yatinimlar icerisinde
%9.9 olarak gergeklesmistir. Bu oranin 2016 yilinda %2.7
dolayinda azalma géstermesi beklenmektedir.

2015 yilinda Ulkemizde tatil ile ilgili harcamalar dogrudan
gayrisafi hasilanin %81.6'sini olustururken, is seyahatlerinin
payl %18.4 seklinde olmustur. 2016 yilinda tatil turizmiyle
ilgili harcamalarin % 0.2 dolayinda azalmasi, buna karsilik
is seyahatlerinin de %3.9 dolayina artis gostermesi
beklenmektedir. 2015 yilinda yerli ziyaretci harcamalarinin
gayrisafi hasilaya dogrudan katkisi %45.3 iken, yabanci
ziyaretci harcamalar %54.7'sini olusturmustur. Yerli turist
harcamalarinin 2016 yilinda %3.9 seviyesinde artis gostermesi
beklenirken, yabanci ziyaretci harcamalarinin %2.3 seviyesinde
azalma gosterecegi tahmin edilmektedir.

With regards to our country, the estimated tourism data for 2016 is as
in the following: (www.wttc.org/research/economic-research/economic-
impact-analysis/country-reports/#undefined:Access Date:01.07.2016).
As of 2015, the direct contribution of travelling and tourism of our
country in gross domestic product is 5% of the total gross domestic
product. It is expected that this rate will increase 0.2% in 2016. There
has been direct contribution to 600.000 employments by travelling and
tourismin 2015 (2.3% of the overall employment). It is predicted that
this number will decrease at 0.2% in 2016. In 2015, the contribution

of travelling and tourism sector in total employment including indirect
employment has been 8.3% (2,193,000 employments). It is predicted
that this number will increase at 0.7% in 2016. In 2015, the share

of tourist expenses of our country in total export has been 17.7%.

It is predicted that this rate will decrease at 2.3% in 2016. The rate

of investment made into travelling and tourism sector in overall
investments of 2015 has been 9.9%. It is predicted that this rate will
decrease at 2.7% in 2016.

While, the holiday related expenses have been 81.6% of the direct
gross domestic product of our country, the share of business trips has
been 18.4%. It is estimated that the expenses related with holiday
tourism will decrease 0.2% in 2016 while the business trips will show
an increase at 3.9%. While, the direct contribution of expenses by
domestic tourists in gross domestic product has been 45.3% in 2015,
the direct contribution of expenses by foreign tourists have consisted
54.7%. It is expected that the expenses by domestic tourists will
increase 3.9% in 2016 while the expenses by foreign toursits will
decrease 2.3% for the same year.

Tablo 10: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasillaya Dogrudan Katkisi
Table 10: Direct Contribution of Travel and Tourism Industry on Gross Proceeds

.?eyahat ve Turizm Endiistrisinin Direct Contribution of Travel and 2016 % buylme
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
Malta Malta 5.1

Lubnan Lebanon 4.8

Kibris Cyprus 4.3

ispanya Spain 3.4

DUNYA ORTALAMASI WORLD AVERAGE 3.3

AVRUPA ORTALAMASI EUROPE AVERAGE 2.9

Fransa France 2.9

italya Italy 2.1

Fas Morocco 2.0

Misir Egypt 0.7

Turkiye Turkey 0.2

Yunanistan Greece -0.5

Tunus Tunisian -1.0
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Tablo 11: Seyahat ve Turizm Endiistrisinin istihdama Dogrudan Katkisi
Table 11: Direct Contribution of Travel and Tourism Industry on Employment

Seyahat ve Turizm Endistrisinin Direct Contribution of Travel and 2016 % buyume
Istihdama Dogrudan Katkisi Tourism Industry on Employment 2016 Growth %
Libnan Lebanon 4.1
Malta Malta 2.6
ispanya Spain 2.6
italya Italy 2.0
DUNYA ORTALAMASI WORLD AVERAGE 1.9
AVRUPA ORTALAMASI EUROPE AVERAGE 1.8
Yunanistan Greece 0.6
Fas Morocco 0.4
Kibris Cyprus -0.1
Turkiye Turkey -0.2
Misir Egypt -0.9
Tunus Tunisian -1.3

Tablo 12: Seyahat ve Turizm Endiistrisinin Gayrisafi Hasilaya Toplam Katkisi
Table 12: Overall Contribution of Travel and Tourism Industry on Gross Proceeds

Seyahat ve Turizm Endlistrisinin Total contribution of Travel and Tourism | 2016 % blyime
Gayrisafi Hasilaya Toplam Katkisi Industry on Gross Proceeds 2016 Growth %
Libnan Lebanon 53
Malta Malta 4.4
Kibris Cyprus 4.4
DUNYA ORTALAMSI WORLD AVERAGE 3.5
ispanya Spain 3.5
AVRUPA ORTALAMASI EUROPE AVERAGE 29
Fas Morocco 2.0
italya Italy 1.9
Turkiye Turkey 1.1
Misir Egypt 1.0
Tunus Tunisian -0.9
Yunanistan Greece -1.8

Kaynak: World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Turkey raporundan derlenmistir (1-14 arasi) /
Source: Compiled from World Travel & Tourism Council Travel & Tourism Economic Impact 2016 Turkey report (between 1-14)
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Figure 1: Estimated Hotel Accommodation Income for 2016-2020
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2. BOLUM: TURKIYE TURIZM VERILERI
CHAPTER 2: TOURISM DATA OF TURKEY

2.1. TURKIYE'NIN SON 25 YILDA TURIZMDEKI iSTIKRARI
2.1. TOURISTIC STABILITY OF TURKEY IN THE LAST 25 YEARS

Tablo 13: Tiirkiye’nin Son 25 Yilda Turizmdeki istikrari (Aylara gore Tiirkiyeye gelen turist sayilari)
Table 13: Touristic Stability of Turkey in the Last 25 Years (as of the number of tourists visited Turkey in each month)

YILLAR OCAK SUBAT MART NiSA'N MAYIS HAZIRAN
YEARS JANUARY FEBRUARY MARCH APRIL MAY JUNE
1991 157 674 157123 284 039 376 502 502 029 517 785
1992 208 740 255 040 337582 579 022 739918 727 002
1993 211573 273 666 343 780 578 292 797 637 682 401
1994 267 658 301 811 394107 468 550 644 589 671333
1995 274 680 302 407 368 195 535462 732 394 810419
1996 283 616 324910 537452 556 109 874 942 902 015
1997 300 872 314 306 555204 639 819 1020 894 1045 987
1998 346 183 371526 476 756 642 332 986 237 1062 961
1999 359 046 371727 409 483 426 558 691 313 784 642
2000 333915 354 487 435 158 721 128 986 376 1079 148
2001 359 320 404 653 547 365 884 805 1231562 1387955
2002 306 597 426 405 675 687 852930 1325752 1457615
2003 363 983 481 252 499 663 669 288 1146 309 1510951
2004 533 694 607 854 784 107 1104270 1799 130 1 898 435
2005 700 469 696 643 1107 348 1348 264 2302 389 2402912
2006 667 337 626 565 921 892 1372922 1918 809 2368 628
2007 714 425 787 048 1099 960 1520954 2287 645 2774076
2008 782 786 896 482 1305297 1647903 2 748 564 3305 832
2009 751 817 898 927 1207 729 1750 281 2718 788 3263 089
2010 809 974 953 848 1414 616 1744 628 3148 337 3500 024
2011 975 723 1079 505 1617782 2290722 3283125 3780 637
2012 981 611 997 571 1460 563 2168 715 3232926 3882592
2013 1104 754 1268 440 1841 154 2451031 3810236 4073 906
2014 1146 815 1352184 1 851 980 2652071 3900 096 4335075
2015 1250941 1383343 1 895940 2437263 3804 158 4123109
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YILLAR TEMMUZ AGUSTOS EYLUL EKiM KASIM ARALIK TOPLAM
YEARS JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER TOTAL
1991 635 835 761 744 773 458 581371 366 070 5517897
1992 970 394 992 640 861 166 697 642 370 878 336 072 7076 096
1993 743 819 784 532 692 967 699 415 382736 309 820 6500 638
1994 820 386 899 189 773 954 695 471 392 040 341530 6670 618
1995 1008 709 1070 234 1054 871 836 025 393023 340 467 7726 886
1996 1106 242 1153755 1117 429 909 397 452325 395893 8614 085
1997 1206 226 1404 876 1297455 947 462 538 368 417 535 9 689 004
1998 1288439 1460 075 1209 256 1035237 502 638 371 057 9752 697
1999 931 895 1079 249 876 261 800 513 435790 320 808 7 487 285
2000 1525718 1419 244 1368 538 1178 481 602 396 423 564 10 428 153
2001 1776 821 1601 331 1440 365 1065 825 520962 398 005 11 618 969
2002 1897112 1900120 1770 566 1420 386 662 985 559873 13 256 028
2003 2130949 2275055 1874 329 1657 726 776 181 643 872 14 029 558
2004 2591 140 2492794 2125025 1842277 948 815 789 367 17 516 908
2005 3180802 2861 141 2502123 2108 398 1052 561 861 836 21 124 886
2006 3109 727 2905817 2267 146 1713916 1020 106 926 968 19 819 833
2007 3624156 3384 065 2799276 2152908 1177 475 1018923 23 340 911
2008 4084 764 3762136 2981 044 2462497 1267996 1091376 26 336 677
2009 4343 025 3760372 3136010 2617193 1403 740 1226143 27077 114
2010 4358 275 3719 180 3486319 2840 095 1491 005 1165903 28 632 204
2011 4597475 4076 783 3923 546 3039754 1596 295 1194 729 31456 076
2012 4571 389 4470202 3991415 3050981 1631647 1343220 31782 832
2013 4593 511 4945999 4266133 3402 460 1709 479 1442995 34910 098
2014 5214519 5283333 4352429 3439554 1729803 1580041 36 837900
2015 5480502 5130967 4251870 3301194 1720554 1464791 36 244 632

Kaynak: http://www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html Erisim tarihi: 04/08/2016 http://www.tursab.org.tr/tr/turizm-verileri/istatistikler
Erisim tarihi: 05/08/2016 / Source: http.//www.ktbyatirimisletmeler.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html Access date: 04/08/2016 http.//www.tursab.org.tr/tr/turizm-

verileri/istatistikler Access Date: 05/08/2016

Turizm, tim dinya genelinde oldugu gibi Tlrkiye'de de sirekli gelisim
gosteren bir endustri olma 6zelligini korumaktadir. Kiltir ve Turizm
Bakanligrnin verileri incelendigi zaman Turkiye'nin turizm alaninda
son ceyrek asirda hangi noktalara geldigi gorilmektedir. Turizm
end(strisinin basladigi doksanl yillarda ilke geneline turistik amacli
gelen ziyaretcilerin sayisi 5.3 milyon iken 2000'li yillarda bu rakam 10
milyonlan gecmis. 2010°lu yillara gelindiginde artik diinya pazarinda
onemli bir yer elde etmis ve 30 milyon rakamlarini gecmistir. Son gelinen
noktada Turkiye, turistlerin destinasyon (tatil yeri) olarak tercih ettikleri
Ulkeler kategorisinde diinya siralamasinda 6. siraya yerlesmistir. Bu
istikrar ile devam etmesi ve alternatif turizm kaynaklari ile alternatif
destinasyonlar ureterek tlkemiz 2020'li yillarda ziyaretci sayisi ile
dinya siralamasinda ilk 5 (lke arasinda olacaktir. Tirkiye; Cumhuriyetin
100. Yilinda, 2023 hedeflerinde 50 milyon turist, 50 milyar ABD Dolari
turizm geliri hedeflemektedir Avrupa, Asya ve Afrika gibi tg¢ kitanin tam
ortasinda kalan bir konuma sahip olan Turkiye 5 saatlik ucus mesafesi
ile bu ¢ kitaya hakim konumdadir. Turkiye énimuzdeki yillarda yeni
havalimanlar ve diger yatinmlarinin sonuclanmasi ile rakiplerine gore
daha avantajl bir konuma yiikselecek ve yabanci ziyaretci bakiminda
onemli artislar gésterecektir. Her ne kadar 2016 yili turizm acisindan
kayip yil olarak nitelendirilse de Rusya ile duzelen iliskiler ve veni
pazarlar sayesinde onimizdeki yillar turizm agisindan daha fazla
ziyaretci ve daha fazla turizm geliri anlamina gelecektir.

As for the entire world, tourism maintains its characteristic to be a
continuously developing industry in Turkey. If, the data of the Ministry of
Culture and Tourism is analyzed, the point where Turkey has achieved in
tourism in the last twenty-five years is seen. While, the number of visitors
with touristic purposes used to visit our country in the nineties when the
tourism industry began was 5.3 millions, this figure exceeded 10 millions in
2000s and has exceeded 30 millions in 2070s and come to a position which
has an important place in world market. At the latest point, Turkey has taken
the 6th place with regards to the most preferred touristic destination of the
tourists all around the world. If, our country proceeds through that stability
and generates alternative tourism resources and alternative destinations,
it will easily be among the first 5 countries of the world with its number of
visitors. Turkey aims 50 millions of tourists and 50 billions of United States
of Dollars tourism income in its 2023 objectives as the 100th aniversary
of the Republic. Turkey with a location in the center of three continents
as Europe, Asia and Africa is dominant over these three continents with
5 hours of flight distance. Turkey will be at a more advantageous position
compared to its competitors by new airports to be established and finalizing
other investments in near future and these will cause important increases
in number of visitors. Even, 2016 is considered as a lost year in respect
of tourism, the improving relations between Turkey and Russia and new
markets will mean more tourists and more tourism income for next years.
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2.2. TURKIYE VE DORT iLiN 2016 YILI OCAK VE HAZIRAN AYLARI ARASI VERILERI
2.2. THE DATA OF TURKEY AND FOUR PROVINCES FROM JANUARY TO JUNE 2016

2016 yili Ocak-Haziran déneminde Glkemizi ziyaret eden yabanci sayisi
gecen yilin ayni donemine goére %27,89 azalis gostererek 10.740.226
olmustur. 2016 vyih Ocak-Haziran déneminde Tirkiye'yve gelen
10.740.226 yabancl ziyaretcinin 275.633'U (%2,57) gunubirlikgidir.
Ocak-Haziran déneminde Tirkiye'ye gelen yabanci ziyaretcilerin en ¢cok
giris yaptiklari sinir kapilarinin bagh oldugu iller siralamasinda ilk 5 il;
istanbul (%41,42; 4 448 448), Antalya (%19,59; 2 104 258), Edirne
(%10,87; 1 167 836), Artvin (%9,99; 1 073 290) ve Mugla'dir (%5,34;
573 500). Tablo 14'te goriildigl Gizere 2015 yilina kiyaslandiginda Ocak
ve Haziran aylar arasinda degisim oranlari eksi yonde gerceklesmistir.
Degisim oranlarinda en c¢ok gerileme haziran ayinda gerceklesmistir.
2016 yili Haziran ayinda Ulkemizi ziyaret eden yabanci sayisi gecen
vilin ayni ayina gore % 40,86'lik bir azalisla 2.438.293 olmustur. Haziran
ayinda Ulkemize gelen 2.438,293 yabana ziyaretcinin 104.038'i (%
4,27) glnubirlikgidir.

The number of foreign tourists who have visited our country during the
January-Jjune 2016 term has decreased 27.89% compared to the same
term of the previous year and been 10.740.226. 275.633 (2.57%) of these
10.740.226 foreign tourists who have visited Turkey during the January-
June 2016 term were overnight tourists. The first 5 provinces where these
foreign tourists who have visited Turkey during the January-June 2016 term
are respectively Istanbul (41,42%, 4 448 448), Antalya (19,59%, 2 104 258),
Edirne (1087%, 1 167 836), Artvin (9,99, 1 073 290%) and Mugla (5,34%;
573500). As itis seen from Table 14, if the situation is compared with 2015,
the change rates for the term between January and June have been negative.
The highest regression of the change rates have been experienced in June.
The number of foreign tourists who have visited our country in June 2016
has been 2.438.293 with 40.86% decrease. 104.038 (4.27%) of 2438293

foreign tourists who have visited our country in June are overnight tourists.

Tablo 14: Tiirkiye'ye Gelen Yabanci Ziyaretcilerin Yillara ve Aylara Gore Dagilimi
Table 14: Distribution of Foreign Tourists Visited Turkey as of Years and Months

YILLAR / YEARS % DEGi$iM ORANI / RATE OF CHANGE %
Aylar Months 2014 2015 2016* 2015/2014 2016/2015
Ocak January 1.146,815 1.250,941 1.170, 333 9,08 -6,44
Subat February 1.352,184 1.383,343 1.240,633 2,30 -10,32
Mart March 1.851,980 1.895,940 1.652,511 2,37 -12,84
Nisan April 2.652,071 2.437,263 1.753,045 -8,10 -28,07
Mayis May 3.900,096 3.804,158 2.485,411 -2,46 -34,67
Haziran June 4.335,075 4.123,109 2.438,293 -4,89 -40,86
Temmuz July 5.214,519 5.480,502 5,10 -100,00
Agustos August 5.283,333 5.130,967 -2,88
Eylul September 4.352,429 4.251,870 -2,31
Ekim October 3.439,554 3.301,194 -4,02
Kasim November 1.729,803 1.720,554 -0,53
Aralik December 1.580,041 1.464,791 -7,29
Toplam Total 36.837,900 36.244,632 10 740 226 -1,61 -70,37
6 Aylik Toplam | 6 Months Total 15.238,221 14.894,754 10.740,226 -2,25 -27,89

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 04.08.2016. /
Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, Access Date:04.08.2016.

2016 vili Ocak-Haziran déneminde Tirkiye'ye en ¢ok ziyaretci gonderen
Ulkeler siralamasinda Almanya % 13,99 (1 502 949) ile birinci,
Gurcistan % 9,67 (1 038 228) ile ikinci, Iran % 8,01 (859 954) ile
Uglincd siradadir.

In the January-june 2016 period, the countries with the highest number
of tourists visiting Turkey, Germany comes first with 13.99% (1.502.949
tourists), Georgia comes second with 9.67% (1.038.228 tourists) and Iran
comes third with 8.01% (859.954 tourists).

Tablo 15: Ulkemize Gelen Yabancilarin Milliyetlere Gore Dagilimi - ilk 3 Ulke
Table 15: Distribution of Foreign Tourists of Our Country According to the Their Nationalities - the First 3 Countries

Ulkeler Countries 2016* MiL.PAY 2015 MiL.PAY 2014 MiL.PAY
RATE OF NATIONALITY RATE OF NATIONALITY RATE OF NATIONALITY
Almanya Germany 1502 949 13,99 2109 763 14,16 1901523 12,48
Giircistan Georgia 1038 228 9,67 825378 5,54 805 782 5,29
iran Iranian 859 954 8,01 809 790 5,44 749 802 4,92
Diger Other 7339 095 68,33 11149823 (74,86 11781114 | 77,31
Genel Toplam [ Overall Total 10740226 | 100,00 14894 754 | 100,00 15238221 | 100,00

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 04.08.2016. /
Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, Access Date:04.08.2016.
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Gegici verilere gore; 2016 yili Ocak-Haziran déneminde Glkemize giris
vapan vatandas ziyaretci sayisinda gecen yilin ayni dénemine gore
%0,44'ltk (6.458.908) bir azalis olmustur. Tablo 16'da gorildigi
Gzere 2016 yilinda turistlerin cogunlugu havayolu ile giris yapmistir.
Havayoluyla giris yapan turistlerin sayisi 12.004.958'dur.

According to temporary data, there has been 0.44% (6.458.908 tourists)
decrease in the number of Turkish citizen tourists visiting our country during
the January-june 2016 period compared to the same term of the previous
year. As it is seen from Table 16, most of the tourists have come to our
country by airlines in 2016. The number of tourists visited our country by
airlines is 12.004.958,

Tablo 16: Ocak-Haziran Aylarinda Ulasim Yoluna Gore Ulkemize Giris Yapan Ziyaretciler (2014-2016%)
Table 16: The Tourists Visited our Country between January-June according to their Means of Transportation
(2014-2016%)

Ocak-Haziran Aylarinda Ulasim Yoluna Gore Ulkemize Giris Yapan Ziyaretgiler (2014-2016*)
Tourists Visited our Country between January-June according to their Means of Transportation (2014-2016%*)

Toplam / Total Yabancilar / Foreigners Vatandaglar / Citizens
2014 2015 Degisim 2014 2015 2016* Degisim 2014 2015 2016* Degisim
Orani % Orani % Orani %
2016/2015 2016/2015 2016/2015
Rate Of Rate Of Rate Of
Change% Change% Change%
2016/2015 2016/2015 2016/2015
Havayolu 15026 134 15262 269 -21,34 11112618 | 10985078 | 7455821 -32,13 3913516 | 4277191 | 4549137 6,36
Airline
Karayolu 5237322 5101506 -10,09 3342971 |3100577 2883635 -7,00 1894351 2000929 | 1703095 -14,88
Highway
Demiryolu | 14 167 13134 -73,15 12 633 11 864 2498 -78,94 1534 1270 1029 -18,98
Railway
Denizyolu | 961157 1005 291 -39,93 769 999 797 235 398 272 -50,04 191 158 208 056 205 647 -1,16
Seaway
Toplam 21238 780 21382 200 -19,56 15238221 | 14894754 | 10740226 |-27,89 6000559 | 6487 446 | 6458908 -0,44
Total
GuUnuBIrlik | 563 478 581252 562 415 580 156 275633 1063 1096 784
Daily

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 04.08.2016. / Source: http.//yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html,

Access Date:04.08.2016.

Tablo 17'de Tirkiye've Ocak-Haziran aylar arasinda gelen turistlerin
milliyetleri bazinda 2014, 2015 ve 2016 yillarn arasinda karsilastirmasi
ver almaktadir. Tabloya gore, Ocak-Haziran arasinda 2015 vyilina
kiyaslandiginda en blylk gerilemenin Rus pazarinda oldugu
gorilmektedir. Ocak ve Haziran aylarinda Ruslarin gerileme orani
%87,36'dir. Ocak-Haziran aylar arasinda 2014 vyilinda 1.923.811
Rus turist, 2015 yilinda 1.454.618 Rus turist gelirken, 2016 yilinda
ise bu rakamlar 183.828'e dusmdstir. 2016 yili icin énemli turist
pazarlarimizdan olan Alman turistlerin gelis sayisi 1.502.94S9 ve
gerileme orani %28,76'dir. Bir diger dnemli pazarimiz olan ingilizlerin
gelis sayisi 693.081 ve gerileme orani ise %27,07'dir.

The comparison of nationalities of the tourists who have visited our
country between January-June in 2014, 2015 and 2016 is given in Table
17. According to this table, it is observed that the highest regression is
experienced from the Russian market if compared with 2015. The regression
rate of Russian tourists for the term between January and June is 87.36%.
While, 1.923.811 Russian tourists visited our country in January-june term of
2014, this number has been 1.454.618in 2015 and 183828 in 2016, The
number of German tourists as one of the most important tourist markets
of our country who have visited our country in 2016 for the same term is
1.502.949 and the regression rate is 28.76%. The number of British tourists
who have visited our country in 2016 for the same term is 693.081 and the
regression rate is 27.07%.

Tablo 17: Yabancilarin Milliyetlerine Gore Karsilastiriimasi (Ocak-Haziran)
Table 17: Comparison of Foreign Tourists according to their Nationalities (January-june)

VILLAR / YEARS RATEM éLfLﬁfﬁmm (%) Z,‘:\?E iiﬁ’m,f’,\',‘é‘?,'ﬂ
MILLIYET NATIONALITY | 2014 2015 2016* 2014 2015 2016* 2015/2014 2016/2015
ALMANYA GERMANY 1901523 2109763 | 1502949 |12,48 14,16 13,99 10,95 28,76
AVUSTURYA AUSTRIA 187 929 164228 108244 | 1,23 1,10 1,01 12,61 -34,09
BELCIKA BELGIUM 239357 222814 150167 | 1,57 1,50 1,40 6,91 32,60
DANIMARKA DENMARK 163 859 158 943 141917 | 1,08 1,07 1,32 23,00 110,71
FINLANDIYA FINLAND 96 942 104 009 65 902 0,64 0,70 0,61 7,29 36,64
FRANSA FRANCE 421956 327789 218950 | 2,77 2,20 2,04 22,32 -33,20
HOLLANDA NETHERLANDS | 511715 483 121 364466 | 3,36 3,24 3,39 5,59 24,56
iNGILTERE BRITAIN 961 130 950313 693081 | 6,31 6,38 6,45 1,13 27,07
iRLANDA IRELAND 42979 43959 25533 0,28 0,30 0,24 2,28 41,92
ISPANYA SPAIN 107 828 108 924 52447 0,71 0,73 0,49 1,02 51,85
ISVEC SWEDISH 280 034 280285 153236 | 1,84 1,88 1,43 0,09 45,33
iSVICRE SWiss 140 449 141048 88 110 0,92 0,95 0,82 0,43 37,53
ITALYA ITALY 269 012 216 440 109207 | 1,77 1,45 1,02 119,54 49,54
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YILLAR / YEARS RATE OF NATIONALITY (%) o

MILLIVET NATIONALITY 2014 2015 2016* 2014 2015 2016* 2015/2014 2016/2015
iZLANDA ICELAND 3533 3847 1985 0,02 0,03 0,02 8,89 -48,40
LUKSEMBURG LUXEMBOURG 5501 4800 2122 0,04 0,03 0,02 -12,74 -55,79
PORTEKiZ PORTUGAL 21358 23976 13491 0,14 0,16 0,13 12,26 -43,73
YUNANISTAN GREECE 383 882 358 581 283415 2,52 2,41 2,64 6,59 -20,96
GEK CUM. CZECH REP. 73645 74622 33314 0,48 0,50 0,31 1,33 -55,36
POLONYA POLAND 176 391 184738 85 969 1,16 1,24 0,80 4,73 -53,46
MACARISTAN HUNGARY 42984 51710 28438 0,28 0,35 0,26 20,30 -45,00
NORVEG NORWAY 137 505 122216 74674 0,90 0,82 0,70 -11,12 -38,90
SLOVAKYA SLOVAKIA 40617 46 970 19748 0,27 0,32 0,18 15,64 -57,96
AVRUPA OECD EUROPEAN OECD 6210129 | 6183096 | 4217365 40,75 41,51 39,27 -0,44 -31,79
A.B.D. USA 338067 346 691 254 701 2,22 2,33 2,37 2,55 -26,53
AVUSTRALYA AUSTRALIA 76 745 109 291 49 634 0,50 0,73 0,46 42,41 -54,59
JAPONYA JAPAN 79 204 54 962 24744 0,52 0,37 0,23 -30,61 -54,98
KANADA CANADA 72587 76 187 53753 0,48 0,51 0,50 4,96 -29,45
YENi ZELANDA NEW ZELAND 12551 16 030 7915 0,08 0,11 0,07 27,72 -50,62
MEKSIKA MEXICAN 14794 16 993 10133 0,10 0,11 0,09 14,86 -40,37
G. KORE S. KOREA 122175 126 244 62 397 0,80 0,85 0,58 3,33 -50,57
TOPLAM OECD | TOTAL OECD 6926252 | 6929494 | 4680642 45,45 46,52 43,58 0,05 -32,45
ESTONYA ESTONIA 23040 27 886 18 907 0,15 0,19 0,18 21,03 -32,20
KARADAG MONTENEGRO 9870 9681 8585 0,06 0,06 0,08 -1,91 -11,32
KOSOVA KOSOVO 38623 42844 45722 0,25 0,29 0,43 10,93 6,72
MALTA MALTA 2751 3449 2628 0,02 0,02 0,02 25,37 -23,80
LITVANYA LITHUANIAN 48148 48 065 49 980 0,32 0,32 0,47 -0,17 3,98
G.KIBRISRUM | G. CYPRIOT 4827 3742 3404 0,03 0,03 0,03 22,48 -9,03
YON. ADMINISTRATION

of SOUTHERN

CYPRUS
LETONYA LATVIA 25965 25478 15 844 0,17 0,17 0,15 -1,88 -37,81
BOSNA HERSEK | BOSNIA 35 868 37275 29 066 0,24 0,25 0,27 3,92 -22,02

HERZEGOVINA
HIRVATISTAN CROATIA 20734 21049 11744 0,14 0,14 0,11 1,52 -44,21
SLOVENYA SLOVENIA 18010 18 669 9851 0,12 0,13 0,09 3,66 -47,23
SIRBISTAN SERBIA 76 125 73612 52917 0,50 0,49 0,49 -3,30 -28,11
MAKEDONYA MACEDONIA 70 863 76 312 65 905 0,47 0,51 0,61 7,69 -13,64
ARNAVUTLUK ALBANIA 30828 32757 33448 0,20 0,22 0,31 6,26 2,11
BULGARISTAN BULGARIA 767 383 828 418 783 429 5,04 5,56 7,29 7,95 -5,43
ROMANYA ROMANIA 185125 187 768 163 309 1,21 1,26 1,52 1,43 -13,03
DIGERAVRUPA | OTHER 1047 935 578 0,01 0,01 0,01 -10,70 -38,18
ULKELERI EUROPEAN

COUNTRIES
TOPLAM AVRUPA | TOTAL EUROPE 7569336 7621036 5512682 49,67 51,17 51,33 0,68 -27,66
AZERBAYCAN AZERBALAN 271693 265 639 238619 1,78 1,78 2,22 -2,23 -10,17
BELARUS (B. BELARUS (W. 85 497 81601 37080 0,56 0,55 0,35 -4,56 54,56
RUSYA) RUSSIA)
ERMENISTAN ARMENIA 27152 18524 15 650 0,18 0,12 0,15 -31,78 -15,52
GURCISTAN GEORGIA 805 782 825378 | 1038228 5,29 5,54 9,67 2,43 25,79
KAZAKISTAN KAZAKHISTAN 177 696 175678 86 324 1,17 1,18 0,80 -1,14 -50,86
KIRGIZISTAN KYRGYZSTAN 43052 45834 44367 0,28 0,31 0,41 6,46 -3,20
MOLDOVA CUM. | MOLDOVA REP. 52571 65 088 59975 0,34 0,44 0,56 23,81 -7,86
OZBEKISTAN UZBEKISTAN 67 966 67 833 56 289 0,45 0,46 0,52 -0,20 -17,02
RUSYA FED. RUSSIA FED. 1923811 1454618 183 828 12,62 9,77 1,71 -24,39 -87,36
TACIKISTAN TAJIKISTAN 16 332 16 169 11013 0,11 0,11 0,10 -1,00 -31,89

21




TURiZM RAPORU /

YILLAR / YEARS

MILLIYET PAYI (%)

% DEGIiSiM ORANI

RATE OF NATIONALITY (%) RATE OF CHANGE%

MILLIYET NATIONALITY 2014 2015 2016* 2014 2015 2016* 2015/2014 2016/2015
TURKMENISTAN TURKMENISTAN 77983 77 471 70908 0,51 0,52 0,66 -0,66 -8,47
UKRAYNA UKRAINE 299 258 284 663 414994 1,96 1,91 3,86 -4,88 45,78
BDT Cls 3848793 3378496 2257275 25,26 22,68 21,02 -12,22 -33,19
CEZAYIR ALGERIA 68 537 69 883 73 255 0,45 0,47 0,68 1,96 4,83
FAS MOROCCO 40368 45585 40529 0,26 0,31 0,38 12,92 -11,09
LiBYA LIBYA 143 105 129177 32349 0,94 0,87 0,30 -9,73 -74,96
SUDAN SUDAN 4882 5456 5136 0,03 0,04 0,05 11,76 -5,87
MISIR EGYPT 50591 46 255 45781 0,33 0,31 0,43 -8,57 -1,02
TUNUS TUNISIAN 49279 50 688 50363 0,32 0,34 0,47 2,86 -0,64
GUNEY AFRIKA CUM. REP. OF SOUTH 19134 21670 14 095 0,13 0,15 0,13 13,25 -34,96

AFRICA
DIG.AFRIKA ULKELERI | OTHER AFRICAN 46 386 46987 44 486 0,30 0,32 0,41 1,30 5,32

COUNTRIES
TOPLAM AFRIKA TOTAL AFRICA 422282 415701 305994 2,77 2,79 2,85 -1,56 -26,39
B.A.EMIRLIGI B.A. AMIRATE 20637 21334 16 856 0,14 0,14 0,16 3,38 -20,99
BAHREYN BAHRAIN 10 169 13 824 18 186 0,07 0,09 0,17 35,94 31,55
KATAR TRAIN 11020 15577 14 548 0,07 0,10 0,14 41,35 -6,61
KUVEYT KUWAIT 51740 71766 67123 0,34 0,48 0,62 38,71 -6,47
IRAK IRAQ 393922 397 802 156 855 2,59 2,67 1,46 0,98 -60,57
LUBNAN LEBANON 59726 64 148 67 879 0,39 0,43 0,63 7,40 5,82
URDUN JORDAN 51000 54 362 63182 0,33 0,36 0,59 6,59 16,22
S.ARABISTAN SAUDI ARABIA 140 191 179377 168 821 0,92 1,20 1,57 27,95 -5,88
K.KT.C. K.KT.C. 98 287 103 562 100 765 0,65 0,70 0,94 5,37 -2,70
ISRAIL ISRAEL 95 664 71421 91783 0,63 0,48 0,85 -25,34 28,51
YEMEN YEMEN 11419 10795 9317 0,07 0,07 0,09 -5,46 -13,69
DIG.BATI ASYA ULKELERI | OTHER WEST ASIA 535828 353635 140 376 3,52 2,37 1,31 -34,00 -60,30

COUNTRIES
TOP. BATI ASYA TOTAL WEST ASIA 1479 603 1357 603 915 691 9,71 9,11 8,53 -8,25 -32,55
BANGLADES BANGLADESH 6434 5736 5033 0,04 0,04 0,05 -10,85 -12,26
GIN HALK CUM. PEOPLE’S REP. of 89769 144798 86 058 0,59 0,97 0,80 61,30 -40,57

CHINA
ENDONEZYA INDONESIA 28 868 29336 24714 0,19 0,20 0,23 1,62 -15,76
FILIPINLER PHILIPPINES 26 684 35424 27 802 0,18 0,24 0,26 32,75 -21,52
HINDISTAN INDIA 57990 63 759 46878 0,38 0,43 0,44 9,95 -26,48
iRAN IRANIAN 749 802 809 790 859 954 4,92 5,44 8,01 8,00 6,19
MALEZYA MALAYSIA 35236 36738 27 425 0,23 0,25 0,26 4,26 -25,35
PAKISTAN PAKISTAN 22816 25183 23536 0,15 0,17 0,22 10,37 -6,54
SINGAPUR SINGAPORE 12947 12525 8491 0,08 0,08 0,08 -3,26 -32,21
TAYLAND THAILAND 13057 14018 5876 0,09 0,09 0,05 7,36 -58,08
DIG.GUN.ASYA ULK. OTHER SOUTH ASIAN 47 215 53582 64181 0,31 0,36 0,60 13,49 19,78

COUNTRIES
TOP.GUN.ASYA TOTAL SOUTH ASIA 1090 818 1230889 | 1179948 7,16 8,26 10,99 12,84 -4,14
TOPLAM ASYA TOTAL ASIA 2570421 2588492 2095639 16,87 17,38 19,51 0,70 -19,04
I?ié‘ KUZEY AMERIKA OTHER NORTH 5610 7712 6841 0,04 0,05 0,06 37,47 -11,29
ULK. AMERICAN

COUNTRIES
I?ié. ORTA AMERIKA OTH. CENTRAL 3319 4277 3230 0,02 0,03 0,03 28,86 -24,48
ULK. AMERICA COUNTRY
ARJANTIN ARGENTINA 20409 35039 36 656 0,13 0,24 0,34 71,68 4,61
BREZILYA BRAZIL 37217 41230 19 830 0,24 0,28 0,18 10,78 -51,90
KOLOMBIYA COLOMBIA 9437 12 395 8945 0,06 0,08 0,08 31,34 -27,83
SiLl CHILE 7132 11226 6118 0,05 0,08 0,06 57,40 -45,50
VENEZUELA VENEZUELAN 3036 2786 2156 0,02 0,02 0,02 -8,23 -22,61
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MILLIYET PAYI (%) % DEGiSiM ORANI
YILLAR / YEARS RATE OF NATIONALITY (%) RATE OF CHANGEY%
MILLIVET NATIONALITY 2014 2015 2016* 2014 2015| 2016*| 2015/2014| 20162015
DIG.GUN.AMERIKA ULK. | OTHER. SOUTH 7338 9449 6586 0,05 0,06 0,06 28,77 -30,30
AMERICA CONTRIES
TOP.GUN.AMERIKA TOTAL SOUTH 84569 112125 80291 0,55 0,75 0,75 32,58 28,39
AMERICA
TOPLAM AMERIKA TOTAL AMERICA 93 498 124114 90 362 0,61 0,83 0,84 32,75 27,19
OKYANUSYA OCENIAN 273 153 346 0,00 0,00 0,00 -43,96 126,14
MILLIYETSIZ UNPATRIOTIC 17495 20364 14651 0,11 0,14 0,14 16,40 -28,05
YABANCI TOPLAM TOTAL FOREIGN 15238221 | 14894754 | 10740226 100,00 100,00 | 100,00 2,25 27,89

Kaynak: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, 04.08.2016. /
Source: http://yigm.kulturturizm.gov.tr/TR,9854/sinir-giris-cikis-istatistikleri.html, Access Date:04.08.2016.

2.3. MILLIYETLERINE GORE iSTANBUL'A GELEN YABANCILAR (OCAK-HAZIRAN 2016)
2.3. THE FOREIGN VISITORS OF ISTANBUL ACCORDING TO THEIR NATIONALITIES
(JANUARY-JUNE 2016)

2.3.1. Istanbul'a Gelen Yabanci Ziyaretci Verilerinin Incelenmesi (Ocak - Haziran 2016)
2.3.1. Analysis on the Data of Foreign Visitors of Istanbul (January - June 2016)

istanbul il Kiltir ve Turizm Muidirligi'nden elde edilen
bilgiler kapsaminda Atatlrk ve Sabiha Gokcen Havalimanlari
ile Haydarpasa, Pendik, Zeytinburnu ve Karakdy limanlarindan
alinan verilere gére 2016 yili Ocak-Haziran aylarinda istanbul'a
gelen yabanci sayisini gecen yil ile karsilastirdigimizda % 22
azalmistir. €n ylksek duslslerin yasandigin aylarin Haziran,
Nisan ve Mayis aylan oldugu goérilmektedir. Ocak ve Haziran
aylari arasinda Istanbul’a toplamda 4.441.458 turist gelmistir.
Bu rakam 2015 yilinda 5.680.398'dIr. istanbul il Kiiltiir ve Turizm
Midurliginin sitesinden elde edilen verilere gére, 2016 yilinin
ilk yarisinda, 19 yolcu gemisi toplam 35 kez Karakdy limanina
glnubirlik ziyaret gerceklestirmistir. En fazla gelis yapan ilk iki
gemi; 8 sefer ile Malta Bandral “CELESTYAL CRYSTAL" ve 4 sefer
ile Bahama Bandrali “WIND STAR" olmustur. Bir seferde gelen en
cok yolcu ise; Bermuda Bandrali “ROYAL PRINCESS”, 09.06.2016
tarihinde 3647 yolcu ile gerceklesmistir.

According to the information obtained from the Provincial Directorate
of Culture and Tourism of Istanbul and the data obtained from Ataturk
and Sabiha Gokcen Airports and Haydarpasa, Pendik, Zeytinburnu
and Karakoy ports, the number of foreign tourists who have visited
Istanbul in the January-june 2016 term has decreased 22% compared
to the same term of the previous year. It is observed that the highest
decreases have been in June, April and May. During the term between
January and June, 4.441.458 tourists have visited Istanbul. This figure
was 5680398 in 2015, According to the data obtained from the
website of the Provincial Directorate of Culture and Tourism of Istanbul,
in the first half of 2016, 19 cruise liners have visited Karakoy port for
35 times for overnight visits, The first two cruise liners with the highest
visit has been the Malta registered cruise liner "“CELESTYAL CRYSTAL”
with 8 visits and the Bahamas registered cruise liner “WIND STAR" with
4 visits. The highest number of visitors come at once has been brought
by the Bermuda registered cruise liner "ROYAL PRINCESS”in 09.06.2016
with 3647 passengers.

Tablo 18: istanbul’a Gelen Yabanci Ziyaretci Sayilar
Table 18: Number of Foreign Visitors of Istanbul

2015 2016 2015 2016 2015’e Gore Degigim Orani 2015’e Gore Degisim Orani
(Aylik) (Kaimiilatif)
According To 2015 Rate Of According To 2015 Rate Of
Change (Monthly) Change (Cumulative)
Ocak January 1.250.941 1.170.333 691.496 692.172 0,1 0,1
Subat February 1.383.343 1.240.633 732.202 674.465 -7,9 -4,0
Mart March 1.895.940 1.652.511 944.931 783.164 -17,1 -9,2
Nisan April 2.437.263 1.753.045 1.037.506 715.161 -31,1 -15,9
Mayis May 3.804.158 2.485.411 1.182.906 869.446 -26,5 -18,6
Haziran June 4.123.109 ? 1.091.357 707.050 -35,2 -21,8
5.680.398 4.441.458

Kaynak:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, 04.08.2016.

Source:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, Access Date: 04.08.2016.
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Tablo 19'da istanbul'a gelen tiim milliyetlerin sayilari ve 2015 Table 19 shows the number of visitors from all nationalities visited
yilina kiyasla yapilan karsilastirmalari yer almaktadrr. Istanbul and the comparisons with 2015.

Tablo 19: istanbul’a Gelen Yabancilar Tiim Milliyetler
Table 19: The Foreign Visitors of Istanbul All Nationalities

No | ULKE iSMi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %

2016 Incoming 2015 Incoming Change %
1| ALMANYA GERMANY 463.014 576.161 -19,6
2 [ irRAN IRANIAN 356.841 316.989 12,6
3 | INGILTERE BRITAIN 187.739 233.161 -19,5
4| ABD USA 180.391 260.320 -30,7
5 [ FRANSA FRANCE 176.613 212.395 -16,8
6 | SUUDI ARABISTAN SAUDI ARABIA 155.025 167.676 -7,5
7 | UKRAYNA UKRAINE 150.878 131.673 14,6
8 [ RUSYA FEDERASYONU | RUSSIAN FEDERATION 129.698 258.027 -49,7
9 [ HOLLANDA NETHERLANDS 129.001 139.584 -7,6
10 | IRAK IRAQ 106.801 144.955 -26,3
11 | iTALYA ITALY 94.306 166.109 -43,2
12 | AZERBEYCAN AZERBAIJAN 86.885 109.385 -20,6
13 | GiN CHINA 80.321 133.500 -39,8
14 | CEZAYIR ALGERIA 71.859 68.073 5,6
15 | KUVEYT KUWAIT 66.481 71.197 -6,6
16 | TURKMENISTAN TURKMENISTAN 65.803 72.453 -9,2
17 | ISVEG SWEDISH 65.152 95.474 -31,8
18 | LUBNAN LEBANON 60.843 57.900 51
19 | AVUSTURYA AUSTRIA 60.836 75.684 -19,6
20 | GUNEY KORE SOUTH KOREA 58.058 111.598 -48,0
21 | BELGIKA BELGIUM 57.213 65.993 -13,3
22 [ OZBEKISTAN UZBEKISTAN 53.302 63.819 -16,5
23 | URDUN JORDAN 51.923 47.224 10,0
24 [ iSVIGRE SWISS 51.068 72.024 -29,1
25 | TUNUS TUNISIAN 49.415 49.461 -0,1
26 | SURIYE SYRIA 49.042 125.379 -60,9
27 | KAZAKISTAN KAZAKHISTAN 48.522 74.600 -35,0
28 | YUNANISTAN GREECE 48.129 64.943 -25,9
29 | KKTC TRNC 47.890 51.401 -6,8
30 | ROMANYA ROMANIA 45.837 55.014 -16,7
31 | iSPANYA SPAIN 44.724 93.686 -52,3
32 | MISIR EGYPT 44.486 45.191 -1,6
33 [ ISRAIL ISRAEL 43.972 40.861 7,6
34 | KIRGIZISTAN KYRGYZSTAN 41.835 41.770 0,2
35 | DANIMARKA DENMARK 40.256 50.727 -20,6
36 | BULGARISTAN BULGARIA 39.794 39.741 0,1
37 | HINDISTAN INDIA 38.675 56.317 31,3
38 | KANADA CANADA 38.385 55.678 31,1
39 | FAS MOROCCO 38.103 42.147 -9,6
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No | ULKE ismi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %

2016 Incoming 2015 Incoming Change %
40 | ARJANTIN ARGENTINA 34.348 30.515 12,6
41 | LiBYA LIBYA 31.807 127.732 751
42 | GURCISTAN GEORGIA 31.125 33.071 -5,9
43 [ AVUSTRALYA AUSTRALIA 30.859 69.605 -55,7
44 | TAYVAN TAIWAN 26.843 19.264 39,3
45 | MALAZYA MALAYSIA 26.222 35.160 25,4
46 | KOSOVA KOSOVO 25.271 23.090 9,4
47 | ENDENOZYA INDONESIA 22.502 25.452 -11,6
48 | JAPONYA JAPAN 21.776 47.757 54,4
49 | POLONYA POLAND 21.766 28.903 -24,7
50 | PAKISTAN PAKISTAN 21.694 23.498 7,7
51 | SIRBISTAN SERBIA 18.957 25.135 24,6
52 | NORVEG NORWAY 18.951 30.159 37,2
53 | MOLDOVA CUM. MOLDOVA REP. 18.531 20.541 9,8
54 [ FINLANDIYA FINLAND 18.080 23.920 24,4
55 | BAHREYN BAHRAIN 18.018 13.617 32,3
56 | AFGANISTAN AFGHANISTAN 17.948 7.542 138,0
57 | ARNAVUTLUK ALBANIA 17.926 18.408 -2,6
58 | BIRLESIK ARAP EMIR. UNITED ARAB EMIR. 16.616 21.066 21,1
59 | CEK CUMHURIYETI CZECH REPUBLIC 16.226 20.644 21,4
60 | BOSNA HERSEK BOSNIA AND 16.175 19.581 -17,4

HERZEGOVINA

61 | MACARISTAN HUNGARY 16.155 25.959 37,8
62 | FILIPINLER PHILIPPINES 16.147 18.432 -12,4
63 | BREZILYA BRAZIL 15.916 33.645 52,7
64 | IRLANDA IRELAND 13.928 17.774 21,6
65 | KATAR TRAIN 13.899 14.956 71
66 | BEYAZ RUSYA BELARUS 12.536 13.712 -8,6
67 [ GUNEY AFRIKA SOUTH AFRICA 12.473 18.827 -33,7
68 | MAKEDONYA MACEDONIA 12.262 13.452 -8,8
69 | NiJERYA NIGERIA 11.954 11.746 1,8
70 | HAYMATLOS STATELESSNESS 11.510 15.577 -26,1
71 | PORTAKiZ PORTUGAL 10.805 18.122 -40,4
72 | LITVANYA LITHUANIAN 10.638 11.499 -7,5
73 | TACIKISTAN TAJIKISTAN 10.461 14.734 -29,0
74 | YEMEN YEMEN 8.930 10.443 -14,5
75 | HIRVATISTAN CROATIA 7.907 14.393 -45,1
76 | ESTONYA ESTONIA 7.713 7.487 3,0
77 | SLOVAKYA SLOVENIA 7.706 10.796 -28,6
78 | KOLOMBIYA COLOMBIA 7.153 10.157 -29,6
79 | SLOVENYA SLOVENIA 7.109 11.379 -37,5
80 | ERMENISTAN ARMENIA 6.996 7.170 2,4
81 | MEKSIKA MEXICAN 6.887 13.033 47,2
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No | ULKE ismi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %

2016 Incoming 2015 Incoming Change %
82 [ SINGAPUR SINGAPORE 6.836 10.363 -34,0
83 | LETONYA LATVIA 6.591 8.974 -26,6
84 | UMMAN OMAN 5.808 7.634 -23,9
85 | FILISTIN PALESTINE 5.476 5.287 3,6
86 | MOGOLISTAN MONGOLIA 5.450 5.293 3,0
87 [ KARADAG MONTENEGRO 5.357 6.427 -16,6
88 | YENi ZELENDA NEW ZELAND 5.255 11.401 -53,9
89 | TAYLAND THAILAND 4.971 12.776 -61,1
90 | SUDAN SUDAN 4.871 5.213 6,6
91 | BANGLADES BANGLADESH 4.811 5.530 -13,0
92 | SiLi CHILE 4.462 8.699 -48,7
93 | HONKONG HONG KONG 3.696 8.756 57,8
94 | SENEGAL SENEGAL 2.788 2.414 15,5
95 [ KENYA KENYA 2.687 3.154 -14,8
96 | BIRL. MILLETLER ORG. UNITED NATIONS ORG. 2.666 2.169 22,9
97 | KONGO DEMOK. CUM. | CONGO REPUBLIC OF 2.656 2.906 -8,6

DEMOCRACY

98 | KAMERUN CAMEROON 2.515 2.708 71
99 | KIBRIS RUM KESIMi CYPRUS 2.458 2.703 9,1
100 | MALTA MALTA 2321 2.888 -19,6
101 | ETIYOPYA ETHIOPIA 2.218 2.106 53
102 | PERU PERU 1.849 2.285 -19,1
103 | NEPAL NEPAL 1.780 1.042 70,8
104 | VENEZUELLA VENEZUELA 1.719 2.223 -22,7
105 | GANA GHANA 1.556 1.694 -8,1
106 | EKVATOR EQUATOR 1.462 2.029 -27,9
107 | SOMALI SOMALIA 1.455 1.486 2,1
108 | UGANDA UGANDA 1.317 1.281 2,8
109 | URUGUAY URUGUAY 1.146 2.050 -44,1
110 | COTE D'IVOIRE COTE D'IVOIRE 1.133 1.163 2,6
111 | TANZANYA TANZANIA 1.117 1.353 -17,4
112 | SRi LANKA SRI LANKA 1.082 1.379 21,5
113 | LUKSEMBURG LUXEMBOURG 1.051 2.063 -49,1
114 | VIETNAM VIETNAMESE 1.019 1.959 -48,0
115 | MALI FINANCIAL 911 688 32,4
116 | MORITANYA MAURITANIA 784 778 0,8
117 | GABON GABON 744 902 -17,5
118 | iZLANDA ICELAND 743 893 -16,8
119 | ZIMBABWE ZIMBABWE 714 649 10,0
120 | SAINT KITS VE NEVIS St. Kitts and Nevis 700 408 71,6
121 | MAURITIUS MAURITIUS 697 753 7,4
122 | KOSTARTIKA COSTA RICA 678 1.124 -39,7
123 | DOMINIK CUM. DOMINICAN REP. 675 849 -20,5
124 | BURKINA FASO BURKINA FASO 668 972 -31,3
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No | ULKE ismi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %

2016 Incoming 2015 Incoming Change %
125 | NiJER NIGER 656 526 24,7
126 | KUBA CUBA 628 680 -7,6
127 | ERITRE ERITREA 579 568 1,9
128 | CiBUTI DJIBOUTI 544 453 20,1
129 | ANGOLA ANGOLA 515 952 -45,9
130 | KOMOR KOMER 480 588 -18,4
131 | PANAMA PANAMA 460 527 -12,7
132 | PARAGUAY PARAGUAY 443 484 -8,5
133 | BOLIVYA BOLIVIA 437 501 -12,8
134 | GINE Gini 417 342 21,9
135 | GUETEMALA GUATEMALA 412 626 -34,2
136 | CAD CHAD 400 347 15,3
137 | BRUNiI BRUNI 393 363 8,3
138 | KONGO CONGO 342 360 -5,0
139 | BENIN BENIN 334 307 8,8
140 | MOZAMBIK MOZAMBIQUE 328 211 55,5
141 | GAMBIYA GAMBIA 310 203 52,7
142 | HONDURAS HONDURAS 282 311 9,3
143 | RWANDA RWANDA 267 235 13,6
144 | TRINIDAD VE TOBAGO | TRINIDAD AND TOBAGO 246 323 -23,8
145 | ZAMBIYA ZAMBIA 243 364 -33,2
146 | ELSALVADOR ELSALVADOR 240 220 9,1
147 | JAMEIKA JAMAICA 240 246 2,4
148 | LIHTEHSAYN LIHTEHSAYN 224 339 -33,9
149 | DOMINIK DOMINICAN 207 114 81,6
150 | MALDIVE ADALARI MALDIVES ISLANDS 202 274 -26,3
151 | MYAMMAR MYAMM is 193 374 -48,4
152 | NiKARUGUA NiKARUGU TO 176 184 -4,3
153 | TOGO TOGO 169 178 5,1
154 | SIERRA - LEONE SIERRA - LEONE 166 117 41,9
155 | MALAGAZI C. MALAGASY C. 141 111 27,0
156 | NAMIBYA NAMIBIA 135 152 -11,2
157 | BURUNDI BURUNDI 129 68 89,7
158 | LIBERYA LIBERIA 105 196 -46,4
159 | HAITI HAITI 96 123 22,0
160 | ORTA AFRIKA CUM. CENTRAL AFRICAN REP. 90 41 119,5
161 | KAMBOGYA CAMBODIA 86 75 14,7
162 | BELIZE BELIZE 85 62 37,1
163 | MACAO MACAO 84 346 -75,7
164 | MALAVI MALAWI 75 214 65,0
165 | SAN MARIO SAN MARIO 71 82 -13,4
166 | SEYCHELLES SEYCHELLES 65 87 -25,3
167 | BOSTWANA BOTSWANA 61 85 -28,2
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No | ULKE ismi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %

2016 Incoming 2015 Incoming Change %
168 | SURINAM SURINAME 60 53 13,2
169 | EKVATOR GINESI EQUATORIAL GUINEA 52 37 40,5
170 | GINE - BiSSAU GUINEA - BISSAU 49 66 -25,8
171 | ANDORRA ANDORRA 49 117 -58,1
172 | ANTIGUA VE BARBUDA | ANTIGUA AND BARBUDA 47 13 261,5
173 | FiJi FlI 46 45 2,2
174 | BARBADOS BARBADOS 42 48 -12,5
175 | GRENADA GRENADA 42 28 50,0
176 | MONACO MONACO 39 49 -20,4
177 | FILDISI SAHILI IVORY COAST 38 54 -29,6
178 | TUVALU TUVALU 36 7 414,3
179 | CAP - VERT CAP - VERT 34 50 -32,0
180 | LESOTO LESOTHO 34 34 0,0
181 | SWAZILAND SWAZILAND 34 53 -35,8
182 | BAHAMA BAHAMA 34 74 -54,1
183 | BHUTAN BHUTAN 28 8 250,0
184 | YUGOSLAVYA YUGOSLAVIA 26 2.735 -99,0
185 | LAO DEMOKRATIK CUM. | LAO DEMOCRATIC REP. 23 44 -47,7
186 | VATIKAN VATICAN 22 4 450,0
187 | VANUATU VANUATU 19 1 1800,0
188 [ SAINT VINCENT VE THE | SAINT VINCENT AND THE 18 23 21,7

GRENADINLER GRENADINES
189 | DOGU TIMOR EAST TIMOR 17 5 240,0
190 | SAINT LUCIA SAINT LUCIA 17 63 -73,0
191 [ ANGUILLA ANGUILLA 15 20 -25,0
192 | KUZEY KORE NORTH KOREA 14 43 -67,4
193 [ GUYANA GUANA 13 18 -27,8
194 [ TONGA TONGA 12 5 140,0
195 | SOLOMON ADALARI SOLOMON ISLANDS 12 2 500,0
196 | SAMOA SAMOA 11 1 1000,0
197 | KiRIBATI KIRIBATI 11 5 120,0
198 | MARSHALL ADALARI MARSHALL ISLANDS 11 1 1000,0
199 | PAPUA YENI GINE PAPUA NEW GUINEA 11 15 -26,7
200 | NAURU NAURU 10 1 900,0
201 | PALAU PALAU 9 1 800,0
202 | MiCRONESIA MICRONESIA 8 0 -
203 | SAO TOME VE PRINCIPE | SAO TOME AND PRINCIPE 8 13 -38,5
204 | WAKE ADASI WAKE ISLAND 4 6 -33,3
205 [ BURMA BURMA 2 0 -
206 | TURKS VE CAICOS ADA. | TURKS AND CAICOS 2 0 -
ISLANDS.
207 | KUZEY MARIAN MARIA NORTH ISLES 2 2 0,0
ADALARI

208 | MADAGASKAR MADAGASCAR 2 0 -
209 [ GUAM GUAM 1 0 -
210 | TARAFSIZ BOLGE NEUTRAL ZONE 1 0 -
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No | ULKE isMmi COUNTRY NAME 2016 Gelen 2015 Gelen Degisim %
2016 Incoming 2015 Incoming Change %

211 | HOLLANDA ANTILLERIi NETHERLANDS ANTILLES 1 0 -
212 | YENI KALEDONYA NEW CALEDONIA 1 1 0,0
213 | CEBELI TARIK GIBRALTAR 0 14 -100,0
214 | BILINMEYEN PASAPORT [ UNKNOWN PASSPORT 0 3 -100,0
215 | ANTARTIKA ANTARCTICA 0 2 -100,0
216 | PORTO RIKO PORTO RICO 0 2 -100,0
217 | ARUBA ARUBA 0 2 -100,0
218 | NORFOLK ADALARI NORFOLK ISLAND 0 1 -100,0
219 | WALLIS VE FUTUNA WALLIS AND FUTUNA 0 1 -100,0

ADA. ISLANDS.

220 | FAROE ADALARI FARO ISLANDS 0 1 -100,0
221 | GIBRALTAR GIBRALTAR 0 1 -100,0

Kaynak:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, 04.08.2016.
Source:http.//www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, Access Date: 04.08.2016.

2016 yiliilk yarisinda istanbul’a gelen yabancilarin toplamdaki yiizdeleri
su sekildedir: Almanlar %10.4, iranlilar %8.0, ingilizler %4.2, Amerikalilar
%4.1, Fransizlar %4.0, Suudi Arabistanhlar %3.5, Ukraynalilar %3.4,
Ruslar %2.9, Hollandalilar %2.9, Iraklilar %2.4, italyanlar %2.1, Azeriler
%2.0, Cinliler %1.8, Cezayirliler %1.6, Kuveytliler %1.5, diger (lkeler
45,2.

ALMANYA; 463.014 _iRAN: 356.841

The rates of foreign tourists who have visited Istanbul in the first half of
2016 are as in the following: Germans 10.4%, Iranians 8.0%, British 4.2%,
Americans 4.1%, French 4.0%, Saudi Arabians 3.5%, Ukrainians 3.4%,
Russians 2.9%, Dutch 2.9%, Iraqis 2.4%, Italians 2.1%, Azerbaijanis 2.0%,
Chinese 1.8%, Algerians 1.6%, Kuwaitis 1.5% and other countries 45,2%.
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Sekil 2: Millivetlerine Gore istanbul’a Gelen Yabancilar

Figure 2: Foreign Tourists of Istanbul according to their Nationalities

Kaynak:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, 04.08.2016.
Source:http.//www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, Access Date: 04.08.2016.
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2016
390.208 1. ALMANYA
294.122 2.iIRAN

159.170 3.INGILTERE
146.342 4 AMERIKA BIRLESIK DEVLETLERI
143.230 5.FRANSA
139.845 6.SUUDI ARABISTAN
125.619 7 .UKRAYNA
110.896 8.RUSYA FEDERASYONU
102.301 9.HOLLANDA
93.486 10.IRAK

Sekil 3: 2016 Ocak-Haziran Ayinda Ulkemize Gelen ilk 10 Ulke
Figure 3: The First Top 10 Countries Visited our Country in january-June 2016

Kaynak:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, 04.08.2016.
Source:http.//www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, Access Date: 04.08.2016.

Tablo 20'de istanbul'a gelen toplam ziyaretci sayisi, Arap (lkelerinden In Table 20, the total number of tourists visited Istanbul and the number of
gelen ziyaretci sayisi ve bunlarin orani gérilmektedir. GoraldigQ Gzere
her gecen yil bu oran artmaktadir. 2011 yilindan bu yana istanbul'a
gelen yabanc ziyaretciler icerisinde Arap Ulkelerinden gelenlerin orani

%11'den %20'lere cikmistir.

visitors from Arab countries and their rates are seen. As it is seen, this rate is
increasing every year. The rate of visitors of Istanbul from Arab countries has

increased from 11% to 20% since 201 1.

Tablo 20: Arap Ulkelerinden Gelen Ziyaretci Sayisi (Ocak-Haziran)
Table 20: Number of Visitors from Arab Countries (January-june)

2011 2012 2013 2014 2015 2016 *
istanbul Istanbul 8.057.879 9.381.670 10.474.867 11.842.983 12.414.677 4.441.458
Arap Ulkeleri Arab Countries 910.360 1.371.092 1.675.337 2.126.641 2.534.324 798.551
ORAN: RATE: 11,3 14,6 16,0 18,0 20,4 18,0

Kaynak:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, 04.08.2016.
Source:http://www.istanbulkulturturizm.gov.tr/tr/turizm-istatistik/2016-y%C4%B11%C4%B1-turizm-istatistikleri, Access Date: 04.08.2016.
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2.3.2. Antalya’ya Gelen Yabanci Ziyaretcilerin Milliyetlere ve
Yillara Gore Dagilimi (Ocak-Temmuz)
2.3.2. Distribution of foreign visitors coming to Antalya in terms
of nationalities and years (January-july)

Antalya Il Kiiltiir ve Turizm Midirl(igi’'nden elde edilen veriler 1siginda
Ocak ila Temmuz aylarinda Antalya'ya 2016 yilinda toplam 3.344.704
ziyaretci gelmistir. Bu rakam 2015 yilinda 6.314.072 ve 2014 yilinda
ise 6.735.228 idi. Gorlldiglu Gzere, Antalya destinasyonuna yonelik
gelislerde 2014 ve 2015 yilina kiyasla cok ciddi bir diistis yasanmistir.
Antalya'da en bly(ik gerileme Rus pazarinda gerceklesmistir. Tablo 21'de
gorlildigl Gzere Rus turistlerin gelislerindeki gerileme orani %97,01'dir.
Rus turistlerin 2016 yili icinde milliyet payl %1,60'a dismUstar. 2015
yili rakamlarina bakildiginda diististin bilancosu daha iyi anlasiimaktadir.
2015 yilinda Ruslarin Ocak ve Temmuz aylari arasinda toplam milliyetler
icindeki payr %27,21 ve 2014 yili icinde ise %33,19 idi. 2014 yilinda
Ocak ve Temmuz aylarinda 2.154.532 Rus turist gelirken, 2015 yilinda
ise 1.645.680 Rus turist Antalya'ya gelmistir. 2016 yilinda ise maalesef
Rus turist sayisi Ocak-Temmuz aylari arasinda 49.188 olmustur. Alman
turistlerde yine %32,79 gerileme gorllmektedir. 2015 yilinda 1.581.422
Alman turist Antalya'ya gelirken, 2016 yilinda ise bu rakam 1.062.821
olmustur. Almanlarin Ocak-Temmuz aylari arasinda Antalya'va gelen
turistlerin icindeki millivet payi ise %34,48'dir. Hollandali turistlerde
2016 yil Ocak-Temmuz aylari arasinda %32,45 gerileme gerceklesirken,
ingiliz turistlerde de %22,15 gerileme gerceklesmistir. Tablo 21'de
gorlildiigl Gzere ise Ukraynali turistlerde artis yasanmistir. 2015 yilinda
Antalya'yva 169.967 Ukraynali turist gelirken, 2016 yilinda 318.129
turist gelmistir. Ukraynali turistlerin 2016 yili icindeki milliyet payi ise
%10,32'dir. 2015 yilinda 45.369 olarak gerceklesen israil turist gelisleri
de artarak 2016 yilinda 75.820 olmustur.

According to the Provincial Directorate of Culture and Tourism of Antalya,
3.344.704 tourists have come to Antalya between January-june 2076.
This number was 6.314.072 in 2015 and 6.735.228 in 2014. As it is seen,
there has been a serious decrease in visits to Antalya destination compared
to the same term for 2014 and 2015. The highest regression of Antalya
has been experienced from the Russian market. As it is seen from the Table
22 the regression rate for the visits of Russian tourists is 97.01%. The
nationality rate of Russian tourists in 2016 has decreased to 1.60%. If, the
figures of 2015 are taken into consideration, the results of this decrease
are recognized better. The share of Russian tourists among all other nations
for the term between January and July 2015 has been 27.21% in 2015 and
33.19% in 2014. While, 2.154.532 Russian tourists visited Antalya during
January-July 2014, in 2015 1.645.680 Russian tourists have visited the city.
Unfortunately, the number of Russian tourists visited the city in between
January-July 2016 has only been 49,188, There is also a regression for
the German tourists at 32.79%. While, 1.581.422 German tourists have
visited Antalya in 2015, this number has only been 1.062.821 in 2016. The
nationality rate of Germans within the tourists visited Antalya in between
January-July is 34.48%. While, there has also been a regression for the Dutch
tourists for the January-July 2016 term at 32.45%, this regression for the
British tourists has been 22.15%. As it is seen from the table, there has been
an increase for the Ukrainian tourists. While, 169.967 Ukrainian tourists have
visited Antalya in 2015, 318.129 tourists have come to the city in 2076.
The nationality rate of Ukrainian tourists in 2016 is 10.32%. The number
of Israeli tourists which has been 45.369 in 2015 has also increased and
become 75.820in 2016.

Tablo 21: Antalya'ya Gelen Ziyaretcilerin Sayisi ve Milliyetlerine Gére Dagilimi (Ocak- Temmuz 2016)
Table 21: Distribution of foreign visitors coming to Antalya in terms of nationalities and numbers (January-july)

2015 YILI / 2015 Year 2016 YILI / 2016 Year 2015-2016 YILI / 2015-2016 Year
Ocak - Temmuz Dénemi / January-July Period Ocak - Temmuz Dénemi / January-July Period Kargilagtirmasi / Comparison
Milliyetler Nationalities ZIYARETGI SA?II.SI M.iLLiYFT PAYI (%) ZIYARETCI S{-\YISI M.iLLiYFT PAYI (%) SAY.IsAL DEGiSim ORANS.AL DEGISIM (%)
Number of Visitors | Nationality Share (%) | Number of Visitors | Nationality Share (%) Digital Change Proportional Change (%)
Almanya Germany 1581422 26,15 1062 821 34,48 -518 601 -32,79
Ukrayna Ukraine 169 967 2,81 318129 10,32 148 162 87,17
Hollanda Netherlands 307 810 5,09 207 926 6,75 -99 884 -32,45
ingiltere Britain 255 875 4,23 199 211 6,46 -56 664 -22,15
Danimarka Denmark 137135 2,27 123833 4,02 -13302 -9,70
isveg Swedish 201108 3,33 94112 3,05 -106 996 -53,20
Belgika Belgium 150 296 2,49 87284 2,83 -63012 -41,93
israil Israel 45 369 0,75 75 820 2,46 30451 67,12
Kazakistan Kazakhstan 171759 2,84 71579 2,32 -100 180 -58,33
Norveg Norway 128 685 2,13 70530 2,29 -58155 -45,19
iran Iranian 71644 1,18 65 986 2,14 -5658 -7,90
Polonya Poland 145 042 2,40 55667 1,81 -89375 -61,62
Romanya Romania 53851 0,89 52455 1,70 -1396 -2,59
Finlandiya Finland 79 698 1,32 49983 1,62 -29715 -37,28
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2015 YILI / 2015 Year
Ocak - Temmuz Dénemi / January-July Period

2016 YILI / 2016 Year
Ocak - Temmuz Dénemi / January-July Period

2015-2016 YILI / 2015-2016 Year
Kargilagtirmasi / Comparison

ZIYARETCI SAYISI

MILLIYET PAYI (%)

ZIYARETCI SAYISI

MILLIYET PAYI (%)

SAYISAL DEGiSiM

ORANSAL DEGISIM (%)

Milliyetler Nationalities Number of Visitors | Nationality Share (%) | Number of Visitors | Nationality Share (%) Digital Change Proportional Change (%)

Avusturya Austria 116173 1,92 49 789 1,62 - 66384 -57,14

Rusya Russian 1645 680 27,21 49188 1,60 -1596 492 -97,01

Federasyonu | Federation

isvi;re Swiss 93 326 1,54 44144 1,43 -49 182 -52,70

Litvanya Lithuanian 37938 0,63 40102 1,30 2164 5,70

Belarus

(Beyaz Belarus (W. 84173 1,39 33259 1,08 50914 -60,49
Russia)

Rusya)

Fransa France 62923 1,04 28181 0,91 -34742 -55,21

Moldova Moldova 33829 0,56 25528 0,33 -8301 -24,54

Cek Czech ) .

Cumhuriyeti Republic 76 006 1,26 23662 0,77 52344 68,87

Azerbaycan Azerbaijan 17 744 0,29 23193 0,75 5449 30,71

Slovakya Slovakia 63 457 1,05 21293 0,69 -42 164 -66,44

Kosova Kosovo 19 465 0,32 20971 0,68 1506 7,74

Urdiin Jordan 7 658 0,13 15280 0,50 7 622 99,53

Letonya Latvia 17 736 0,29 13 680 0,44 -4056 -22,87

Macaristan Hungary 34388 0,57 13451 0,44 -20937 -60,88

Estonya Estonia 23548 0,39 12 605 0,41 -10943 -46,47

Bosna - Bosnia and 12802 0,21 8854 0,29 -3948 -30,84

Hersek Herzegovina

Sirbistan Serbia 26223 0,43 8227 0,27 -17 996 -68,63

italya Italy 16 424 0,27 6026 0,20 -10398 -63,31

Bulgaristan Bulgaria 8975 0,15 5907 0,19 -3068 -34,18

ABD USA 7514 0,12 3594 0,12 -3920 -52,17

Hindistan India 2922 0,05 3288 0,11 366 12,53

Yunanistan Greece 2 657 0,04 2180 0,07 -477 -17,95

Kirgizistan Kirghizstan 3613 0,06 2180 0,07 -1433 -39,66

ispanya Spain 3209 0,05 1737 0,06 -1472 -45,87

Portekiz Portugal 2641 0,04 1170 0,04 -1471 -55,70

Cin China 2124 0,04 1085 0,04 -1039 -48,92

Suriye Syria 3419 0,06 596 0,02 -2823 -82,57

Suudi ) i

i Saudi Arabia 594 0,01 547 0,02 -47 -7,91

Arabistan

Giiney Kore South Korea 721 0,01 414 0,01 -307 -42,58

Misir Egypt 528 0,01 339 0,01 -189 -35,80

Katar Train 45 0,00 8 0,00 -37 -82,22

Diger

Milliyetler | 1otal Other 119761 1,98 86 582 2,81 33179 27,70
Nationalities

Toplami

Yabanci Total Foreign

Ziyaretgiler . g! 6 047 877 100,00 3082 396 100,00 -2 965 481 -49,03
Visitors

Toplami

Yerli Domestic 266 195 4,22 262 308 7,84 -3887 -1,46

Ziyaretgiler Visitors

GENEL OVERALL

TOPLAM TOTAL 6314 072 3344704 -2 969 368 -47,03

Kaynak: Antalya il Kiiltir ve Turizm Miidirligi’nden elde edilmistir.
Source: Obtained from the Provincial Directorate of Culture and Tourism of Antalya.
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2.3.3. Mugla’yva Gelen Yabanci Ziyareftcilerin Milliyetlere ve
Yillara Gore Dagilimi (Ocak-Haziran-2016)
2.3.3. Distribution of foreign visitors coming to Mugla in terms
of nationalities and years (January-June 2016)

Mugla Emniyet Midirligl Pasaport Sube Midirligl ve Havalimanlar
Yer Hizmet Kuruluslari ile Liman Baskanliklarindan alinan bilgiler isiginda
Mugla il Kiiltiir ve Turizm Miidirligiince hazirlanan istatistik raporlarina
gore Ocak ve Haziran aylari arasinda gelen turist sayilarinin toplaminda
ciddi dlsUsler bulunmaktadir. Tablo 22'de gorlldigl Gzere, 2015 yili
rakamlari ile kiyaslandiginda Mart ayi disinda Ocak, Subat, Nisan, Mayis,
Haziran aylarinda ilkemize giren turist rakamlari azalmistir. Avrupa
merkezli bir destinasyon olan Mugla ilini en cok ingilizlerin tercih ettigi
gorillmektedir. Ocak-Haziran aylari arasinda toplamda 297.379 ingiliz
vatandas gelmistir. ingilizleri sirasiyla Almanya (60.609), Hollanda
(50.151), Ukrayna (30.167) ve Polonya (16.585) takip etmektedir.
2015 yili icerisinde Ocak-Haziran aylari arasinda Mugla'ya gelen turist
sayisi 1.015.990 iken, 2016 yili arasinda Ocak- Haziran aylar arasinda
gelen turist sayisi 613.923 olmustur.

According to the data obtained from the Passport Branch Directorate of the
Security Directorate of Mugla and the Ground Handlin Company of Airlines
and the Port Authorities and the statistics reports compiled by the Provincial
Directorate of Culture and Tourism of Mugla, there have been serious
decreases in the number of tourists visiting Mugla in between January and
June. As it is seen from the Table 22, if the current situation is compared with
the figures of 2015, the number of tourists visiting our country in January,
February, March, April, May and June has decreased. It is observed that Mugla
as an Europe centered destination is mostly preferred by British tourists.
297.379 British citizens have come to the city in total during January-June
term. British tourists have been respectively followed by Germans (60.609),
Dutch (50.151), Ukrainian (30.167) and Polish tourists (16.585). While, the
number of tourists who have visited Mugla during the January-June term of
2015 has been 1.015.990, the number of tourists who have visited the city
during the same term of 2016 has been 613.923.

Tablo 22: 2016 Yih Aylara ve Millivetlerine Gére Mugla Hudut Kapilarindan
Ulkemize Giris Yapan Turistlerin Dagilimlari
Table 22: Distribution of Tourists Entered Our Country in 2016 through Border Gates of
Mugla according to Months and Nationalities

Milliyet Nationality Ocak Subat Mart Nisa.n Mayis Haziran Ocak-Haziran Toplam
January February March April May June January-June Total
1 | Almanya Germany 1.008 2.461 2.986 8.065 24.774 21.315 60.609
2 | Amerika America 33 31 60 273 3.278 2.159 5.834
3 Avustralya Australia 6 8 24 210 1.313 923 2.484
4 Avusturya Austria 22 20 22 136 793 1.077 2.070
5 Azerbeycan Azerbaijan 0 3 11 1 21 1.139 1.175
6 | Belgika Belgium 14 8 39 2.371 7.906 6.709 17.047
7 Beyazrusya Belarus 6 1 4 19 273 634 937
8 Bulgaristan Bulgaria 33 10 28 259 1.301 1.198 2.829
9 Cek Cumhu. Czech Rep. 2 0 1 35 109 1.121 1.268
10 | Danimarka Denmark 392 979 945 1.165 4.514 7.737 15.732
11 | Finlandiya Finland 10 20 28 74 1.518 1.956 3.606
12 | Fransa France 21 31 83 1.655 4.524 2.367 8.681
13 | G.Afrika C. Rep. of S. Africa 2 0 12 45 127 184 370
14 | Hollanda Netherlands 176 611 477 10.902 22.298 15.687 50.151
15 | ingiltere Britain 427 95 7.770 33.356 117.336 138.395 297.379
16 | iran Iranian 0 4 9 47 106 1.183 1.349
17 | irlanda Ireland 6 0 58 402 1.503 2.580 4.549
18 | ispanya Spain 4 9 21 69 234 287 624
19 | israil Israel 2 16 436 818 325 471 2.068
20 | isveg Swedish 334 750 1.047 895 2.669 3.613 9.308
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Milliyet Nationality Ocak Subat Mart Nisa.n Mayis Haziran Ocak-Haziran Toplam
January February March April May June January-June Total
21 | isvigre Swiss 99 194 158 387 597 862 2.297
22 italya Italy 25 17 114 245 930 1.873 3.204
23 | izlanda Iceland 2 0 0 21 54 58 135
24 | Japonya Japan 9 1 10 10 30 34 94
25 | Kanada Canada 11 10 17 85 1.094 549 1.766
26 | Kazakistan Kazakhstan 1 0 2 4 38 43 88
27 | Letonya Latvia 0 0 4 56 269 223 552
28 | Litvanya Lithuanian 4 7 32 184 2.080 2.886 5.193
29 | Lubnan Lebanon 6 2 1 6 143 770 928
30 | Luksemburg Luxembourg 0 0 0 7 84 57 148
31 | Macaristan Hungary 3 7 6 28 107 209 360
32 | Misir Egypt 2 0 0 5 30 45 82
33 | Norveg Norway 116 198 162 186 636 1.613 2911
34 | Polonya Poland 5 22 17 588 5.414 10.539 16.585
35 | Portekiz Portugal 1 3 1 30 196 175 406
36 | Romanya Romania 9 7 23 97 472 2.242 2.850
37 | Rusya Fed. Russian Fed. 19 16 27 81 505 636 1.284
38 | Sirbistan Serbia 8 11 9 23 51 97 199
39 | Slovakya Slovakia 1 7 5 15 79 115 222
40 | Slovenya Slovenia 0 0 2 3 20 27 52
41 | Suudi Saudi Arabia 2 8 1 4 98 14 127
Arabistan
42 | Ukrayna Ukraine 11 19 39 631 9.373 20.094 30.167
43 | Urdiin Jordan 1 1 23 340 1.139 100 1.604
44 | Yeni Zelanda New Zeeland 4 3 7 36 205 262 517
45 | Yunanistan Greece 248 410 785 1.080 1.724 2.168 6.415
46 | Diger Other 213 72 184 785 3.223 2.360 6.837
Yabanci Turist Foreign Tourist 3.298 6.072 15.690 65.734 223.513 258.786 573.093
Yerli Turist TD;:‘:;:ﬁc 2.445 2.273 3.653 5.205 12.380 14.874 40.830
Genel Toplami | Overall Total 5.743 8.345 19.343 70.939 235.893 273.660 613.923
2015 Toplami Total 2015 3.038 4.345 13.060 92.227 388.179 515.141 1.015.990

Kaynak: http://www.muglakulturturizm.gov.tr/TR,156113/milliyetlerine-gore.html, 03.08.2016.
Source: http://www.muglakulturturizm.gov.tr/TR,156113/milliyetlerine-gore.html, Access Date: 03.08.2016.

Tablo 23: Mugla iline Giris Yapan ilk Bes Ulkenin Dagilimi
Table 23: Distribution of the Tourists of the Top Five Countries Visited Mugla

Milliyet Nationality (Ocak-Haziran/2016) - (January- June/2016)
ingiltere The United Kingdom 297.379
Almanya Germany 60.609
Hollanda The Netherlands 50.151
Ukrayna Ukraine 30.167
Belgika Belgium 17.047
Diger Other 158.570
Toplam Total 613.923

34



TURIZM RAPORU / TOURISM REPORT

Tablo 24'te gorlildiigl Gzere Mugla iline giris yapan turistlerin gimrik
kapisi olarak ¢ogunlugunun Dalaman ve Milas-Bodrum havalimanini
kullandigi gorilmektedir. Aylik en ¢ok girisin Haziran ayinda yapildigi
gorilmektedir.

As itis seen from Table 24, most of the tourists who have visited Mugla have
used the customs gates of Dalaman and Milas-Bodrum airports. It is seen
that the highest number of entries have been in June.

Tablo 24: Turistlerin Aylara ve Hudut Kapilarina Gére Dagilimi
Table 24: Distribution of Tourists According to Months and Border Gates

Dalaman Milas-Bodrum Marmaris Bozburun Bodrum Mantarburnu
Havalimani Havalimani Limani Limani Limani Limani Fethiye Limani
Dalaman Milas-Bodrum Marmaris Bozburun Bodrum Mantarburnu Fethiye Port
Airport Airport Port Port Port Port
Ocak 609 31 2.841 0 1.490 527 31
January
Subat 19 15 5.984 0 1.544 350 232
February
Mart 4.885 1.032 10.439 0 1.860 422 432
March
:::i'l“ 33.308 17.178 13.665 17 3.859 1.286 623
m:z's 124.419 66.658 9.332 280 11.632 20.037 1.494
:'ua:;'a" 148.823 78.162 9.747 1.082 11.884 16.575 2.269
TOPLAM
TOTAL 312.063 163.076 52.008 1.379 32.269 39,197 5.081
Datca Limani Giilliik Limani | Turgut Reis Limani | Yalikavak Limani Aylik 2016 Ayhk 2015
Datga Port Giillik Port Turgut Reis Port Yalikavak Port Monthly 2016 Monthly 2015
Ocak 10 187 10 7 5.743 3.038
January
Subat 0 177 18 6 8.345 4.345
February
Mart 16 211 24 22 19.343 13.060
March
Nisan 374 223 309 97 70.939 92.227
April
Mayis 274 240 1.219 308 235.893 388.179
May
:'ua:;’a“ 1.002 183 3.313 620 273.660 515.141
TOPLAM
TOTAL 1.676 1.221 4.893 1.060 613.923 1.015.990

Kaynak: http://www.muglakulturturizm.gov.tr/TR,156116/20162015-karsilastirma.html, 03.08.2016.
Source: http://www.muglakulturturizm.gov.tr/TR,156116/20162015-karsilastirma.html, Access Date: 03.08.2016.

2.3.4. [zmir'e Gelen Yabanci Ziyaretcilerin Milliyetlere ve Yillara Gére Dagilimi (Ocak-Haziran)
2.3.4. Distribution of foreign visitors coming to Izmir in terms of nationalities
and years (for January-fune)

Tablo 25'te, Ocak-Haziran aylari arasinda 2016 yilinda izmir iline
sinir kapilarindan giris yapan turistlerin milliyetleri verilmektedir.
Ocak-Haziran aylar arasinda toplamda 501.022 turist izmir iline giris
yapmistir. Tabloda gériildigii {izere Haziran déneminde izmire giris
yapan turistlerin cogunlugu Almanya vatandasidir. Almanya'yi ingiltere,
Fransa ve italya vatandaslari takip etmektedir. Her dért millet icin de
haziran ayi icin disuUsler gorilmektedir. En biyiik disuslerin Fransiz ve
italyanlarda oldugu gdriilmektedir.

The nationalities of the tourists entering lzmir during January-june 2016
term from border gates are shown in Table 25. 501.022 tourists have
entered Izmir in total in between January-june. As it is seen from Table,
most of the tourists who have visited in June Izmir are German nationals.
The United Kingdom, France and Italy nationals respectively follow Germany.
Regression of these four nations is observed for June, It is observed that the

nations with highest decline rates are France and Italy.
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Tablo 25: izmir'e Giris Yapan Turistlerin Ulkelerine Gére Dagilimi (Ocak-Haziran/ 2016)
Table 25: Distribution of Tourists of Izmir According to their Countries (January-June/ 2016)

Wit | natonalty |00 | St [ e | g |t |t | T
A.B.D. USA 213 169 198 379 634 1.011 2.604
Almanya Germany 6867 9199 16022 14967 26653 21.206 94.914
Arjantin Argentina 10 2 2 3 48 41 106
Arnavutluk Albania 10 8 24 12 32 19 105
Avustralya Australia 38 21 27 64 89 180 419
Avusturya Austria 399 482 576 667 969 932 4.025
Azerbaycan Azerbaijan 16 27 28 41 51 694 857
B.A.Emirligi B. A. Emirate 0 0 0 0 9 0 9
Bahreyn Bahrain 0 0 0 1 1 2 4
Banglades Bangladesh 0 0 0 2 5 1 8
:E's"’\‘,';“)s (B. ﬁz's‘::)s (w. 8 3 3 9 604 1.674 2.306
Belgika Belgium 178 223 5 1603 3215 3.977 9.201
Bosna Hersek ﬂgi;‘;:;‘::a 4 10 15 24 59 23 135
Brezilya Brazil 17 11 18 28 43 45 162
Bulgaristan Bulgaria 180 127 150 225 330 367 1.379
Cezayir Algeria 2 0 5 15 0 3 25
Cek Cum. Czech Rep. 10 53 8 21 48 442 582
Cin Halk Cum. zﬁ‘i’np;e's Rep. of 3 15 24 2 55 152 276
Danimarka Denmark 568 956 1266 957 611 837 5.195
Endonezya Indonesia 10 32 1 5 16 51 115
Ermenistan Armenia 0 0 0 1 1 1 3
Estonya Estonia 1 0 2 1 16 22 42
Fas Morocco 8 4 18 81 88 43 242
Filipinler Philippines 80 80 116 94 240 152 762
Finlandiya Finland 22 18 17 122 377 696 1.252
Fransa France 205 250 190 1712 1895 3.105 7.357
\(r;o r'f_'b"s Rum g'f g‘_’g:;;:u’;dm‘ 13 39 25 29 a1 80 227
G. Kore S. Korea 164 54 63 58 120 160 619
g::]ey Afrika SR::th Africa 2 1 1 7 36 32 79
Giircistan Georgia 12 11 16 8 17 39 103
Hirvatistan Croatia 9 9 16 38 40 49 161
Hindistan India 29 40 39 44 128 81 361
Hollanda Netherlands 1428 2063 1705 7046 6660 5.489 24.391
Irak Iraq 3 1 6 5 13 13 41
ingiltere Britain 566 579 1510 1818 9850 8.891 23.214
iran Iranian 31 21 8787 588 3941 10.186 23.554
irlanda Ireland 15 16 16 709 1396 1.454 3.606
ispanya Spain 18 34 42 76 115 224 509
israil Israel 4 1 0 10 12 92 119
isve; Swedish 502 743 1152 917 571 1.200 5.085
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aronaty | 00K | St | e[ Mmoo wae | e | o
isvigre Swiss 304 440 608 1322 989 924 4.587
italya Italy 136 144 154 274 426 522 1.656
izlanda Iceland 4 1 2 4 7 10 28
Japonya Japan 22 12 23 22 38 115 232
K.K.T.C. K.K.T.C. 860 1275 1061 1429 1521 1.833 7.979
Kanada Canada 34 41 35 89 235 291 725
Karadag Montenegro 1 2 4 2 8 2 19
Katar Train 0 0 0 0 36 7 43
Kazakistan Kazakhstan 12 7 8 11 27 38 103
Kirgizistan Kirghizstan 2 1 7 7 4 11 32
Kolombiya Colombia 6 0 11 8 29 21 75
Kosova Kosovo 9 9 6 16 102 24 166
Kuveyt Kuwait 5 1 3 3 0 2 14
Letonya Latvia 3 9 10 20 47 19 108
Libya Libya 1 1 4 2 3 6 17
Litvanya Lithuanian 3 5 25 27 86 112 258
Liibnan Lebanon 110 56 7 26 16 25 240
Luksemburg Luxembourg 0 0 1 10 12 14 37
Macaristan Hungary 11 9 5 25 59 109 218
Makedonya Macedonia 10 11 15 49 46 27 158
Malezya Malaysia 4 5 2 8 6 7 32
Malta Malta 0 0 0 1 0 0 1
Meksika Mexican 7 3 6 17 25 32 90
Misir Egypt 4 2 4 25 11 32 78
Milliyetsiz Unpatriotic 17 6 18 14 21 29 105
Moldova Cum. Moldova Rep. 3 9 5 4 17 12 50
Norveg Norway 127 202 302 325 205 648 1.809
Okyanusya Oceania 0 0 0 0 0 0 0
Ozbekistan Uzbekistan 6 1 2 4 8 5 26
Pakistan Pakistan 5 6 0 3 21 5 40
Polonya Poland 120 168 136 222 301 1.544 2.491
Portekiz Portugal 10 7 14 49 100 61 241
Romanya Romania 29 25 30 74 108 166 432
Rusya Fed. Russian Fed. 67 38 73 68 149 157 552
S.Arabistan Saudi Arabia 4 7 7 8 64 10 100
Sirbistan&Karadag :I(Ie;:itaer%egro [1] 0 0 0 0 [1] 0
Singapur Singapore 5 5 3 0 3 9 25
Slovakya Slovakia 7 18 17 21 208 264 535
Slovenya Slovenia 9 10 10 28 18 29 104
Sudan Sudan 0 0 0 0 4 0 4
Suriye Syria 1827 4 19 4 6 11 1.871
sili Chile 1 1 3 3 11 10 29
Tacikistan Tajikistan 1 0 1 0 4 3 9
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Wi | naonaity | Sk | S e Wen | Mays |t | ol
Tayland Thailand 27 0 12 8 24 12 83
Tunus Tunisian 4 3 5 12 14 39 77
Tiirkmenistan Turkmenistan 1 5 5 7 13 4 35
Ukrayna Ukraine 86 98 121 76 158 195 734
Urdiin Jordan 11 9 3 10 2 17 52
Veneziiella Venezuela 0 0 1 1 8 3 13
Yemen Yemen 1 0 0 1 2 1 5
Yeni Zelanda New Zealand 3 4 5 13 26 42 93
Yunanistan Greece 780 986 2209 1091 1554 1.847 8.467
Diger Other 48 41 54 73 204 254 674
¥2zf'a"r:' Total Foreign 16397 18989 37154 37925 66015 73.226 249.706
Yerli Domestic 32161 32913 35559 43105 55881 51.697 251.316
Genel Toplam Total Overall 48558 51902 72713 81030 121896 124.923 501.022

Kaynak: http.//www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, 03.08.2016

Source: http://www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, Access Date: 03.08.2016

Tablo 26'da gorlildiigii (izere izmir'e 2016 yilinda Ocak-Haziran aylari
arasinda giris yapan turistlerin aylik dagilimlarina bakildiginda, 2015
yilina kiyasla ciddi disusler oldugu gorilmektedir. 2015 yilina kiyasla
en cok disls Haziran (%49,83), Mayis (%48,73) ve Nisan (%46,86)
aylarinda gerceklesmistir.

As it is seen from Table 26 and the monthly distribution of the number of
tourists visited Izmir in between January-june 2016 is taken into consideration,
it is observed that there are serious declines compared to the same term of
2015, The highest decline compared to 2015 has been in June (49,83%), May
(48,73%) and April (46,86%).

Tablo 26: izmir'e Gelen Yabancilarin Yillara ve Aylara Gore Dagilimi
Table 26: Distribution of Foreign Tourists Visited Izmir According to Years and Months

Yillar / Years % Degisim Orani / Rate of Change %
AYLAR MONTHS 2014 2015 2016 2015/2014 2016/2015
Ocak January 22213 17 851 16 397 -19,64 -8,15
Subat February 29432 25147 18 989 -14,56 -24,49
Mart March 36511 36 269 37154 -0,66 2,44
Nisan April 98 621 71371 37925 -27,63 -46,86
Mayis May 139 695 128 754 66 015 -7,83 -48,73
Haziran June 158 871 145 968 73226 -8,12 -49,83
Temmuz July 229153 218 103 -4,82
Agustos August 210 341 203 095 -3,44
Eylul September 169 873 152 941 -9,97
Ekim October 131 250 127 756 -2,66
Kasim November 43 707 49 638 13,57
Aralik December 24 794 25028 0,94
6 Aylik Toplam Total 6 Months 485 343 425 360 249 706 -12,36 -41,30

Kaynak: http://www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, 03.08.2016

Source: http://www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, Access Date: 03.08.2016

izmir il Kiltdr ve Turizm Miduirligi'nden elde edilen sonuclar
dahilinde 2016 Haziran ayinda izmir'e havayolu girislerinde bir énceki
yila gore % 38,31, denizyolu girislerinde ise %88,33 oraninda bir
azalma gorulmustar. Toplam girislerde %49,83 oraninda bir azalma
gerceklesmis olup, girislerin %95'ini havayolu, %5'ini denizyolu girisleri
olusturmustur.

According to the results obtained from the Provincial Directorate of Culture
and Tourism of Izmir, the visits to Izmir through airlines in June 2016 has
decreased 38.31% and the maritime lines 88.33% compared to the previous
year. There has been a decrease at 49.83% in overall visits to the city and 95%

of these visits have been through airlines while 5% through maritime lines.
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Tablo 27: 2014-2015-2016 Yillari Haziran Ayi Turizm Hareketleri Karsilastirmasi
Table 27: Comparison of Tourism Activities in June for the Years 2014-2015-2016

2013 2014 % 2015 % 2016 %
Havayolu / Airlines 120.270 118.081 -1,82 112.330 -4,87 69.301 -38,31
Denizyolu / Maritime Lines 48.144 40.790 -15,28 33.638 -17,53 3.925 -88,33
TOPLAM / TOTAL 168.414 158.871 -5,67 145.968 -8,12 73.226 -49,83

Kaynak: http.//www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, 03.08.2016.

Source: http://www.izmirkulturturizm.gov.tr/TR,153828/2016-yili-istatistikleri.html, Access Date: 03.08.2016.

2.3.5. Yurt Icinde ikamet Edenlere fliskin Seyahat Verileri
2.3.5. Travel Data related with the Domestic Residents

TUIK verilerine gére, yurt icinde ikamet eden ve yurt ici seyahat
yapan vatandaslarin rakamlari Tablo 28'de gériildigl Gzere giderek
artmaktadir. 2015 yilina ait toplam rakamlara bakildiginda toplamda
588.786 geceleme yapilmistir. Ortalama geceleme sayisi 8,3'tdr.
Ortalama harcama rakami ise 343 TL'dir. 2016 yilinda yasanan krizler ile
yurt icinde seyahat eden yurt ici seyahatcilerin artacagi diistlmektedir.

According to TUIK (the Turkish Statistics Institute) data, the number of citizens
who reside in Turkey and travel in our country has been gradually increasing as
seen from Table 28. If, the total figures of 2015 are taken into consideration,
there have been 588786 stays in total. Average number of stay is 8.3.
Average expenditure per tourist is 343 TRY. It is considered that the travels of
domestic tourists travelling domestically will increase due to the crisis in 2016,

Tablo 28: Yurt icinde ikamet Edenlerden Yurt ici Seyahat Yapanlarin Seyahat ve
Geceleme Sayisi ile Harcamalari, 2009-2015

Table 28: The Number of Travels and Stays and Expenditures of
the Domestic Residents who Prefer Travelling in Turkey 2009-2015

Seyahat sayisi (_Bin) Geceleme sayisi (_Bin) Ortalama geceleme sayist Seyahat hafrcama5| (B.in TL) Ortalama harca_ma (TL)
Yillar / Years Number of trips Number of overnights Average number of overnights Expenditures of trips Average e.xpendltures of
(Thousand) (Thousand) (Thousand TL) trips (TL)
2009 60 888 510961 8,4 12216 339 201
2010 68 373 555 145 8,1 13 843504 202
2011 65 854 558 270 8,5 15 641 262 238
2012 64 922 556 803 8,6 16 725 035 258
2013 68 452 557 459 8,1 18 416 817 269
2014 70 894 575871 8,1 22 601 201 319
2015 71251 588 786 83 24 409 560 343

Kaynak: http://www.tuik.gov.tr/UstMenu.do ?metod=temelist, 22.07.2016 / Source: http.//www.tuik.gov.tr/UstMenu.do?metod=temelist, 22.07.2016

TUiK'ten alinan bilgiler 1siginda 2010 ve 2015 yillari arasinda yurt disina
vapilan seyahat rakamlarinin arttigl gorilmektedir. 2015 yilinda yurt
disina toplamda 9.256.486 kisi cesitli amaclara seyahat etmistir. Tablo
29'da gorlldigi zere 2015 yilinda en cok gidilen Ulkeler Grcistan,
Yunanistan, Bulgaristan, Almanya, italya, ABD ve Azerbaycan'dir. 1
milyon 143 bin 377 kisi ile Gircistan'a, 898 bin 919 ile Yunanistan'a,
659 bin 140 kisi ile Bulgaristan’a ve 477 bin 927 kisi ile Almanya'ya
seyahat etmistir.Tlrkiye ikametli yurt disina giden vatandaslarin
beraberindeki (0-14 yas grubundaki) kisi sayisi toplama dahildir. “Giiney
Dogu Asya lilkeleri” “Diger tlkeler” icinde verilmistir. TUIK verilerine gére
Tirk vatandaslarinin en énemli yurt disina ¢ikis nedenini “gezi, eglence,
sportif ve kdltirel faaliyet” amach cikislar olusturdu.

According to the information obtained from TUIK it is observed that the
foreign travel figures between 2010 and 2015 have been increasing. In
2015, 9.256.486 people have visited abroad due to various reasons. As it is
seen from Table 28, the most visited countries of 2015 are Georgia, Greece,
Bulgaria, Germany, Italy, the USA and Azerbaijan. 1 million, 143 thousands
and 377 people have visited Georgia, 898 thousands and 919 people have
visited Greece, 659 thousands and 140 people have visited Bulgaria and
477 thousands and 927 people have visited Germany. The number of people
accompanying the Turkish nationals residing in Turkey and visiting foreign
countries (the 0-14 age group) is included in this total. “The Southeastern Asia
countries” are included within the scope of “Other Countries”. According to
the data stated by TUIK, the most important foreign travel reasons of Turkish
nationals are “trip, entertainment, sportive and cultural activities”
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Tablo 29: Gidilen Ulkelere Goére Yurt Disina Giden Vatandaslar 2010-2015

Table 29: Turkish Citizens Visited Foreign Countries 2010-2015

Ulkeler 2010 2011 2012 2013 2014 2015
Toplam - Total 6 887 489 6751 006 6273993 8011654 8363 966 9 256 486
A.B.D. - USA 235389 234228 150 960 103 753 119 206 251903
Almanya - Germany 549 198 425428 383472 315384 493 592 477 927
Avustralya - Australia 6681 12 366 12 594 9 066 5985 4983
Avusturya - Austria 74 449 75511 72423 51387 75229 59 078
Azerbeycan - Azerbaijan 335995 394132 437 657 365 167 235736 212308
Belgika - Belgium 48 549 52 959 38170 8279 18 673 34735
Bulgaristan - Bulgaria 988 616 714 360 664 946 653 640 620 896 659 140
Danimarka - Denmark 6342 7115 6145 4557 7944 1882
Fransa - France 92 981 87 408 87 207 23025 73138 91901
Giircistan - Georgia 450212 430238 580 184 1164 100 1231691 1143377
Hollanda - Netherlands 68 508 78 414 29 856 18513 31777 94 441
ingiltere - United Kingdom 95328 59 614 66 182 24963 22937 53533
iran - Iran 301581 293 683 258072 203 039 161 610 163 500
ispanya - Spain 24871 39928 21596 31223 32477 74 867
israil - Israel 12 099 4 860 5099 20016 13482 27327
isveg - Sweden 4610 6088 2446 3714 7514 8265
isvigre - Switzerland 50328 73471 40 117 23053 54112 44 639
italya - Italy 138 271 191 415 247 927 232030 196 359 271064
Japonya - Japan 1953 1704 415 3696 1083 7621
Kanada - Canada 14 506 9390 15 404 17674 13993 18677
Rusya Federasyonu - Russian Federation 189 827 118 563 110359 114 966 143 448 169 302
Suriye - Syria 653370 1002 779 473 862 1880 654 634
Tunus - Tunisia 4066 - 1100 533 4637 8472
Ukrayna - Ukraine 105 231 83151 66 813 89 474 59 163 91210
Yunanistan - Greece 428721 345 653 447 908 598 936 741037 898919
Afrika Ulkeleri - African countries 161233 99 184 114 152 141913 157 666 95 962
Amerika lilkeleri - American countries 15 265 10108 6258 7058 13378 7832
Bagimsiz Dev. Topl. - Com. Of Independent States 95583 118 898 158 192 137 814 217 128 145940
Bat Asya lilkeleri - West Asian countries 1081075 1058 620 956 568 2476 282 2451877 2678 507
Diger Avrupa llkeleri - Other European contries 163 205 162 183 235223 400 301 345 650 620 250
Dogu Asya lilkeleri - East Asian countries 33630 13977 23 800 6166 14894 31091
Giiney Asya lilkeleri - South Asian countries 51724 66 790 123217 75 853 117 547 65727
OECD iilkeleri (Diger) OECD countries(others) 86 280 75 150 109 243 101 964 113 690 143 589
Diger iilkeler - Other countries 23811 34 009 20912 14995 50323 56 043
Beraberindeki kisi sayisi - Accompanying persons 294 000 369 628 305 516 567 240 515 440 541 840

Kaynak: http://www.tuik.gov.tr/UstMenu.do ?metod=temelist, 22.07.2016 / Source: http://www.tuik.gov.tr/UstMenu.do ?metod=temelist, Access Date: 22.07.2016
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3. BOLUM: TURKIYE TURIZM GELIR VE GIDERLERI

3. CHAPTER: THE TOURISM INCOMES AND EXPENSES OF TURKEY

3.1. TURKIYE TURIZM GELIRLERI (2013-2016)
3.1. TOURISM INCOMES OF TURKEY (2013-2016)

Eylll 2015 itibariyle Turkiye turizm gelirlerinin toplam tutari 24 milyar
896 milyon ABD Dolari seviyesindedir. 2014 yilinin ayni ddneminde elde
edilmis olan 26 milyar 638 milyon ABD Dolar'lik gelirle kiyaslandiginda,
%6 oraninda bir azalis oldugu gorilmektedir. 2012-2015 yillari
kiyaslandiginda, en fazla aylik turizm geliri artisi her zamanki gibi
agustos ayinda yasanmistir. Baska bir ifadeyle Agustos ayi her 4 yilda
da en fazla turizm gelirinin elde edildigi aydir. Tatil yorelerinde ylksek
sezon olarak tabir edilen Mayis, Haziran, Temmuz, Agustos, EylUl aylari
asagida gorlldigl Gzere turizm gelirlerinin paralel bicimde yikselise

gectigi donemlerdir.

As of September 2015, total amount of Turkish tourism income is about 24
billions and 896 millions of US Dollars. When it is compared to the 26 billions
and 638 millions of US Dollars obtained in the same period of 2014, a decrease
around 6% is observed. If, the years from 2012 to 2015 are compared, like
always the highest tourism income increase has been experienced in August.
In other words, August is the month when the most tourists have come to
our country in the last 4 years. May, June, July, August and September months
that are called as the high seasons in holiday areas are the periods when the

tourism incomes start to increase in parallel as can be seen in the table.

2010-2020 TURKIYE SEYAHAT ACENTELERI
GELIRLERI VE TAHMINLERI (MIiLYON ABD $)

2020* e 11
2019* ., 11179
2018* T 10948
2017* T, 10.729
2016* . 10630
2015+ . 10.476
2014* e, 10.397
2013* N 10.529
2012* T 10.062

2011 B [EE

2010 . 003

Sekil 4: Tiirkiye Seyahat Acenteleri Gelirleri ve Tahminleri (2010-2020)
Figure 4: The Incomes and Income Estimates for the Travel Agencies of Turkey (2010-2020)
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Tablo 30: Tiirkiye Turizm Gelirleri (2013-2016)
Table 30: Tourism Incomes of Turkey (2013-2016)

KULTUR VE TURIZM BAKANLIGI + MERKEZ BANKASI + TURKIYE iSTATISTiK KURUMU
MINISTRY of CULTURE and TOURISM + CENTRAL BANK + TURKISH STATISTICAL INSTITUTE

2013 (Bin US $) / 2013 (Thousand US $) 2014 (Bin US $) / 2013 (Thousand US $) 2015 (Bin US $) / 2013 (Thousand US $)
AYLAR (*) (**) (***) TOPLAM (*) (**) (***) TOPLAM | (*) (**) (***) TOPLAM
OCAK
January 975,4 462,9 12,6 1451,0 1090,3 417,9 12,2 1520,4 1237,4 378,7 9,4 1625,5
SUBAT
944,5 429,1 10,1 1383,7 1065,6 365,3 11,4 14423 1112,7 305,3 9,3 14273
February
MART
March 1350,2 451,9 12,2 1814,2 1476,5 354,4 14,3 1845,2 1464,7 340,3 11,0 1816,0
NiSAN
April 1504,5 431,8 15,2 1951,5 1649,6 436,5 17,2 2103,3 1521,7 330,3 11,7 1863,7
MAYIS
May 2550,9 420,8 21,0 2992,7 2670,9 453,5 22,0 3146,4 23473 356,3 15,8 2719,4
JAZIRAN 28732 | 4762 222 | 33716 | 32139 | 4891 | 232 37262 | 27938 | 3393 | 174 3150,5
]-li’;AMUZ 2780,8 664,0 24,6 3469,5 3079,0 601,8 24,9 3705,7 3018,7 642,1 22,2 3683,0
QSgUuSsIOS 3349,7 819,6 35,5 4204,8 4.048,9 863,6 34,2 4946,7 3849,7 868,5 24,0 4742,2
EYLUL
3021,2 859,9 23,6 3904,8 33111 863,5 27,5 4202,1 3025,5 822,8 20,5 3868,8
September
9 AYLIK
TOPLAM
TOTAL 19,350,5 5,016,1 177,1 24543,6 | 21,6058 | 48456 186,8 26 638,2 | 20,371,5 | 4383,6 141,3 24 896,4
9 MONTHLY
glf:lt’\;lber 3343,8 721,4 21,4 4 086,6 3386,5 554,0 24,8 3965,3 2834,3 530,2 16,9 3381,4
KASIM
1581,9 534,4 15,1 2131,5 1639,5 443,8 15,5 2098,8 1310,2 474,2 12,9 17973
November
ARALIK
1046,1 488,3 12,9 1547,2 1146,3 445,9 11,4 1603,6 922,8 455,0 11,5 1389,3
December
12 AYLIK
TOPLAM
TOTAL 25,322,3 6,760,2 226,5 32309,0 | 27778,1 6289,3 238,5 34305,9 | 25438,8 | 5843,0 182,6 31464,7
12 MONTHLY
2016 (Bin US $) / 2013 (Thousand US $)
AYLAR (*) (**) (*¥*%*) TOPLAM
OcAK 980,4 422,6 9,0 9,0
January
SUBAT 828,8 351,4 8,6 8,6
February
MART 1071,1 | 3839 106 10,6
March
NiSAN 967,8 372,4 12,6 12,6 NOT : “Cikis Yz?\pan Yafbana Ziyaretgi!er Ankfati” sonucu elde edilen gelirdir..
April (*) : Yabanci ziyaretgilerden elde edilen gelir.
(**) : Yurt diginda ikamet eden vatandas ziyaretgilerden elde edilen gelir.
MAYIS 14164 4087 133 133 (***) : GSM Dolagim Harcamalari ile Marina Hizmet Harcamalari Toplami Olup,
May ’ ! ! ! Yabanci - Vatandas Ayrimi Verilememektedir. Agiklanma
HAZIRAN . : " N " S,
1425,2 351,3 13,5 13,5 NOTE: Income obtained as a result of “Questionnaire of exiting foreign visitors”.
June (*) : Income obtained from the foreign visitors.
TEMMUZ (**) : Income obtained from the citizen visitors residing abroad.
Jul 6689,7 2290,3 67,6 67,6 (***) : It is a total of GSM Roaming Expenses and Marina Service Expenses and
v Foreigner - Citizen distinction is not made. Clarification
TUIK'in, 2016 yili birinci ve ikinci ceyreginin (Ocak-Haziran aylar) The data and comments of TUIK related with the first and second quarter of
turizm gelirlerine ait veriler ve yorumlari asagidaki basliklar seklinde 2016 (the term between January and June) are summarized as the following
ozetlenmistir. (http://tuik.gov.tr/PreHaberBultenleri.do?id=21538.) titles. (http://tuik gov.tr/PreHaberBultenleridorid=21538)
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3.2. HANEHALKI YURT iCi TURIZM, I. CEYREK: OCAK - MART/2016
3.2. HOUSEHOLD DOMESTIC TOURISM 1st QUARTER: January - March/ 2016

Yurt icinde ikamet eden 10 milyon 393 bin kisi seyahate cikti
Ocak, Subat ve Mart aylarindan olusan I. ceyrekte, yurt icinde ikamet
eden 10 milyon 393 bin kisi seyahate ciktl. Seyahate cikanlarin bir ve
daha fazla geceleme kaydi ile ulke icinde yaptiklari toplam seyahat
sayisi bir 6nceki yilin ayni ceyregine gore %9.1 azalarak 12 milyon 690
bin seyahat olarak gerceklesti.

Seyahate cikanlar, ortalama 331 TU harcadi

Bu ceyrekte seyahate cikanlar 98 milyon 162 bin geceleme yapti.
Ortalama geceleme sayisi 7.7 gece, seyahat basina vapilan ortalama
harcama ise 331 TL oldu.

Seyahate cikanlar, 4 milyar 204 milyon 11 bin TU harcadi

Yerli turistlerin, yurt icinde yaptiklari seyahat harcamalari 2016 yilinin .
ceyreginde bir 6nceki yilin ayni ceyregine gore %13.8 artarak 4 milyar
204 milyon 11 bin TL olarak gerceklesti. Seyahat harcamalari, kisisel
veya paket tur harcamalari olarak yapildi. Yurt ici turizm harcamasinin
%96.6'sin1 (4 milyar 59 milyon 295 bin TL) kisisel, %3.4'tni (144 milyon
716 bin TL) ise paket tur harcamalari olusturdu.

10 millions 393 thousands of domestic residents have travelled

During the first quarter consisting of January, February and March, 10 millions
393 thousands of domestic residents have travelled. Total number of travels
of the travelers with one or more overnight stays has decreased 9.71%
compared to the same quarter of the previous year and become 12 millions
690 thousands of travels.

Travelers have spent 331 TRY in average per person

The travelers of this quarter have done 98 millions 162 thousands of overnight
stays. Average number of overnight stays has been 7.7 stays per person while
the average expenditure per traveler has been 331 TRY.

The domestic travelers have spent 4 billions, 204 millions and 11
thousands of Turkish Liras.

The travel expenditure of domestic tourists made in Turkey has increased
138% in the 1st quarter of 2016 compared to the same quarter of the
previous year and become 4 billions 204 millions and 11 thousands of Turkish
Liras. The travel expenses are made through personal expenditure or package
tours. 96.6% (4 billions 59 millions and 295 thousands of TRY) of the domestic
tourism expenditure has been related with personal and 3.4% (144 millions
and 716 thousands of TRY) has been related with package tours.

Tablo 31: Yurt icinde seyahate cikan kisi, geceleme sayisi ve harcamalar, I. Ceyrek: Ocak-Mart, 2016
Table 31: Number of domestic travelers, number of overnight stays and expenses,
1st Quarter: January - March, 2016

HARCAMA / Expenditure
Seyahate Seyahat Sayisi Geceleme Paket Tur Kisisel Harcama Seyahat Basina
. . " Toplam Harcama Harcamasi . Ortalama
¢ikan kisi (Bin) Sayisi (Bin) Ortalama (Bin TL) (Bin TL) (Bin TL) Harcama (TL)
yil Ceyrek | sayisi (bin) Number of Average Geceleme Sayisi . Personal
. N Total expenditure Package tour . Average
Year Quarter | Number of overnight number of Total overnight " expenditure B
. (Thousand of expenditure expenditure
travelers stays overnight stays stays (Thousand of
(Thousand) (Thousand) (Thousand) TRY) (Thousand of TRY) per travel
TRY) (TRY)
| 10791 13 966 104 921 7,5 3694 829 80025 3614 803 265
I 10272 13033 80132 6,1 4376 320 367 304 4009 016 336
2015 n 24 145 32 960 325103 9,9 12 429 293 1083022 11346 271 377
\% 9103 11292 78 630 7,0 3909 119 193 607 3715511 346
Anm:lakl .(1) 71251 588 786 8,3 24 409 560 1723958 22 685 602 343
2016 | 10393 12 690 98 162 7,7 4204011 144 716 4059 295 331

Tablodaki rakamlar, yuvarlamadan dolayi toplami vermeyebilir.

(1) Seyahate gikanlarin sayisi donemlik hesaplanmaktadir. Bu nedenle, dénemler itibariyle seyahate gikan kisi sayilari toplanarak yillik seyahate gikan kisi sayisina ulagilamaz.

The figures in the table might not give the exact total due to rounding.

(1) The number of travelers is calculated on periodical basis. Therefore, the annual number of total travelers cannot be calculated by multiplying the number of periodical travelers.

Yakinlan ziyaret amaci ile yapilan seyahatler %73,6 ile ilk sirada
yer aldi

Seyahate cikis sebeplerinde ikinci sirada %10.2 ile “saglk”, Gglinci
sirada ise %8.2 ile “gezi, eglence, tatil” yer aldi.

Seyahate cikanlar en ¢cok arkadas, akraba evinde kaldi

Bu ceyrekte seyahate cikanlar 84 milyon 620 bin geceleme sayisi ile en
cok “arkadas, akraba evinde” kaldi. Konaklama tirlerine gére geceleme

I

sayisinda ikinci sirada 3 milyon 814 bin geceleme ile “otel” yer alirken,

"kendi evi” 3 milyon 719 bin geceleme sayisi ile Gg¢lincii sirada yer aldi.

The travels for visiting relatives have taken the first place with 73.6%.
Health has taken the second place with 10.2% and “journey, entertainment
and holiday” has taken the 3rd place.

Most of the travelers have stayed mostly in the houses of their friends
or relatives

The travelers gone on a trip in this quarter have mostly stayed in a house of
their friends or relatives with 84 millions and 620 thousands of overnight
stays. According to the types of accommodation, “hotels” have taken the
second place with 3 millions 814 thousands of overnight stays while the
“own houses” have taken the third place with 3 millions and 719 thousands
of overnight stays.
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3.3. TURIZM ISTATISTIKLERI Il. CEYREK: NiSAN - HAZIRAN/ 2016
3.3. TOURISM STATISTICS 2nd QUARTER: APRIL - JUNE/2016

Turizm geliri gecen yilin ayni ceyregine gére %35,6 azaldi
(http://www.tuik.gov.tr/PreHaberBultenleri.do?id=21532)

Turizm geliri Nisan, Mayis ve Haziran aylarindan olusan Il. ceyrekte bir
onceki yilin ayni ceyregine gore %35.6 azalarak 4 milyar 981 milyon
318 bin ABD Dolari oldu. Turizm gelirinin (cep telefonu dolasim ve
marina hizmet harcamalari haric) %77.1'i yabanci ziyaretcilerden,
%22.9'u ise yurt disinda ikamet eden vatandas ziyaretcilerden elde
edildi. Ziyaretciler, seyahatlerini kisisel veya paket tur ile organize
etmektedirler. Bu ceyrekte yapilan harcamalarin 4 milyar 73 milyon 3
bin ABD Dolari'ni kisisel harcamalar, 908 milyon 315 bin ABD Dolari'ni
ise paket tur harcamalari olusturdu.

Ziyaretcilerin kisi basi ortalama harcamasi 665 ABD Dolari oldu
Bu ceyrekte yabancilarin ortalama harcamasi 602 ABD Dolari, yurt
disinda ikamet eden vatandaslarin ortalama harcamasi ise 973 ABD
Dolari oldu.

Ziyaretci sayisi gecen yilin ayni ceyregine gore %30.3 azaldi
Ulkemizden cikis yapan ziyaretci sayisi 2016 yili Il. ceyreginde bir dnceki
yilin ayni ceyregine gére %30,3 azalarak 7 milyon 495 bin 35 kisi oldu.
Bunlarin %84,5'ini (6 milyon 330 bin 571 kisi) yabancilar, %15,5'ini
(1 milyon 164 bin 464 kisi) ise yurt disinda ikamet eden vatandaslar
olusturdu.

Turizm gideri gecen yilin ayni ceyregine gore %2.1 azaldi

Yurt icinde ikamet edip baska Ulkeleri ziyaret eden vatandaslarimizin
harcamalarindan olusan turizm gideri, gecen yilin ayni ceyregine gore
%2.1 azalarak 1 milyar 509 milyon 693 bin ABD Dolari oldu. Bunun 1
milyar 170 milyon 772 bin ABD Dolari'ini kisisel, 338 milyon 920 bin
ABD Dolarr'ini ise paket tur harcamalari olusturdu.

Yurt disini ziyaret eden vatandaslar 2015 yili Il. ceyregine gore
%17.3 azaldi

Bu ceyrekte yurt disini ziyaret eden vatandas sayisi bir 6nceki yilin ayni
ceyregine gore %17.3 azalarak 2 milyon 35 bin 818 kisi oldu. Bunlarin
kisi basi ortalama harcamasi 742 ABD Dolari olarak gerceklesti.

Tourism income has decreased 35.6% compared to the same quarter of
the previous year (http.//www.tuik.gov.tr/PreHaberBultenlerido?id=21532)
The tourism income of the 2nd quarter consisting of April, May and June has
decreased 356% compared to the same quarter of the previous year and
become 4 billions 981 millions and 318 thousands of S. 77.1% of the tourism
income (except the GSM roaming and marina service charges) has been
obtained from the foreign visitors while 22.9% has been obtained from our
citizens residing at abroad. These visitors organize their journeys personally or
by means of package tours. From the expenses made in this quarter, 4 billion
73 millions 3 thousand US Dollars have been personal expenses and 908
millions 315 thousands of US Dollars have been the package tour expenses.
The average expenditure made by per visitor has been 6658.

During this quarter, the average expense of foreign nationals has been 6025
while the average expense of Turkish nationals residing abroad has been 973S.
The number of visitors has decreased 30.3% compared to the previous
vear.

The number of visitors checking out from our country has decreased 2.2%
in the 2nd quarter of 2016 compared to the previous year and become 7
millions and 495 thousands and 35 people. 84.5% of them (6 millions and
330 thousands and 571 people) has been consisted of foreign nationals and
15.5% (1 millions and 164 thousands and 464 people) has been consisted of
the Turkish nationals residing abroad.

The tourism costs have decreased 2.1% compared to the same quarter
of the previous year.

The tourism expenses of our nationals who reside in our country have been 1
billions and 509 millions and 693 thousands of S by decreasing 2.1% compared
to the same quarter of the previous year. 1 billions and 170 millions and 772
thousands of US Dollars of the expenses made in this quarter have consisted
of personal expenses while, 338 millions and 920 thousands of US Dollars
have consisted of package tour expenses.

The number of Turkish nationals who visited abroad has decreased
17.3% compared to the 2nd quarter of 2015.

The number of citizens visited abroad during this quarter has become 2 millions
and 35 thousands and 818 people by decreasing 17.3% compared to the same
quarter of the previous year. The average expenditure per visitor has been 742
US Dollars.

Tablo 32: Turizm geliri ve gideri, Il. Ceyrek: Nisan-Haziran, 2016
Table 32: Tourism incomes and expenses. 2nd Quarter: April-June, 2016

Cikis Yapan Ziyaretgiler Giris Yapan Vatandaslar (Yurtici ikametgahh)
Checking-out Visitors Checking-in Citizens (Domestic Residents)
Turizm Geliri .. Kisi Bagi Ortalama Turizm Gideri .. Kisi Bagi Ortalama
yil Ceyrek Bin($) Kisi Sayisi Harcama ($) Bin (3) Kisi Sayisi Harcama ($)
Year Quarter . Number of . Number of
Tourism Income Personnel Average Expense Tourism Expense Personnel Average Expense
Thousands of $ per Person $ Thousands of $ per Person $
| 4 868 890 5344575 911 1282504 1865059 1865059
] 7733 677 10751 351 719 1542 832 2462510 2462510
2015 1l 12 294 189 17 408 994 706 1344630 2571810 2571810
v 6568 022 8112611 810 1528 457 1851472 1851472
Vilk 1 31 464777 41617530 756 5698 423 8750851 8750851
Annual
| 4066 384 5107 553 796 1537627 1825187 842
1] 4981318 7 495 035 665 1509 693 2035818 742
2016 Nisan-April 1352858 2049 238 660 475 095 631516 752
Mayis-May 1838478 2749 648 669 555083 752 060 738
Haziran-June 1789982 2696 149 664 479 515 652 242 735

Tablodaki rakamlar, yuvarlamadan dolayi toplami vermeyebilir. Bu konu ile ilgili bir sonraki haber bilteninin yayimlanma tarihi 31 Ekim 2016'dir.
The figures in the table might not give the exact total due to rounding. The date of publication of the news bulletin related with this issue is 31st October 2016.
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3.4. Tirkiye Turizm Giderleri ve Degisim Oranlari (2013- 2016)
3.4. The Tourism Expenses of Turkey and Change Rates (2013- 2016)

Tablo 33: Tiirkiyve Turizm Giderleri ve Degisim Oranlari (2013- 2016 Yillar)
Table 33: The Tourism Expenses of Turkey and Change Rates (Years 2013- 2016)

YILLAR (MilyonABDS) DEGiSiM ORANI (%)

YEARS (MillionABDS) RATE OF CHANGE (%)
AYLAR
A 2013 2014 2015 2016 2014/13 2015/14 2016/15
OcAK 341,9 3944 410,8 481,0 15,4 42 171
January
$SUBAT 419,0 493,4 430,7 531,4 17,8 12,7 23,4
February
MART 4445 478,0 441,0 525,2 7,5 77 191
March
NISAN 403,1 4034 478,9 4751 0,1 18,7 0,8
April
MAVIS 4136 481,3 554,9 555,1 16,4 15,3 0,0
May
HAZIRAN 470,2 518,1 509,0 479,5 10,2 -1,8 5,8
June
JTEI"‘,"MUZ 2492,2 2768,6 2825,3 3047,3 11,1 2,0 78
AGUSTOS 4357 426,4 496,7 2,1 16,5 -100,0
August
EYLUL 445,9 416,0 445,1 6,7 7,0 -100,0
September
EKIM 342,9 335,7 402,8 2,1 20,0 -100,0
October
KASIM 640,3 587,9 551,7 8,2 6,2 -100,0
November
ARALIK 4494 456,7 481,0 16 5,3 -100,0
December
12 AYLIK TOPLAM
TOTAL 12 MONTHLY 45934 52536 54704 5698,3 14,4 41 42

Kaynak : Tiirkiye istatistik Kurumu , Merkez Bankasi , Kiiltiir ve Turizm Bakanligi http://yigm.kulturturizm.gov.tr/TR,72942/turizm-gelir-gider-ve-ortalama-harcama.html|
Source: The Turkish Statistics Institute, the Central Bank, the Ministry of Culture and Tourism http.//yigm.kulturturizm.gov.tr/TR,72942/turizm-gelir-gider-ve-ortalama-harcama.html
Tablo 34: Yabanai Ziyaretci Ve Yurt Disinda ikamet Eden Vatandas Ziyaretci Turizm Gelirlerinin Yillara Gore Dagihimi (ABD $)
Table 34: The Distribution of Tourism Income of Foreign Visitors and Turkish Nationals Residing at
Abroad as of Years (US Dollar $)

TOPLAM - TOTAL YABANCI - FOREIGNER (*)
AR TUR(iIZ(;\:I) (;sss)LiRi Z“’{,‘Sﬁ}ﬂ : ﬁ\;'s' ORT. H(A$I;CAMA GSM+M;rir;? (l;i;g;a;)camalarl TUI}iIZOI\(;IOGsE)LiRi Zi\mﬂﬂ : gls‘ 3?&@%"(5)
YEARS TOURISM REVENUE VISITORS AVERAGE GSM+Marine Services TOURISM REVENUE VISITORS AVERAGE
(1000°$) EXPENSE ($) Expense (***) (1000 Dollar) (1000 ) EXPENSE ($)
2004 17 076 606 20 262 640 843 152937 13061118 17 202 996 759
2005 20322112 24124 501 842 221915 15725 813 20522621 766
2006 18 593 951 23 148 669 803 211580 13918 757 19 275 948 722
2007 20 942 500 27 214 988 770 302303 15 936 347 23017 081 692
2008 25415 067 30979 979 820 384332 19 612 296 26431124 742
2009 25064 482 32006 149 783 310 150 19 063 702 27347977 697
2010 24930 997 33027943 755 262 627 19 110 003 28510 852 670
2011 28115 692 36151328 778 254753 22222454 31324528 709
2012 29 007 003 36 463 921 795 242 261 22410 364 31342464 715
2013 32308 991 39226 226 824 226519 25322291 33827474 749
2014 34305 903 41415 070 828 238617 27778 026 35850286 | 775
2015 31464777 41617530 756 182 780 25438 923 35592160 | 715
2016 (X) 9047 701 12 602 588 718 67 644 6 689 669 10345117 | 647
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VATANDAS - CITIZEN (**)
TURIZM GELIRI ZIYARETCI SAYISI ORT. HARCAMA
YILLAR (1000$) NUMBER of
YEARS TOURISM REVENUE VISITORS AVERAGE
(1000 $) EXPENSE ($)
2004 3862552 3059 644 1262
2005 4374383 3601880 1214
2006 4463614 3872721 1153
2007 4703 850 4197 907 1121
2008 5418 439 4 548 855 1191
2009 5690 629 4658172 1222
2010 5558 366 4517091 1231
2011 5638484 4 826 800 1168
2012 6354378 5121457 1241 Kaynak : Tiirkiye istatistik Kurumu , Merkez Bankas , Kiiltiir ve Turizm Bakanhg
(*) :Yabanci ziyaretgilerden elde edilen gelir.
2013 6760 180 5398 752 1252 (**) : Yurt disinda ikamet eden vatandas ziyaretgilerden elde edilen gelir.
(***) : GSM Dolasim Harcamalari ile Marina Hizmet Harcamalari Toplam Gelirde Yer Almaktaktaidr.
2014 6289 260 5564 784 1130 (X): Gegici veri (Ocak-Haziran
Source: Turkish Statistics Institution, Central Bank, Ministry of Culture and Tourism
2015 5843 074 6025 370 970 (*) :Income obtained from the foreign visitors.
(**) : Income obtained from the citizen visitors residing abroad.
2016 (X) 2290 388 2257471 1015 (***) : The GSM roaming expenses and the Marina Service Expenses are Included in the Overall Income.
(X): Temporary data (January — June)

4. BOLUM: 2016 YILINDA TURKIYE'DE VERILEN TURIZM TESVIKLERI VE
ILLER ITIBARIYLE TESIS SAYILARINDA SON DURUM

4. CHAPTER: THE TOURISM INCENTIVES PROVIDED IN TURKEY DURING
2016 AND THE FINAL STATUS OF NUMBER OF TOURISM FACILITIES AS

Asagidaki tablo, 2016 vilinda Ekonomi Bakanhgi'ndan tesvik belgeli

turistik yatinmlarin, sayilarini géstermektedir.

OF PROVINCES

The following table shows the number of touristic investments with
incentive certificates issued by the Ministry of Finance for 2016.

Tablo 35: Tiirkiye'de Turizm Tesvik Belgeli Tesisler (2016)
Table 33: The Facilities of Turkey with Tourism Incentive Certificate (2016)

Tatil Koyt Ozel Kon-Tes Toplam Tesis Sayisi
. * * * * % Butik Otel hadd Special P H Toplam Oda Toplam Yatak
Sehir 5 4 3 2 1 ) Holiday . Total Num. of
Boutique Hotels " Accommodation v Total Rooms Total Beds
Village . Facilities
Facilities

Aksaray 1 1 44 88
Amasya 1 1 25 50
Ankara 2 1 3 173 346
Antalya 5 2 2 1 1 11 3255 6511
Aydin 2 1 1 4 909 1818
Balikesir 2 2 75 150
Bolu 1 2 3 303 606
Bursa 1 1 1 3 182 364
Denizli 1 1 24 48
Diyarbakir 1 1 2 144 288
Erzurum 1 1 84 168
Eskisehir 1 1 2 146 292
Gaziantep 1 1 2 28 57
Hatay 1 1 2 334 668
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Tatil Koyi Ozel Kon-Tes Toplam Tesis Sayisi
sehir 5% | g% | 3% | 2% | 1* Butik Otel Holiday Special Total Num. of Toplam Oda Toplam Yatak
Boutique Hotels X Accommodation Ll Total Rooms Total Beds
Village e Facilities
Facilities

istanbul 4 3 3 3 1 14 1685 3370
izmir 3 2 1 6 522 1044
Kayseri 1 1 126 252
Kocaeli 1 1 120 240
Konya 1 1 93 186
Mersin 3 1 1 5 806 1612
Mugla 1 3 2 5 11 1119 2238
Nevsehir 1 1 2 216 432
Ordu 5 5 68 136
Sakarya 1 1 95 190
Samsun 2 2 153 306
Sanlurfa 1 1 2 73 146
Tekirdag 1 1 152 304
Trabzon 3 3 1 7 470 940
Van 1 1 50 100
$::I§|m 1826 (30| 1| 1 17 1 a 98 11.474 22.950

Kaynak: Resmi Gazetelerin ilgili sayilari. / Source: Related numbers of the Official Gazette.

2016 Yili Turizmde Duraklama Dénemi mi?

Rusya krizi ve ter6r endiseleri turizmi vururken otel yatinmlar da
sert geriledi. Yapilan incelemeye gore projelerin dértte biri iptal
edilirken yatinmlar %26 azaldi (http://www.cumhuriyet.com.tr/haber/
ekonomi/475725/Turizmde_aci_fren.html# Erisim Tarihi: 04 Subat
2016). Artan i¢ glvenlik endiseleri ve Rusya gerginligi basta olmak
lizere bolgedeki jeopolitik riskler nedeniyle turizm sekt6riiniin icinde
bulundugu sikintili durum, otel yatirmlarina da yansidi. Turistik tesis
yatinmlarinda 2015 yilinin bilangosu belli olurken, hem projelerin toplam
tutari hem de otel ve yatak sayisi azaldi. Degerlendirmeye gore, 2015'te
52 ayri sehirde yeni yatinm yapilacak otel sayisi 239, yatak sayisi ise
56 bin 448 olarak gerceklesti. Gegen yil, bir 6nceki yila gére proje sayisi
%25, yatak sayisi %31, yatinm miktari ise %26 geriledi. (Tablo: 36)

Is 2016 a Period of Stagnation for Tourism?

While, the Russia crisis and terror concerns have been influencing tourism,
severe decline has been observed in hotel investments. According to the
analysis, one four of projects have been cancelled and investments have
reduced at 26%. (http.//www.cumhuriyet.com.tr/haber/ekonomi/475725/
Turizmde_aci_frenhtml# Access Date: 04th February 2016). Mainly, the
increasing domestic security concerns and Russia conflict, the rough situation
of tourism sector due to geopolitical risks of the region has reflected on the
hotel investments. While, the financial position of 2015 has been finalized for
touristic facility investments, the amount of overall total of investments and
number of hotels and beds have declined. According to the assessment, the
number of hotels in 52 cities which would be provided new investments in
2015 has been 239 and the number of beds have been 56 thousands and 448.
The number of projects have declined at 25%, number of beds have decreased
31% and the invesment amount has reduced 26% compared to the previous
vear, (Table: 36)

Tablo 36: 2014-2015 Otel Yatirimlarinin Karsilastiriimasi
Table 36: Comparison of Hotel Investments In 2014-2015

2014 2015 2015/14 Fark / Difference
Yatirim Yapilacak il Sayisi .
Number of provinces to be made investment 58 52 -6 provinces
Yatirim Yapilacak Otel Sayisi
Number of hotels to be made investment 316 239 -77 hotels
Hizmete Agilacak Yatak Say{5| 82.074 56.448 -25.626 beds
Beds to be opened for service
OtelBagina Ortalama Yatak Sayisi
Average number of beds per hotel 259.7 2362 23.5 beds
Yen Istihdam Sayist 20.177 14.264 -5.913 people
New employment
Toplam Yatirim Maliyeti (TL) 5.361,2 milyon TL 3.975,7 milyon TL -1.156 milyon TL
Total cost of investment (TRY) millions of TRY millions of TRY millions of TRY
Yatak Bagina Ortalama Maliyet (TL) 65.3 bin TL 70.4 bin TL +5.1 bin TL
Average cost per bed (TRY) thousands of TRY thousands of TRY thousands of TRY
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Asagidaki tablo ise, Ulkemizdeki Klltir ve Turizm Bakanhgi'ndan turizm In the following table, the provincial distribution of rooms and beds of
isletme belgeli tesislerdeki oda ve yatak sayilarinin illere gére dagilimini the touristic facilities with tourism operation certificates issued by the
gostermektedir. Ministry of Culture and Tourism is seen.

Tablo 37: illere Gore isletme Belgeli Tesisler (2015/2016)
Table 37: Facilities with Operating License According to Provinces (2015/2016)

) TESIS SAYISI 2015 TESIS SAYISI 2016 ) TESIS SAYISI 2015 | TESIS SAYISI 2016
iLLER - CITIES NUMBER OF NUMBER OF iLLER - CITIES NUMBER OF NUMBER OF
FACILITIES 2015 FACILITIES 2016 FACILITIES 2015 FACILITIES 2016
ADANA 44 55 iSTANBUL 502 938
ADIYAMAN 9 10 izmMiR 174 237
AFYONKARAHISAR 15 25 KAHRAMANMARAS 31 38
AGRI 9 16 KARABUK 24 31
AKSARAY 13 15 KARAMAN 6 7
AMASYA 14 19 KARS 14 21
ANKARA 165 292 KASTAMONU 17 18
ANTALYA 735 767 KAYSERIi 21 25
ARDAHAN 5 5 KIRIKKALE 1 1
ARTVIN 9 10 KIRKLARELI 6 8
AYDIN 78 88 KIRSEHIR 4 5
BALIKESIR 77 91 KiLis 1 1
BARTIN 7 8 KOCAELI 47 56
BATMAN 5 7 KONYA 30 54
BAYBURT 1 1 KUTAHYA 10 12
BiLECIK 6 9 MALATYA 14 17
BiINGOL 4 5 MANiSA 19 27
BITLIS 8 9 MARDIN 21 25
BOLU 22 24 MERSIN 47 59
BURDUR 5 6 MUGLA 389 404
BURSA 62 101 Mus 5 7
CANAKKALE 56 67 NEVSEHIR 65 76
CANKIRI 4 8 NiGDE 3 5
CORUM 9 10 ORDU 27 42
DENizLi 29 38 OSMANIYE 3 3
DiYARBAKIR 21 33 RiZE 13 16
DUzCE 12 13 SAMSUN 24 37
EDIRNE 22 27 SAKARYA 15 20
ELAZIG 11 16 SiiRT 2 2
ERZINCAN 10 10 SiNoP 8 9
ERZURUM 12 18 SiVAS 8 11
ESKIiSEHIR 27 56 SANLIURFA 15 21
GAZIANTEP 42 60 SIRNAK 2 2
GIRESUN 17 22 TEKIRDAG 22 25
GUMUSHANE 5 5 TOKAT 11 12
HAKKARI 4 4 TRABZON 38 53
HATAY 40 52 TUNCELI 4 4
IGDIR 3 3 USAK 7 12
ISPARTA 12 18 VAN 11 13
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TESIS SAYISI 2015

TESIS SAYISI 2016

Kaynak: http://yigm.kulturturizm.gov.tr/Erisim Tarihi: 09/08/2016.
Source: http://yigm.kulturturizm.gov.tr/ Access Date: 09/08/2016. numbers of the Official Gazette.

TURKIYE GENELI iSLETME BELGELi TESISLER

iLLER - CITIES NUMBER OF NUMBER OF
FACILITIES 2015 FACILITIES 2016
YALOVA 9 11
YOZGAT 6 7
ZONGULDAK 13 19
TOPLAM 3.303 4.414
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sekil 5: Tiirkiye Geneli isletme Belgeli Tesisler
Figure 5: The Touristic Facilities of Turkey with Tourism Operation Certificate

TURKIYE GENELI YATIRIM BELGELI TESISLER
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Sekil 6: Tiirkiye Geneli Yatinm Belgeli Tesisler
Figure 6: The Touristic Facilities of Turkey with Tourism Investment Certificate
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Sekil 7: Turizm isletme Belgeli Tesisler (Antalya-istanbul-Mugla-izmir)
Figure 7: The Facilities with Tourism Operating License (Antalya-Istanbul-Mugla-Izmir)

Tablo 38: illere Gore Kiiltiir ve Turizm Bakanligindan Yatinm Belgeli Tesisler (Oda-Yatak Sayilari/2015)
Table 38: The Provincial Distribution of Touristic Facilities with Investment Certificates issued by the Ministry of Culture
and Tourism (Room-Bed Counts/2015)

ILLER - CTIES NUMBEROF | NUMBEROF | | YATAKSAYISL || o imeg NUMBEROF | NUMBER OF | | YATAKSAYISI
FACILITIES ROOMS FACILITIES ROOMS

ADANA 16 1246 2592 ELAZIG 5 306 620
ADIYAMAN 8 607 1220 ERZINCAN 2 65 97
AFYONKARAHISAR 15 5427 12154 ERZURUM 4 806 1692
AGRI 5 277 554 ESKISEHIR 9 563 1136
AKSARAY 2 63 126 GAZIANTEP 21 2241 4450
AMASYA 2 48 94 GIRESUN 9 362 760
ANKARA 24 5815 12928 GUMUSHANE 2 145 301
ANTALYA 72 13483 29668 HATAY 15 1989 4208
ARTVIN 4 103 206 IGDIR 1 55 110
AYDIN 31 7029 15509 ISPARTA 5 320 644
BALIKESIR 24 2970 6300 iSTANBUL 203 21448 44198
BARTIN 3 244 511 izmMirR 71 6264 14413
BATMAN 1 200 428 KAHRAMANMARAS 11 778 1574
BINGOL 1 62 137 KARABUK 3 243 520
BiTLIS 6 282 555 KARAMAN 2 172 303
BOLU 5 756 1736 KARS 10 493 1032
BURDUR 2 72 162 KASTAMONU 2 46 92
BURSA 23 3403 7593 KAYSERI 6 459 916
CANAKKALE 21 1334 2745 KIRKLARELI 4 313 598
CANKIRI 2 17 34 KOCAELI 10 1153 2305
DENizLI 13 1150 2333 KONYA 16 2695 5762
DiYARBAKIR 12 1291 2437 KUTAHYA 3 184 331
pUzCE 5 360 732 MALATYA 4 391 784
EDIRNE 6 178 358 MANISA 6 323 650
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iten - cmes NUMBEROF | NUMBER OF |  YATAKSAYISI
FACILITIES ROOMS

MARDIN 14 861 1765
MERSIN 37 6097 12906
MUGLA 111 14790 33634
MU$ 3 180 353
NEVSEHIR 25 2378 5015
NiGDE 4 311 630
ORDU 9 664 1296
OSMANIYE 3 231 466
RiZE 7 422 858
SAKARYA 13 1618 3426
SAMSUN 6 497 994
sinop 3 262 532
SiVAS 5 575 1240
SANLIURFA 3 346 700
SIRNAK 2 223 484
TEKIRDAG 4 352 728
TOKAT 3 228 462
TRABZON 16 1134 2322
TUNCELI 6 117 289
USAK 4 584 1368
VAN 11 814 1516
YOZGAT 1 413 856
ZONGULDAK 2 252 540
TOPLAM 1.019 121.580 260.988

YATIRIM BELGELI TESISLER (Antalya-Istanbul-Mula)
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Sekil 8: Turizm Yatinm Belgeli Tesisler (Antalya-istanbul-Mugla)
Figure 8: The Facilities with Tourism Investment License (Antalya-Istanbul-Mugla-1zmir)
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5. BOLUM: TURKIYE'DE EKOTURIZM: YESIL YILDIZLI VE MAVI BAYRAKLI
TESISLER

5.CHAPTER: ECO-TOURISM IN TURKEY: THE FACILITIES WITH GREEN
STAR AND BLUE FLAG

5.1. TURKIYE'DE YESIL YILDIZLI OTELLERDE SON DURUM
5.1. THE LATEST STATUS OF GREEN-STAR HOTELS IN TURKEY

Kiltlr ve Turizm Bakanligl tarafindan “Genel Yénetim”, “Cevresel
Egitimler”, “Oda Dizenlemeleri”, “Cevreye Uyum Saglama","Ener;ji
Yonetimi®, “Su Yonetimi”, “Tehlikeli Kimyasal Madde Yonetimi" ve
“Diger Hizmetler” konu basliklari cercevesinde belirlenen 122 kriter
dogrultusunda otellerin yesil yildiz uygulamalari kontrol edilmektedir.
Yine bakanlik tarafindan 2008 yilindan bu yana Turizm isletme Belgeli
tesislere belirli yesil cevre uygulamalari dogrultusunda uyum saglayan
ve ait oldugu otel grubu bazinda yeterli puani elde ederek s6z konusu
belgeyi almaya hak kazanan konaklama tesislerinin bulunduklari iller
ve tesis sayilarinin glincel listesi 31.07.2016 tarihi itibariyle asagidaki
gibidir.

The green star practices of hotels are controlled by the Ministry of Culture and
Tourism in the frame of these titles; “General Management”, "Environmental
Trainings”, “Room Arrangements”, "Accommodation to the Environment’,
“Energy Management”, “Water Management’, “Management of Hazardous
Chemical Materials” and “Other Services” . Also, the current list of the
provinces where accommodation facilities with Tourism Operation Certificate
accommodated to the green environment practices and deserved to get the
aforementioned certificate by getting enough score at the related hotel group
basis in accordance with specific green environment practices since 2008 and
the number of these facilities which has been issuedin 31.07.2016 is as below.

Table 39: Environmentally Conscious Accommodation Facilities by Provinces (Facilities with Green Star Certification)

Tablo 39: iller Temelinde Cevreye Duyarli Konaklama Tesisleri (Yesil Yildiz Belgeli Tesisler)

. TESIS SAYISI 2015 TESIS SAYISI 2016 . TESIS SAYISI 2015 TESIS SAYISI 2016
ILLER - CITIES NUMBER OF NUMBER OF ILLER - CITIES NUMBER OF NUMBER OF
FACILITIES 2015 FACILITIES 2016 FACILITIES 2015 FACILITIES 2016
1 Adana 1 3 22 Mardin 1 1
2 Afyon 3 3 23 Mersin 1 1
3 Ankara 9 11 24 Mugla 24 33
4 Antalya 159 177 25 Nevsehir 3 2
5 Aydin 4 5 26 Ordu 4 3
6 Bolu 1 1 27 Sakarya 1 1
7 Bursa 2 5 28 Sinop 1 1
8 Canakkale 1 29 Sanlurfa 3 3
9 Denizli 2 2 30 Trabzon 1 1
10 Erzurum 2 2 31 Yalova 1 1
11 Eskisehir 1 2 32 Zonguldak 1 1
12 Gaziantep 3 3 TOPLAM 300 344
13 Giresun 1 1
14 Hatay 4 4
15 | istanbul 45 48
16 | izmir 15 19
17 Kayseri 1 1
18 Kocaeli 2 2
19 Konya 2 3
20 Kitahya 1 2
Kaynak: http://yigm.kulturturizm.gov.tr/Erisim Tarihi: 09/08/2016.
21 Malatya 1 1 Source: http://yigm.kulturturizm.gov.tr/ Access Date: 09/08/2016.
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Tablo 39'da goriilecegi (izere 2015 yilindaki cevreye duyarh konaklama
tesislerinin (Yesil yildiz belgeli tesislerin) sayisi 300 iken, bu sayi 2016
yill Temmuz sonu itibariyle 344'e yiikselmistir. Baska bir ifadeyle 2016
yilinda 6 aylik strede yaklasik %15'lik bir artis olmustur.

As it can be seen from the Table 39 above, while the number of environment-
friendly facilities in 2015 (facilities with green-star certification) has been
300, this has increased up to 344 as of the end of July 2076. In other words,
there has been an approximately 15% increase in number of these facilities in
first six months of 2076.

5.2. TURKIYE VE DUNYADAKI MAVi BAYRAKLI TESIS VERILERI
5.2. THE DATA OF BLUE-FLAG FACILITIES IN TURKEY AND THE WORLD

Mavi Bayrak Programi Bakanhigimizin 6nclliginde 1993 vyilinda
kurulan Tirkive Cevre Egitim Vakfinin (TURCEV) esgiidimiinde
yUrGttlmektedir. 2016 yilinda Uluslararasi Cevre Egitim Vakfi'nca
yapilan degerlendirmeler sonucunda Ulkemiz, 50 (Ulke icinde plaj
siralamasinda 444 plaj ile 2. sirada yer aldi. Birinci sirada ise 588 plaj
ile ispanya bulunmaktadir. Ayrica, llkemizde 21 marina ve 12 vatin da
Mavi Bayrak ile 6dullendirilmesi uygun gorilmistur. Kiyilarin korunmasi,
cevre bilincinin gelismesinde ve turizm pazarlanmasinda Mavi Bayrak
Projesi’'nin énemli bir yeri bulunmaktadir. Esasen bir cevre 6diili olmakla
birlikte, uluslararasi standart ozelligi tasimasi ve uygulama alaninin
kiyilar olmasi nedeni ile turizm sektort agisindan blylk bir éneme
sahiptir.

http://yigm kulturturizm.gov.tr/TR,11569/mavi-bayrak.html
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The Blue Flag Program is executed at the helm of the Ministry of Culture
and Tourism in cooperation with the Environmental Education Foundation
of Turkey (TURCEV) which has been established in 1993. As a result of the
evaluations by the Environmental Education Foundation in 2016, our country
takes the 2nd place with 444 beaches among 50 countries. Spain takes the
first place with 588 beaches. Furthermore, it has been considered appropriate
to award 21 marinas and 12 yachts of our country with Blue Flag. The Blue
Flag Project has an important place in protecting environment, improving
environmental consciousness and tourism marketing. It is actually an award for
environment and it is extremely important for tourism sector as it has become
an international standard and its field of application is coastlines .http://yigm.
kulturturizm.gov.tr/TR, 1156 9/mavi-bayrak.html
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Sekil 9: 2016 Yili Mavi Bayrak Sayilari
Figure 9: Number of Blue Flags in 2016

Kaynak: http://www.mavibayrak.org.tr/tr/Default.aspx#07/08/2016.
Source: http://www.mavibayrak.org.tr/tr/Default.aspx#07/08/2016.

Tirkiye, 2015 yili itibariyle 436 mavi bayrakli tesislere sahipken 2016
yill Temmuz ayi itibariyle 444 mavi bayrakh tesis sayisiyla, diinyadada
ispanya’nin ardindan ikinci siradadir. Asagidaki tablolar ve sekiller
Tirkiye ve diinyadaki mavi bayrakli tesis ve marinalarin istatistiklerini
gostermektedir.

While, Turkey had 436 Blue Flag facilities in 2015, it comes the second after
Spain with 444 blue flag facilities as of July 2016. The following tables and
figures show the statistics of the blue flag facilities and marinas of Turkey

and the world.
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Tablo 40: Tiirkiye ve Diinyadaki Mavi Bayrakli Tesis istatistikleri
Table 40: The Statistics of Blue-Flag Facilities in Turkey and the World

2016 Yih Uluslararasi Plaj Sayilari
The Numbers of International Beaches in 2016
1. ispanya 1. Spain 588
2. Turkiye 2. Turkey 444
3. Yunanistan 3. Greece 430
4. Fransa 4. France 400
5. Portekiz 5. Portugal 315
6. italya 6. Italy 293
7. Danimarka 7. Denmark 223
8. Hirvatistan 8. Croatia 94
9.irlanda 9. Ireland 79
10. ingiltere 10. The United Kingdom 68
Diger 40 Ulke toplam Total of other 40 countries 664
Genel Toplam Overall Total 3568
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Sekil 10: 2015 Yih Uluslararasi Mavi Bayrak Sayilar (Plajlar)
Figure 10: The Number of International Blue-Flag Beaches in 2015
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Tablo 41: Son 10 yildaki Mavi Bayrak Sayisi Bakimindan Diinya Siralamasindaki Yerimiz
Table 41: Our Place in the World with Regards to the Number of Blue Flag Facilities in the Last 10 Years

2016 Yih Uluslararasi Plaj Sayilari
The Numbers of International Beaches in 2016
YILLAR / YEARS | MAVi BAYRAK - BLUE FLAG | TOPLAM - TOTAL &?Eiﬁzagﬁﬂf:‘:&mg gg;

PLAJ - BEACH 235 4
2007 MARINA - MARINA 14 10

YAT - YACHT 0

PLAJ - BEACH 258 3
2008 MARINA - MARINA 13 11

YAT - YACHT 4

PLAJ - BEACH 286 4
2009 MARINA - MARINA 14 11

YAT - YACHT 6

PLAJ - BEACH 314 4
2010 MARINA - MARINA 14 9

YAT - YACHT 9

PLAJ - BEACH 324 4
2011 MARINA - MARINA 17 9

YAT - YACHT 12

PLAJ - BEACH 355 4
2012 MARINA - MARINA 19 8

YAT - YACHT 13

PLAJ - BEACH 383 3
2013 MARINA - MARINA 21 7

YAT - YACHT 13

PLAJ - BEACH 397 3
2014 MARINA - MARINA 22 7

YAT - YACHT 12

PLAJ - BEACH 436 2
2015 MARINA - MARINA 22 7

YAT - YACHT 14

PLAJ - BEACH 444 2
2016 MARINA - MARINA 21 7

YAT - YACHT 12

Kaynak: http://yigm.kulturturizm.gov.tr/TR,11569/mavi-bayrak.html
Source: http://yigm.kulturturizm.gov.tr/TR,11569/mavi-bayrak.html|
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Sekil 11: Tirkiye'de Yillara Gore Mavi Bayrak Sayilari
Figure 11: Number of Blue Flag Beaches of Turkey in Years

Kaynak: http://yigm.kulturturizm.gov.tr/TR,11585/ulkemizde-yillara-gore-mavi-bayrak-sayilari.html
Source: http://yigm.kulturturizm.gov.tr/TR,11585/ulkemizde-yillara-gore-mavi-bayrak-sayilari.htm|
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Sekil 12: 2016 Yih Uluslararasi Marina Sayilari
Figure 12: The Number of International Marinas in 2016

Kaynak :http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.html erisim Tarihi 27.01.2016
Source :http://yigm.kulturturizm.gov.tr/TR,50827/uluslararasi-mavi-bayrak-istatistikleri.htm| Access Date: 27.01.2016

56



TURIZM RAPORU / TOURISM REPORT

6. BOLUM: DUNYADA VE AVRUPA'DA TOPLANTI TURIZMININ GELISIMi

6. CHAPTER: DEVELOPMENT OF CONGRESS TOURISM IN THE WORLD
AND EUROPE

Uluslararasi Kongre ve Konvansiyon Birliginin (ICCA) en son yayinladig
2015 raporuna gore ev sahipligi yapilan toplanti sayisi bakimindan ilk 5
llke; Amerika Birlesik Devletleri (925 toplanti), Aimanya (667 toplanti),
ingiltere (582 toplanti), ispanya (572 toplanti) ve Fransa (522 toplanti)
olusturmaktadir. Ulkemiz ise bu siralamada 211 toplanti ile 18. olarak
siralanmaktadir (ICCA 2015 Statistics Report: 6). Evsahipligi yapilan
toplanti sayisi bakimindan diinyada ilk 20 tlke Tablo 42'de verilmistir.

According to the 2015 report issued by the International Congress and
Convention Association (ICCA), the first 5 countries with regards to the number
of hosted meetings are the United States of America (925 meetings), Germany
(667 meetings), the United Kingdom (582 meetings), Spain (572 meetings)
and France (522 meetings). Our country has taken the 18th place with 211
meetings (ICCA 2015 Statistics Report: 6). The number of first 20 countries
with regards to the number of meetings hosted is given in Table 42.

Tablo 42: ilk 20 Ulke Siralamasi (Toplanti Sayisina Gore)
Table 42: The First 20 Country (According to the Number of Meetings Hosted)

:Iarzlkai:‘ga Ulke Country Nur.rr'l(:)pelfztf-ll\sllae‘gts:ilngs
1 ABD USA 925
2 Almanya Germany 667
3 ingiltere Britain 582
4 ispanya Spain 572
5 Fransa France 522
6 italya Italy 504
7 Japonya Japan 355
8 Cin Halk Cumhuriyeti People's Republic of China 333
9 Hollanda Netherlands 333
10 Kanada Canada 308
11 Brezilya Brazil 292
12 Portekiz Portugal 278
13 G.Kore Cumbhuriyeti S. Korea Republic 267
14 Avusturya Austria 258
15 Avustralya Australia 247
16 Belgika Belgium 216
17 isveg Swedish 216
18 Turkiye Turkey 211
19 Danimarka Denmark 204
20 isvigre Swiss 194

Kaynak: ICCA 2015 Statistics Report: 6 / Source: ICCA 2015 Statistics Report: 6

ICCA 2015 raporuna gore ev sahipligi yapilan toplanti sayisi bakimindan
sehirler siralamasinda ilk 5 sirasiyla; Berlin (195 toplanti), Paris (186
toplanti), Berselona (180 toplanti), Viyana (178 toplanti), Londra ve
Madrid'tir (171 toplanti). Ulkemiz adina istanbul 148 toplanti ile 8.sirada
yer alirken, Antalya 27 toplantiyla 100. sirada, izmir 13 toplantiyla
191. sirada ve Ankara 9 toplanti ile 254. sirada ver almistir (ICCA 2015
Statistics Report: 9-15). Ev sahipligi yapilan toplanti sayisi acisindan
diinyada ilk 20 sehir siralamasi Tablo 43'te verilmistir;

According to the 2015 Report of ICCA, the first 5 cities with regards to the
number of hosted meetings are respectively Berlin (195 meetings), Paris (186
meetings), Barcelona (180 meetings), Vienna (178 meetings), Londra and
Madrid (171 meetings). In behalf of our country Istanbul takes the 8th place
with 148 meetings, Antalya takes the 100th place with 27 meetings, Izmir
takes the 191st place with 13 meetings and Ankara takes the 254th place
with 9 meetings (ICCA 2015 Statistics Report: 9-15). The number of first 20
countries with regards to the number of meetings hosted is given in Table 43.
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Tablo 43: ilk 20 Sehir Siralamasi (Toplanti Sayisina Gore)
Table 43: The First 20 Countries (According to the Number of Meetings Hosted)

SR::Ikail:ga $ehir Country Nurmﬂfgg I\slli:ec:ilngs
1 Berlin Berlin 195
2 Paris Paris 186
3 Barselona Barcelona 180
4 Viyana Vienna 178
5 Londra London 171
5 Madrid Madrid 171
6 Singapur Singapore 156
7 istanbul Istanbul 148
8 Lizbon Lisbon 145
9 Kopenhag Copenhagen 138
10 Prag Prague 123
11 Amsterdam Amsterdam 120
12 Briiksel Brussels 117
12 Seul Seoul 117
13 Hong Kong Hong Kong 112
14 Bankok Bangkok 103
15 Roma Rome 99
16 Dublin Dublin 97
17 Beijing Beijing 95
17 Budapeste Budapest 95

Kaynak: ICCA 2015 Statistics Report: 9 / Source: ICCA 2015 Statistics Report: 9

2015 yili ICCA verilerine gére Avrupa toplanti pazarinda ilk 5 (lke According to ICCA 2015 Statistics Report, the first 5 countries in the European
siraslyla Almanya (667 toplanti), ingiltere (582 toplanti), ispanya (572 market with regards to the number of meetings are respectively as Germany
toplanti), Fransa (522 toplant)) ve italya’dir (504 toplant). Ulkemiz (667 meetings), the United Kingdom (582 meetings), Spain (572 meetings),
Avrupa lkeleri siralamasinda 211 toplanti ile 11. siradadir. Avrupa France (522 meetings) and Italy (504 meetings). Our country takes the T1th

siralamasinda ilk 20 Ulke Tablo 44'te verilmistir (ICCA 2015 Statistics place among the European countries with 21T meetings. The first 20 countries
Report: 20). of the Europe are given in Table 44 (ICCA 2015 Statistics Report: 20).
Tablo 44: Avrupa’da ilk 20 Ulke Siralamasi (Toplanti Sayisina Gore)
Table 44: The First 20 European Countries (According to the Number of Meetings Hosted)
SR::Ikair:ga $ehir Country Nu:i)r:elfg?l\sllaey;:ilngs
1 Almanya Germany 667
2 ingiltere Britain 582
3 ispanya Spain 572
4 Fransa France 522
5 italya Italy 504
6 Hollanda Netherlands 333
7 Portekiz Portugal 278
8 Avusturya Austria 258
9 Belgika Belgium 216
9 isvecg Swedish 216
10 Turkiye Turkey 211
11 Danimarka Denmark 204
12 isvicre Swiss 194
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o s e
13 Polonya Poland 193
14 Cek Cumbhuriyeti Czech Republic 154
15 Yunanistan Greece 152
16 Norveg Norway 144
17 Finlandiya Finland 141
18 irlanda Ireland 125
19 Macaristan Hungary 112

Kaynak: ICCA 2015 Statistics Report: 20 / Source: ICCA 2015 Statistics Report: 20

2015 il ICCA verilerine gore Avrupa toplanti pazarinda ilk 5 sehir
sirasiyla Berlin (195 toplanti), Paris (186 toplanti), Barselona (180
toplanti), Viyana (178 toplanti), Londra ve Madrid'tir (171 toplanti).
Ulkemiz adina Istanbul, Avrupa sehirleri siralamasinda 148 toplantiile 7.
siradadir. Antalya 54. sirada, izmir 104. sirada ve Ankara 130. siradadir.
Avrupa siralamasinda ilk 20 sehir Tablo 45'te verilmistir (ICCA 2015
Statistics Report: 22-25).

According to the 2015 Report of ICCA, the first European 5 cities with regards
to the number of hosted meetings are respectively Berlin (195 meetings), Paris
(186 meetings), Barcelona (180 meetings), Vienna (178 meetings), London
and Madrid (171 meetings). In behalf of our country, Istanbul takes the 7th
place in Europe with 148 meetings. Antalya takes the 54th place, Izmir takes
the 104th place and Ankara takes the 130th place. The first 20 cities of the
Europe are given in Table 45 (ICCA 2015 Statistics Report: 22-25).

Tablo 45: Avrupa’da ilk 20 Sehir Siralamasi (Toplanti Sayisina Gore)
Table 45: The First 20 European Cities (According to the Number of Meetings Hosted)

SR:?\:(aiT; Sehir Country Nur.:\ob':elfr;? l\sll?(;is:ilngs
1 Berlin Berlin 195
2 Paris Paris 186
3 Barselona Barcelona 180
4 Viyana Vienna 178
5 Londra London 171
5 Madrid Madrid 171
6 istanbul Istanbul 148
7 Lizbon Lisbon 145
8 Kopenhag Copenhagen 138
9 Prag Prague 123
10 Amsterdam Amsterdam 120
11 Briiksel Brussels 117
12 Roma Rome 99
13 Dublin Dublin 97
14 Budapeste Budapest 95
15 Milano Milan 93
16 Stokholm Stockholm 89
17 Atina Athenian 87
18 Helsinki Helsinki 71
19 Edinburg Edinburgh 67

Kaynak: ICCA 2015 Statistics Report: 22 / Source: ICCA 2015 Statistics Report: 22
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ICCA 2015 raporuna gore Asya Pasifik ve Orta Dogu bélgesinde toplanti
sayisi bakimindan ilk 5 Ulke siralamasi; Japonya (355 toplanti), Cin Halk
Cumhuriyeti (333 toplanti), Kore Cumhuriyeti (267 toplanti), Avustralya
(247 toplanti) ve Singapur'dur (156 toplanti). Ayni bélge icin ilk 5 sehir
siralamasi ise; Singapur (156 toplanti), Seul (117 toplanti), Hong Kong
(112 toplanti), Bankok (103 toplanti) ve Beijing'dir (95 toplanti). Latin
ve Kuzey Amerika bolgesinde toplanti sayisi bakimindan ilk 5 ulke
siralamasi; ABD (925 toplanti), Kanada (308 toplanti), Brezilya (292
toplanti), Meksika (184 toplanti) ve Arjantin'dir (181 toplanti). Ayni
bélge icin sehir siralamasinda ilk 5 sirasiyla; Buenos Aires ve Lima (82
toplanti), Sao Paulo ve Vancouver (78 toplanti) ve Montreal'dir (76
toplanti). Afrika'da ilk 5 Ulke sirasiyla; Gliney Afrika (108 toplanti), Fas
(36 toplanti), Misir (22 toplanti), Kenya (19 toplanti) ve Tunus'tur (17
toplanti). Ayni bélge icin sehirler siralamasinda ilk 5 sirasiyla; Cape
Town (48 toplanti), Johannesburg, Marakes ve Nairobi (17 toplanti) ve
Kahire'dir (13 toplanti). Ayrica Durban ve Kigali de yine 13’er toplanti ile
Kahire'yi takip etmektedir (ICCA 2015 Statistics Report: 28-37).

According to ICCA 2015 Report, the first 5 countries of Asia Pacific and the
Middle East Region with regards to the number of meetings are respectively
as Japan (355 meetings), the People’s Republic of China (333 meetings), the
Republic of Korea (267 meetings), Australia (247 meetings) and Singapore
(156 meetings). The first 5 cities for the same regions are Singapore (156
meetings), Seol (117 meetings), Hong Kong (112 meetings), Bangkok (103
meetings) and Beijing (95 meetings). The first 5 countries of the Latin and
Northern America regions with regards to the number of meetings are
respectively as the United States of America (925 meetings), Canada (308
meetings), Brazil (292 meetings), Mexico (184 meetings) and Argentina (181
meetings). The first 5 cities for the same regions are respectively as Buenos
Aires and Lima (82 meetings), Sao Paulo and VVancouver (78 meetings) and
Montreal (76 meetings). The first 5 countries of Africa are respective as South
Africa (108 meetings), Morocco (22 meetings), Kenya (19 meetings) and Tunis
(17 meetings). The first 5 cities for the same region are respectively as Cape
Town (48 meetings), Johannesburg, Marrakech and Nairobi (17 meetings) and
Cairo (13 meetings). In addition to this, Durban and Kigali follow Cairo with 13
meetings (ICCA 2015 Statistics Report: 28-37).

7.1. DUNYADA VE AVRUPA'DA KRUVAZIYER TURIZMI
7.1. CRUISE TOURISM IN THE WORLD AND IN EUROPE

Blinyesinde 62 gemi sirketi bulunan ve 20.000 seyahat acentasi ile
calisan kruvaziyer anlaminda dinyanin en blyik &rgitlenmesi olan
Uluslararasi Kruvaziyer Sirketleri Birligi'nin (CLIA) 2016 raporuna goére
2016 yilinda diinyada kruvaziyer turizmine katilacak kisi sayisinin 24
milyon kisi olmasi beklenmektedir. 2009-2016 villan icin diinyada
kruvaziyer turizmine katilan yolcu sayisi Tablo 46'da verilmistir (www.
crusing.org/docs/default-source/research/2016_clia_sotci.pdf?sfvrsn=
0:Erisimtarihi:01.07.2016).

According to the 2016 report of the Cruise Lines International Association
(CLIA) as the biggest association of cruise liners of the world which has 62
cruise liner companies and works with 20,000 travel agencies, it is estimated
that the number of people to participate in cruise tourism in 2016 is 24
millions, The number of passengers participated in cruise tourism of the world
between 2009-2016 is given in Table 46.
(www.crusing.org/docs/default-source/research/2016_clia_sotci.
pdf?sfvrsn=0:Access Date: 01.07.2016).

Tablo 46: Kruvaziyer Yolcu Sayilari
Table 46: Number of Cruiser Passengers

Vil - Year Lﬂz:lbiiy;ilIgaNsI:Z:;el:l(slelillion Person)
2009 17.8

2010 19.1

2011 20.5

2012 20.9

2013 213

2014 22.04

2015 23

2016 tahmini - estimated 24

Kaynak:www.crusing.org/docs/defaultsource/research/2016_clia_sotci.pdf?sfvrsn=0:Erigimtarihi:01.07.2016
Source:www.crusing.org/docs/defaultsource/research/2016_clia_sotci.pdf?sfvrsn=0:Access Date: 01.07.2016

CLIA 2016 raporuna gore yeni siparis verilen gemi sayisi 2016 yiliicin 27
iken, 2017 yilricin 12 ve 2018 yili icin de S olarak tahmin edilmektedir.
Yeni gemi siparislerinin bulunmasi diinyada kruvaziyer turizminin
gelisiminin devam edecegi anlamina gelmekte olup, bu durum CLIA
2016 raporunda da vurgulanmaktadir. Okyanus ve nehirlerde seyahat
eden gemilerin sayi ve kapasiteleri Tablo 47'te verilmistir.

According to the 2016 report of CLIA, the number of ordered cruise liners
has been 26 for 2016 while this is estimated 12 for 2017 and 9 for 2018
These new cruise liner orders mean that the development of cruise tourism will
continue throughout the world and this case is also emphasized in 2016 report
of CLIA. The numbers and capacities of the cruise liners travelling around the
oceans and rivers are given in Table 47.
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Tablo 47: Okyanus ve Nehirlerde Seyahat Eden Gemi Sayisi ve Kapasiteleri
Table 47: The Numbers and Capacities of Cruise Liners Travelling around the Oceans and Rivers

Yil - Year Okyanus - Oceans Nebhir - Rivers Ve:)ilfdnefiis;ris foicﬁa:aa;::s
2016 9 18 27 28.566
2017 8 4 12 23.546
2018 9 0 9 27.806
2019-2022 18 0 18 43.501
Toplam - Total 52 40 92 143.891

Kaynak: www.crusing.org/docs/defaultsource/research/2016_clia_sotci.pdf?sfvrsn=0:Erigimtarihi:01.07.2016

Source: www.crusing.org/docs/defaultsource/research/2016_clia_sotci.pdf?sfvrsn=0:Erisimtarihi:01.07.2016

CLIA 2016 raporuna gore 2014 yili verileri itibariyle diinyada kruvaziyer
seyahatlerine katilan 22.04 milyon kisi 939.232 is'e olanak saglamis,
maas ve Ucretler anlaminda 39.3 milyar Amerikan Dolar seviyesinde
katki yapmis, glinde ortalama kisi basina 127 Amerikan Dolari harcama
ile toplamda 119.9 milyar Amerikan Dolari seviyesinde ekonomik katki
saglamistir. Kruvaziyer turizmi diinyadaki gelisimi itibariyle son 10 yilda
%68 oraninda artis gostermistir. 2015 yili itibariyle diinyada 471 gemi,

kruvaziyer pazarinda seferlerine devam etmektedir.

7.1.1. Ulkemizde Kruvaziyer Turizmi
7.1.1. Cruise Tourism of our Country

Tablo 48: Aylar Bazinda Kruvaziyer Gemi Ve Yolcu Istatistikleri (2016 Mayis Sonu)
Table 48: Monthly Cruise Liner and Passenger Statistics (as of the end of May 2016)

According to the 2016 report of CLIA, 22.04 millions of people who participated
in cruise travels around the world in 2014 have provided 939.232 employments
and provided 39.3 Billions of United States Dollars of contribution with regards
to salaries and wages and provided economical contribution at 119.9 Billions
of United States Dollars in total by 127 United States Dollars expense per
people in a day. Cruise tourism of the world has developed 68% in the last 10
years. As of 2015, there are 471 cruise liners which continue their journeys in
cruise market of the world.

KRUVAZIYER GEMI / CRUISE SHIP KRUVAZIYER YOLCU / CRUISE PASSENGER
wowowty | Mg | rowusmuist | oicmoml | TonAM | Nowo. | DearTive | s | TorAM
PASSENGER PASSENGER PASSENGER

SUBAT - FEBRUARY 2 0 0 2 0 0 1 1
MART - MARCH 25 0 0 25 1.000 1.138 18.519 20.657
NiSAN - APRIL 50 8 0 58 11.942 13.608 35.906 61.456
MAYIS - MAY 87 9 0 96 5.463 6.525 81.361 93.349
TOPLAM - TOTAL 164 17 0 181 18.405 21.271 135.787 175.463

Kaynak: https://atlantis.udhb.gov.tr/istatistik/istatistik_kruvaziyer.aspx:ErisimTarihi:01.07.2016 / Source: https://atlantis.udhb.gov.tr/istatistik/istatistik_kurvaziyer.aspx:Access Date: 01.07.2016

Tablo 49: Liman Baskanliklari Bazinda Kruvaziyer Gemi ve Yolcu istatistikleri
Table 49: Monthly Cruise Liner and Passenger Statistics (as of the end of May 2016)

KRUVAZIYER GEMi / CRUISE SHIP KRUVAZIYER YOLCU / CRUISE PASSENGER
LiIMAN BASKANLIGI ngl\.::AuZ g::stlrl YOLCU GEMISi DIiGER GEMI TOPLAM Gﬁ\:‘gg“\,{l?h';gu Gg:ig%?hzu TRA;“RﬂL;gLCU TOPLAM
PORT AUTHORITIES CRUISE TYPE OF | PASSENGER SHIP | OTHER SHIP TOTAL PASSENGER PASSENGER PASSENGER TOTAL
PASSENGER SHIP

ALANYA 8 0 0 8 4 4 8.056 8.064
ANTALYA 6 2 0 8 10.549 10.370 376 21.295
BODRUM 12 0 0 12 14 9 13.996 14.019
BOZCAADA 1 0 0 1 0 0 458 458
CANAKKALE 13 0 0 13 2 12 4.332 4.346
CESME 10 0 0 10 2.700 3.066 3.083 8.849
DiKiLi 3 0 0 3 0 1 496 497
GOCEK 1 0 0 1 0 0 82 82
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KRUVAZIYER GEMi / CRUISE SHIP KRUVAZIYER YOLCU / CRUISE PASSENGER
LIMAN BASKANLIGI KngIICAUZ g::/lgrl YOLCU GEMISi DIGER GEMI TOPLAM Gﬁ"égh:?'\';gu G;';g:;ﬁlhgu TRA.P:&LZ:?I.LCU TOPLAM
PORT AUTHORITIES ::;l:; gggss 3:; PASSENGER SHIP | OTHER SHIP TOTAL PASSENGER PASSENGER PASSENGER TOTAL
ISTANBUL 18 5 0 23 3.812 4121 11.632 19.565
KAS 2 1 0 3 0 0 730 730
KUSADASI 72 9 0 81 1.316 2.400 80.367 84.083
MARMARIS 13 0 0 13 8 1.288 9.691 10.987
MERSIN 2 0 0 2 0 0 2.409 2.409
TASUCU 1 0 0 1 0 0 78 78
YALOVA 2 0 0 2 0 0 1 1
TOPLAM 164 17 0 181 18.405 21.271 135.787 175.463

Kaynak: Deniz Ticareti Genel Miidiirliigii-Planlama ve Istatistik Dairesi Baskanligi:Erisim Tarihi:01.07.2016
Source: General Directorate of Sea Trade- the Head Department of Planning and Statistics: Access date: 01.07.2016

Tablo 50: Acente istatistikleri
Table 50: Agency statistics

Yetki Belgesi Talebinde Bulunan Acente Sayisi 1025
The Number of Agencies Applied for License

Yetkilendirilen Acente Sayisi 917
Number of Licensed Agencies

islemi Devam Eden Acente Sayisi 45
Number of Agencies in Process

Belgesi Askiya Alinan Acente Sayisi 150
Number of Suspended Agencies

Yetki Belgesi iptal Edilen Acente Sayisi 63
Number of Cancelled Agencies

Yetkilendirilen Acente Subesi Sayisi 268
Number of Branches of the Licensed Agencies

Yetkilendirilen Acente Personeli Sayisi 2988
Number of Personnel of the Licensed Agencies

Kaynak:https://atlantis.udhb.gov.tr/istatistik/diger_acenta.aspx:ErisimTarihi:01.07.2016
Kaynak:https://atlantis.udhb.gov.tr/istatistik/diger_acenta.aspx:Access Date: 01.07.2016

8. BOLUM: TURKIYE GENELI HAVALIMANLARI UCAK, YOLCU VE YUK
TRAFIGI ISTATISTIKLERI

8. CHAPTER: THE FLIGHT, PASSENGER AND CARGO TRAFFIC
STATISTICS OF THE AIRFIELDS OF TURKEY

Tablo 51'de Tirkiye Geneli Havalimanlarn Ucak, Yolcu ve Yik Trafigi The following Table 571 shows the Flight, Passenger and Cargo Traffic
istatistikleri (2005-2015 (*))'ni gdstermektedir Statistics (2005-2015 (*)) of the Airfields of Turkey.
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Tablo 51: Tiirkiye Geneli Havalimanlarn Ugak, Yolcu ve Yiik Trafigi istatistikleri (2005-2015%)

Table 51: The Flight, Passenger and Cargo Traffic Statistics of the Airfields of Turkey(2005-2015%*)

(*) Ugak-Yolcu-Yiik Tahminleri Ekim 2015 tarihinde, 2015 Eyliil Sonu verilerine gére revize edilmistir
(*) The Flight-Passenger and Cargo Estimates have been revised in October 2015 in accordance with the data at the end of September 2015.

2005 2006 2007 2008 2009 2010 2011

Yoleu Trafigi (Direk Transit Dahil) . 56.119.472 62.271.876 70.715.263 | 79.887.380 | 86.001.343 | 103.536.513 | 118.292.000

Passenger Traffic (Including Direct Transit)

Yolcu Trafigi / Passenger Traffic 55.572.426 61.655.659 70.296.532 79.438.289 85.508.508 102.800.392 117.620.469
- ig Hat / - Domestic Flights 20.529.469 28.774.857 31.949.341 35.832.776 41.226.959 50.575.426 58.258.324
-DisHat/ - international Flights 35.042.957 32.880.802 38.347.191 43.605.513 44.281.549 52.224.966 59.362.145

Direkt Transit Yolcu 547.046 616.217 418.731 449.091 492.835 736.121 671.531

Direct Transit Passenger

Tiim Ugak (Overflight Dahil)

All of Flights({Including Overflight) 757.983 852.175 935.567 1.010.937 1.066.053 1.213.125 1.335.18

Ucak Trafigi / Flight Traffic 551.980 627.401 688.468 741.765 788.469 919.411 1.042.36
- ig Hat / - Domestic Flights 265.113 341.262 365.177 385.764 419.422 497.862 579.488
-DisHat/ - international Flights 286.867 286.139 323.291 356.001 369.047 421.549 462.881

Overflight Ugak Trafigi 206.003 224.774 247.099 269.172 277.584 293.714 292.816

Overflight Traffic

Yiik Trafigi (Kargo+Posta+Bagaj) (Ton)

Freight Traffic (Cargo+Mail+Baggage) 1.304.241 1.360.550 1.546.184 1.644.014 1.726.345 2.021.07 2.249.47

(Tone)

- ig Hat / - Domestic Flights 324.597 389.206 414.294 424,555 484.833 554.710 617.835
-DigHat / - international Flights 979.644 971.344 1.131.890 1.219.459 1.241.512 1.466.36 1.631.63

Kargo Trafigi / Cargo Traffic 331.116 357.221 395.831 402.039 425.228 541.357 584.475
- ig Hat / - Domestic Flights 72.204 70.698 73.252 66.554 64.518 71.216 76.269
-Dig Hat / - international Flights 258.912 286.523 322.579 335.485 360.710 470.141 508.206

Artis (2014/2015)
2012 2013 2014 2015 Increase (2014/2015)

Yoleu Trafigi (Direk Transit Dahil) ) 131.029.516 149.995.868 | 166.181.339 | 181.698.362 9,3%

Passenger Traffic (Including Direct Transit)

Yolcu Trafigi / Passenger Traffic 130.351.620 149.430.42 165.720.234 | 181.355.761 9,4%

- ig Hat / - Domestic Flights 64.721.316 76.148.526 85.416.166 97.485.961 14,1%
-DisHat/ - international Flights 65.630.304 73.281.895 80.304.068 83.869.800 4,4%

Direkt Transit Yolcu 677.896 565.447 461.105 342.601 -25,7%

Direct Transit Passenger

Tum Ugak (Overflight Dahil) o

All of Flights({including Overflight) 1.376.486 1.504.973 1.678.97 1.815.095 8,1%

Ugak Trafigi / Flight Traffic 1.093.047 1.223.795 1.345.95 1.456.441 8,2%

- ig Hat / - Domestic Flights 600.818 682.685 754.259 835.677 10,8%
-Dis Hat/ - international Flights 492.229 541.110 591.695 620.764 4,9%

Overflight Ugak Trafigi o

Overflight Traffic 283.439 281.178 333.017 358.654 7,7%

Yik Trafigi (Kargo+Posta+Bagaj) (Ton)

Freight Traffic (Cargo+Mail+Baggage) 2.249.133 2.595.317 2.893.00 3.060.951 5,8%

(Tone)

- ig Hat / - Domestic Flights 633.076 744.028 810.858 886.941 9,4%
-Dis Hat / -international Flights 1.616.057 1.851.289 2.082.14 2.174.010 4,4%
. . o

Kargo Trafigi / Cargo Traffic 624.058 731.962 842.241 891.429 5,8%
- ig Hat / - Domestic Flights 84.431 100.097 104.941 109.216 4,1%
-DigHat / - international Flights 539.627 631.865 737.300 782.213 6,1%
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Tablo 52: Tiirkiye Geneli Havalimanlan Yolcu Trafigi istatistikleri (2015-2016*)
Table 52: The Passenger Traffic Statistics for the Airports of Turkey (2015-2016*)

YOLCU TRAFiGi (Gelen-Giden) / PASSENGER TRAFFIC (Incoming-Departing)

2015 YILI TEMMUZ SONU 2016 YILI TEMMUZ SONU (Kesi.n leayan) 2016 /2015 (%)
END OF JULY 2015 END OF JULY 2016 (Indefinite)
i ) ic Hat Dis Hat Toplam ic Hat Dis Hat Toplam ic Hat Dis Hat Toplam
Havalimanlar - Airports Dor.neshc Inter|.1at|onal Total Dor.neshc Interpahonal Total Don_nestlc Inter|.1at|onal Total
Flights Flights Flights Flights Flights Flights
istanbul Atatiirk 11.133.056 23.546.151 34.679.207 11.056.170 23.345.902 34.402.072 -0,7 -0,9 -0,8
istanbul Sabiha Gékgen(*) 10.110.147 5.258.438 15.368.585 11.467.136 5.345.724 16.812.860 13 2 9
Ankara Esenboga 6.019.612 866.919 6.886.531 6.465.704 815.126 7.280.830 7 -6 6
izmir Adnan Menderes 5.437.722 1.367.127 6.804.849 5.696.884 1.100.794 6.797.678 5 -19 -0,1
Antalya 3.919.969 11.030.732 14.950.701 3.997.921 5.721.446 9.719.367 2 -48 -35
Gazipasa Alanya(*) 215.697 293.568 509.265 233.866 182.947 416.813 8 -38 -18
Mugla Dalaman 620.595 1.603.632 2.224.227 675.131 921.129 1.596.260 9 -43 -28
Mugla Milas-Bodrum 1.194.588 827.398 2.021.986 1.221.472 484.317 1.705.789 2 -41 -16
Adana 2.605.518 375.892 2.981.410 2.812.967 397.585 3.210.552 8 6 8
Trabzon 1.755.817 57.711 1.813.528 2.004.976 49.723 2.054.699 14 -14 13
Erzurum 592.370 9.720 602.090 697.072 4.282 701.354 18 -56 16
Gaziantep 1.234.995 103.068 1.338.063 1.365.714 119.281 1.484.995 11 16 11
Adiyaman 106.152 106.152 140.172 2.596 142.768 32 34
Agri Ahmed-i Hani 118.206 118.206 122.030 122.030 3 3
Amasya Merzifon 80.518 3.106 83.624 63.764 2.274 66.038 -21 -27 -21
Aydin Gildir(*)
Balikesir Koca Seyit 155.220 6.238 161.458 190.566 5.636 196.202 23 -10 22
Balikesir Merkez 286 286 -100 -100
Batman 160.603 350 160.953 255.792 1.178 256.970 59 237 60
Bingol 77.971 77.971 91.580 124 91.704 17 18
Bursa Yenisehir 64.982 15.156 80.138 155.849 13.635 169.484 140 -10 111
Canakkale 96.926 104 97.030 103.328 1.643 104.971 7 1.480 8
Canakkale Gokgeada
Denizli Cardak 274.365 5.862 280.227 310.902 3.049 313.951 13 -48 12
Diyarbakir 1.192.856 9.601 1.202.457 1.091.573 19.924 1.111.497 -8 108 -8
Elazig 523.428 13.853 537.281 573.352 12.399 585.751 10 -10 9
Erzincan 164.939 283 165.222 194.933 961 195.894 18 240 19
Eskisehir Hasan Polatkan(*) 1.959 25.958 27.917 1.115 30.141 31.256 -43 16 12
Hakkari Yiiksekova S.E. 18.148 18.148 -100 -100
Hatay 506.724 159.903 666.627 518.669 147.731 666.400 2 -8 -0,03
Igdir 123.372 123.372 127.928 127.928 4 4
Isparta Stileyman Demirel 44.671 96.000 140.671 43.144 96.384 139.528 -3 0,4 -1
Kahramanmaras 127.026 127.026 150.757 150.757 19 19
Kars Harakani 232.290 232.290 310.594 310.594 34 34
Kastamonu 41.964 41.964 63.171 252 63.423 51 51
Kayseri 992.129 112.483 1.104.612 1.036.290 101.510 1.137.800 4 -10 3
Kocaeli Cengiz Topel 14.852 14.852 34.270 715 34.985 131 136
Konya 543.692 54.200 597.892 577.988 57.445 635.433 6 6 6
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2015 YILI TEMMUZ SONU 2016 YILI TEMMUZ SONU (Kesin Olmayan) o
END OF JULY 2015 END OF JULY 2016 (Indefinite) 2016 /2015 (%)
i¢ Hat Dis Hat ig Hat Dis Hat i¢ Hat Dis Hat
Havalimanlari - Airports Domestic International T%g:::n Domestic International T?_glzr' Domestic | International T?E:ZT
Flights Flights Flights Flights Flights Flights
Malatya 427.404 4.669 432.073 444.026 1.783 445.809 4 -62 3
Mardin 312.339 362 312.701 384.970 527 385.497 23 46 23
Mus 188.526 257 188.783 219.213 219.213 16 -100 16
Kapadokya 200.195 2.613 202.808 215.986 1.405 217.391 8 -46 7
Ordu-Giresun 49.748 49.748 391.650 1.082 392.732 687 689
Samsun Cargamba 935.475 36.711 972.186 997.811 26.968 1.024.779 7 -27 5
Siirt 29.150 29.150 55.554 55.554 91 91
Sinop 52.996 354 53.350 51.202 328 51.530 -3 -7 -3
Sivas Nuri Demirag 288.963 4.284 293.247 325.138 4.302 329.440 13 0 12
Sanlurfa Gap 381.391 11.930 393.321 432.454 13.505 445.959 13 13 13
Sirnak Serafettin Elgi 169.045 71 169.116 102.194 102.194 -40 -100 -40
Tekirdag Corlu 60.651 16.756 77.407 48.914 2.759 51.673 -19 -84 -33
Tokat 29.719 29.719 30.509 30.509 3 3
Usak 3.272 3.272 10.459 10.459 220 220
Van Ferit Melen 781.496 2.264 783.760 864.512 2.517 867.029 11 11 11
Zafer(*) 39.573 14.022 53.595 39.504 10.236 49.740 -0,2 -27 -7
Zonguldak Caycuma(*) 13.101 13.101 11.654 11.654 -11 -11
DHMi TOPLAMI
STATE AIRPORTS A. TOTAL 44.085.932 40.345.760 84.431.692 46.725.255 33.482.217 80.207.472 6,0 -17,0 -5,0
TURKIYE GENELI
TURKEY GENERAL 54.453.308 45.950.847 100.404.155 | 58.466.876 39.062.919 97.529.795 7,4 -15,0 -2,9
DHMi DIREKT TR
STATE AIRPORTS DIRECT TR 173.883 116.582 -33,0
DiGER DIREKT TR.Y.
OTHER DIRECT TRYY. 23.469 49.784 112,1
TURKIYE DIREKT TR.
TURKEY DIRECT TR. 197.352 166.366 -15,7
TURKIYE GENELi DIREKT
TRANSIT DAHIL
TURKEY GENERAL INCLUDING 100.601.507 97.696.161 -2,9
DIRECT TRANSIT

(*) isaretli havalimanlarindan Zonguldak Caycuma, Gazipasa Alanya,
Zafer ve Aydin Cildir Havalimanlari DHMi denetimli 6zel sirket tarafindan
isletilmektedir. istanbul Sabiha Gékcen Havalimani Savunma Sanayi
Mistesarligl denetiminde 0zel sirket tarafindan, Eskisehir Hasan
Polatkan Havalimani, Eskisehir Anadolu Universitesi SHYO tarafindan

isletiimekte oldugundan DHMI toplaminda harig tutulmustur.

Zonguldak Caycuma, Gazipasa Alanya, Zafer and Aydin Cildir Airports from the
(*) marked ones are operated by a private company supervised by the General
Directorate of State Airports Operations. Istanbul Sabiha Gokcen Airport is
operated by a private company under supervision of the Undersecretariat
of the Defense Industry and Eskisehir Hasan Polatkan Airport is operated by
the Civil Aviation College of Eskisehir Anataolia University so these airports
are excluded from the total of the General Directorate of State Airports
Operations.
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Son On Yillik Tirkiye Geneli Havalimanlari Yolcu Grafigi

(2006-2015)
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Sekil 12: Son On Yillik Tiirkiye Geneli Havalimanlan Yolcu Grafigi (2006-2015)
Figure 12: Passenger Graphic of the Airports of Turkey for the Last Ten Years (2006-2015)
Son On Yillik Tirkiye Geneli Havalimanlar Ugak Grafigi
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Sekil 13: Son On Yillik Tiirkiye Geneli Havalimanlar Ucak Grafigi (2006-2015)
Figure 13: Airplane Graphic of the Airports of Turkey for the Last Ten Years (2006-2015)
Son On Yillhk Turkiye Geneli Havalimanlar Kargo Grafigi {2006-
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Sekil 14: Son On Yillik Tiirkive Geneli Havalimanlari Kargo Grafigi (2006-2015)
Figure 14: Cargo Graphic of the Airports of Turkey for the Last Ten Years (2006-2015)

Agciklama 1 : istanbul Sabiha Gékgen Havalimani, Savunma Sanayi Miistesarligi denetiminde &zel sirket tarafindan isletilmektedir.

Aciklama 2 : Tiirkiye Geneli Yolcu serisi 2010 yilindan itibarendir. Onceki Yillar DHMi isletimindeki havalimanlari ile istanbul Sabiha Gokgen Havalimani toplamini belirtmektedir.
Turkiye Geneli Havalimanlari listesine 2007 yilinda Zonguldak Caycuma ve Eskisehir Hasan Polatkan, 2008 yilinda Gazipasa Alanya, 2012 yilinda Zafer Havalimani, 2014 yilinda
Aydin GILDIR Havalimani istatistikleri eklenmistir.

Kaynak Devlet Hava Meydanlari http://www.dhmi.gov.tr/istatistik.aspx Erisim tarihi: 25, 01,2016

Description 1: Istanbul Sabiha Gokcen Airport is operated by a private company under supervision of the Undersecretariat of Defense Industry.

Description 2: The passenger series for overall Turkey begins from 2010. The previous years indicate the total of the airfields operated by the General Directorate of State Airports
Authority and Istanbul Sabiha Gokcen Airport. The statistics of Zonguldak Caycuma and Eskisehir Hasan Polatan airfields have been added to the List of Airports in Turkey while
Gazipasa Alanya in 2008, Zafer Airfield in 2012 and Aydin CILDIR Airfield in 2014.

Source: The General Directorate of State Airfields Authority http://www.dhmi.gov.tr/istatistik.aspx Access Date: 25, 01,2016
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9. BOLUM:TURIZM SEKTORUNDE iSTIHDAM

9. CHAPTER: EMPLOYMENT IN TOURISM SECTOR

9.1. TURIZM ISLETME BELGELI KONAKLAMA VE YEME ICME TESISLERI [SGUCU
ARASTIRMASI
9.1. THE WORKFORCE STUDY ON THE ACCOMMODATION AND FOOD&BEVERAGE
FACILITIES WITH TOURISM OPERATION LICENSE

Turizm sektoriindeki isgliciiniin mevcut durumunun degerlendirilmesi
ve gelecege iliskin projeksiyonlar yapilabilmesi icin T.C. Kiltir Ve Turizm
Bakanligi, TUYUP (Turizm Sektoriinde isverenlerin ve Calisanlarin Uyum
Yeteneklerinin Arttinimasi Projesi) projesi operasyon koordinasyon
birimi tarafindan ikinci proje bileseni altinda “Turizm Sektériinde is
Giici Analizi” tamamlanmistir. Isgiici analizi, turizm tesisleri hedef
olarak alan ve kantitatif teknikler kullanilarak gerceklestirilmistir.
Rapora gore Turkiye'de turizm tesisi sayisi 24.608'dir. Bu rakamin
cogunlugunu lokantalar ve seyyar yemek hizmeti (11.891) faaliyeti
tesisleri olusturmaktadir. icecek sunum hizmetleri tesislerinin sayisi
3.490, catering hizmeti faaliyeti sunan tesislerin sayisi 3.326'dir. Otel
ve benzeri konaklama tesislerinin sayisi ise 2.929'dur. Diger konaklama
tesislerinin sayisi 2.050, tatil ve diger kisa sireli konaklama tesisi sayisi
696 ve kamp alanlari, motorlu karavan ve karavan tipi treyler (romork)
park hizmetleri tesisleri sayisi ise 226'dr.

In order to evaluate the current status of the workforce in tourism sector and
establish future projections, the “Workforce Analysis of Tourism Sector” has
been completed within the scope of the second project component of the
project of the Republic of Turkey, the Ministry of Culture and Tourism, TUYUP
(the Project on Increasing the Compliance Capacities of the Employers and
Employees of Tourism Sector). The workforce analysis has been performed
by using field and quantitative techniques intended for tourism facilities.
According to this report, the number of tourism facilities in Turkey is 24.608.
The most of this number consists of the restaurants and the mobile food
service (11.891) facilities. The number of beverage presentation facilities is
3.490 while the number of facilities providing catering services is 3.326. The
number of hotels and similar accommodation facilities is 2.929. The number
of other accommodation facilities is 2.050, the number of other short-term
accommodation facilities is 696 and the number of the camping sites, motor
caravan and caravan type trailer park services is 226.

Tablo 53: Tiirkiye'de Tiirlerine Gore Turizm Tesisi Sayilar
Table 53: Number of Tourism Facilities of Turkey According to their Types

Tesis Tiirleri / Type of the Facility Tesisi Sayisi %
Lokantalar ve seyyar yemek hizmeti faaliyetleri 11.891 483
Restaurants and mobile food services activities . ’
Igecek sunum hlzmt_etlerl . 3.490 14,2
Beverage presentation services
Digariya yemek hizmeti sunan igletmeler(catering) ve
diger yiyecek hizmetleri faaliyetleri 3.326 13,5
Catering and other food services activities
Oteller ve benzeri konaklama yerleri 2,029 119
Hotels and simlar accomodation facilities : !
Diger konaklama yerleri
Other accommodation places 2.050 8,3
Tatil ve diger kisa siireli konaklama yerleri 696 28
Holiday or other short-term accomodation facilities ’
Kamp alanlari, motorlu karavan ve karavan tipi treyler
(rémork) park hizmetleri

L . 226 0,9
Camping sites, motor caravan and caravan type trailer
park services
Toplam / Total 24.608 100,0

Kaynak: TUYUP Raporu, 2016, 32.
Source: TUYUP Report, 2016, 32.

TUYUP raporunda ver aldigi Gizere turizm sektdriinde istihdam edilenlerin
toplam 888.579'dur. Bu rakamin 636.766'si erkek isglici iken,
251.813' kadin isglclni olusturmaktadir. Erkek isgliciinin cogunlugu
(%59.9'u) yivecek ve icecek hizmetleri alaninda calismaktadir. Kadin
isgliciiniin cogunlugu (%55.2'u) yivecek ve icecek hizmetleri alaninda
calismaktadir.

As mentioned in the TUYUP report, the number of people employed in tourism
sector is 888579, 636.766 of these employees are men while 251.813 of
them are women. Most of the man workforce (59.9%) works in the food and
beverage services field. Most of the woman workforce (55.2%) works in the

food and beverage services field.
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Tablo 54: Tiirkiye’de Ana Hizmet Kategorilerine Gére Turizm Tesislerinde Calisan isgiicii Miktari
Table 54: The Number of Employees Working Tourism Facilities of Turkey According to Main Fields of Service

Erkek / Male Kadin / Female Toplam / Total
Turizm tesisleri isci Sayisi % isci Sayisi % isci Sayisi %
Tourism facilities Number of employees ° Number of employees ° Number of employees °
Konaklama . 255.189 40,1 112.705 44,8 367.894 41,4
Accommodation
Yiyecek ve igecek hizmetleri 381.577 59,9 139.108 55,2 520.685 58,6
Food and Beverage services
Toplam / Total 636.766 100,0 251.813 100,0 888.579 100,0

Kaynak: TUYUP Raporu, 2016, 32.
Source: TUYUP Report, 2016, 32.

TUYUP is glicu analizi sonuglarina gére turizm tesislerinde calisan
isglici miktarinin dagilimi Tablo 55'de yansitiimaktadir. Tabloya goére,
lokantalar ve seyyar yemek hizmeti faaliyetleri tesislerinde isgliciiniin
%42.3'0 calismaktadir. Bu grup cogunlugu olusturmaktadir. Oteller
ve benzeri konaklama yerleri tesislerinde ise isglicinin %38.6'sI
calismaktadir. Diger yiyecek icecek hizmeti faaliyetlerinde ¢alisan isglicii
%8.8'dir. Isgiiciiniin %6.6's! ise icecek sunum hizmetleri tesislerinde
calismaktadir. Lokantalar ve seyyar yemek hizmeti faaliyetleri
tesislerinde calisanlarin gogunlugu erkeklerden olusurken, oteller ve
benzeri konaklama tesislerinde ise kadinlar cogunlugu olusturmaktadir.
icecek sunum hizmeti tesislerinde yine erkekler cogunlugu olustururken,
diger yiyecek icecek hizmetleri tesislerinde ise kadinlar ¢ogunlugu
olusturmaktadir.

According to TUYUP workforce analysis results, the distribution of the
workforce working in tourism facilities is reflected in Table 55. According
to this Table, 42.3% of overall workforce of the tourism sector is working in
restaurants and mobile food services activities. This group consist the majority.
38.6% of the workforce of tourism sector is working in hotel and similar
accommodation facilities. The workforce working in other food and beverage
activities is 8.8%. 6.6% of the workforce is working in beverage presentation
services facilities. While, the most of the workforce working in restaurants and
mobile food activity facilities consists of men, most of the workforce working
in hotels and similar accommodation facilities consists of women. While, the
most of the workforce working in beverage presentation service facilities
consists of men, most of the workforce working in other food and beverage
facilities consists of women.

Tablo 55: Tiirkiye'de Tiirlerine Gore Turizm Tesislerinde Calisan isgiicii Miktan
Table 55: The Number of Employees Working Tourism Facilities of Turkey According to Types

Erkek / Male Kadin / Female Toplam / Total
Turizm tesisleri is¢i Sayisi % is¢i Sayisi % is¢i Sayisi %
Tourism facilities Number of employees ° Number of employees Number of employees °
Lokantalar ve seyyar Yemek hlzmgtl faallye.tllerl 286.379 45,0 89.522 35,6 375.901 423
Restaurants and mobile food services activities
Oteller ve benzeri konaklama yerleri 239.764 37,7 102.959 40,9 342.723 38,6
Hotels and similar accommodation facilities
Diger yiyecek hizmeti faaliyetleri 45.983 7,2 31.959 12,7 77.942 88
Other food service activities
Icecek sunum hizmetleri 44.389 7,0 14.434 5,7 58.823 6,6
Beverage presentation services
Diger konaklama verleri 11.350 18 7.720 31 19.070 2,1
Other accommodation places
Ozel giinlerde disariya yemek hizmeti sunan
isletmelerin faaliyetleri
Activities of catering facilities providing food 4.826 08 3.193 13 8.019 0,9
services for special days
Tatil ve diger kisa suireli konaklama yerleri
Holiday or other short-term accommodation 3.363 0,5 1.818 0,7 5.181 0,6
facilities
Kamp alanlari, motorlu karavan ve karavan tipi
treyler (rornork) park hizmetleri 712 0,1 208 01 920 01
Camping sites, motor caravan and caravan type
trailer parking services
Toplam 636.766 100,0 251.813 100,0 888.579 100,0

Kaynak: TUYUP Raporu, 2016:33.
Source: TUYUP Report, 2016:33.
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Tablo 56'da turizm sektériindeki istihdamin illere gore dagilimi
gorillmektedir. Tabloya gore, toplam istihdam istanbul (227.219),
Antalya'da (192.347), Mugla (72.706), Ankara (57.094) ve izmir
(51.460) yogunlasmaktadir. istihdamin yogunlasmasi bakimindan
istanbul ve sonrasinda Antalya dnemli konuma sahip olan illerdir.
Yogunlugun oldugu istanbul, Antalya, Mugla, Ankara ve izmir'de kadin
isguiclerinin cogunlugu olusturdugu goériimektedir.

The distribution of employment in tourism sector by provinces is seen in
Table 56. According to this table, overall employment concentrates in Istanbul
(227.219), Antalya (192.347), Mugla (72.706), Ankara (57.094) and Izmir
(51.460). With regards of concentration of employment, Istanbul then Antalya
are the provinces with significant position. It is seen that the most workforce
working in Istanbul, Antalya, Mugla, Ankara and Izmir where workforce is
centered consists of women.

Tablo 56: illere Gore Turizm Tesislerinde Calisan isgiicii Miktan
Table 56: Amount of Workforce in Tourism Facilities by Provinces

No | Sehir/ City Kadin / Female | Erkek / Male | Toplam / Total No | Sehir/ City Kadin / Female | Erkek / Male | Toplam / Total
1 istanbul 169.231 57.988 227.219 37 Sanhurfa 2.442 253 2.695
2 Antalya 136.863 55.484 192.347 38 Erzurum 2.358 259 2.617
3 Mugla 52.677 20.029 72.706 39 Sivas 2.018 557 2.575
4 Ankara 42.184 14.910 57.094 40 Kirklareli 1.470 955 2.425
5 izmir 34.912 16.548 51.460 41 Elazig 1.820 529 2.349
6 Bursa 16.368 8.366 24.734 42 Tokat 1.719 532 2.251
7 Aydin 13.071 5.710 18.781 43 Van 1.961 244 2.205
8 Kocaeli 11.041 6.589 17.630 44 Usak 1.269 842 2.111
9 Balikesir 7.022 4.413 11.435 45 Corum 1.509 591 2.100
10 Adana 8.583 2.763 11.346 46 Kastamonu 1.356 647 2.003
11 Mersin 7.579 2.577 10.156 47 Aksaray 1.467 491 1.958
12 Konya 7.024 2.121 9.145 48 Karabiik 1.199 754 1.953
13 Eskisehir 5.268 3.306 8.574 49 Bilecik 953 949 1.902
14 Manisa 5.283 2.870 8.153 50 Giresun 1.117 718 1.835
15 Samsun 5.606 2.516 8.122 51 Rize 1.286 534 1.820
16 Sakarya 5.296 2.509 7.805 52 Amasya 1.132 501 1.633
17 Denizli 4.827 2.462 7.289 53 Bartin 913 522 1.435
18 Gaziantep 6.063 1.192 7.255 54 Nigde 1.016 402 1.418
19 Trabzon 4.568 2.195 6.763 55 Batman 1.240 120 1.360
20 Tekirdag 3.791 2.833 6.624 56 Osmaniye 1.025 307 1.332
21 Canakkale 3.898 2.597 6.495 57 Kirikkale 1.059 267 1.326
22 | Afyon 4.253 1.534 5.787 58 | Adiyaman 1.058 227 1.285
23 Kayseri 4.252 1.489 5.741 59 Mardin 1.110 171 1.281
24 Hatay 3.903 1.271 5.174 60 Burdur 836 411 1.247
25 Nevsehir 3.487 1.605 5.092 61 Erzincan 820 368 1.188
26 Diyarbakir 3.428 665 4.093 62 Karaman 641 328 969
27 Ordu 2.670 1.333 4.003 63 Artvin 677 284 961
28 Bolu 2.422 1.414 3.836 64 Kirsehir 683 263 946
29 Yalova 2.290 1.330 3.620 65 Yozgat 745 200 945
30 Edirne 2.309 1.121 3.430 66 Sinop 546 398 944
31 Malatya 2.468 749 3.217 67 Cankiri 625 225 850
32 Dizce 2.240 971 3.211 68 Siirt 707 90 797
33 Kiitahya 2.211 934 3.145 69 Kars 590 118 708
34 Zonguldak 2.138 1.004 3.142 70 Glmighane 443 137 580
35 Isparta 1.951 1.005 2.956 71 Sirnak 513 46 559
36 Kahramanmaras 2.271 580 2.851 72 Bitlis 500 43 543
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No Sehir / City Kadin / Female Erkek / Male | Toplam / Total
73 Bingol 378 79 457
74 Agri 381 54 435
75 Tunceli 272 136 408
76 Mus 342 40 382
77 1gdir 307 58 365
78 Bayburt 258 60 318
79 Ardahan 231 33 264
80 Kilis 159 58 217
81 Hakkari 167 29 196
Toplam 636.766 251.813 888.579

Tablo 57'de turizm tesislerinde calisanlarin yas dagihmi gorilmektedir.
Yas dagihmi tablosu dnemli bulgular sunmaktadir. Toplam rakamlara
bakildiginda cogunlugun 25-29 (%16.4) yas ve 20-24 (%16.2)
yas arasinda arasin da oldugu gorilmektedir. 30-34 yas ve 35-
39 yas araliginda olan calisanlar da énemli bir cogunlugu (%15.2)
olusturmaktadir. 45-49 vyas (%9.6) ve 50-54 yas (5.9) araliklarina
bakildiginda ise bu yas araliklarinin turizm sektoriinde oranlarinin
distigi gorilmektedir.

Kaynak: TUYUP Raporu, 2016:34.
Source: TUYUP Report, 2016:34.

The age distribution of employees in tourism facilities is seen in Table 57.
The age distribution table presents significant findings. If, the total figures
are taken into consideration, it is seen that the workforce consists of people
from 25-29 (%16.4) ages and 20-24 (%16.2) ages. The workforce in 30-34
ages and 35-39 ages consist a significant majority (15.2%). If, the 45-49 ages
(9.6%) and 50-54 ages (5.9%) are taken into consideration, it is observed that
the employment rates decrease for these age groups in tourism sector.

Tablo 57: Yas Dilimlerine Gore Turizm Tesislerinde Calisan isgiiciiniin Dagihimi
Table 57: Distribution of Workforce Working in Tourism Facilities According to their Age Groups

Erkek / Male Kadin / Female Toplam / Total

YAS - AGE Numbclasrc;fs Z‘rlrl\iloyees % Numb(lesrcclzf :‘r’rlls;;loyees % Numb(lesr;tl)fs :‘r,rlisplloyees %
15-19 34.727 5,5 8.827 3,5 43,554 4,9
20-24 109.897 17,3 33.956 13,5 143.853 16,2
25-29 111.021 17,4 35.007 13,9 146.028 16,4
30-34 102.130 16,0 33.132 13,2 135.262 15,2
35-39 94.382 14,8 40.262 16,0 134.644 15,2
40-44 72.004 11,3 41.404 16,4 113.408 12,8
45-49 55.152 8,7 30.356 12,1 85.508 9,6
50-54 33.708 53 18.661 7,4 52.369 5,9
55-59 14.138 2,2 6.337 2,5 20.475 2,3
60-64 5.587 0,9 1.792 0,7 7.379 0,8
65+ 2.037 0,3 430 0,2 2.467 0,3
Bilinmeyen 1.983 0,3 1.649 0,7 3.632 0,4
Toplam 636.766 100,0 251.813 100,0 888.579 100,0

Kaynak: TUYUP Raporu, 2016:35.
Source: TUYUP Report, 2016:35.

70



TURIZM RAPORU / TOURISM REPORT

10. BOLUM EXPO NEDIR? EXPO TEMALARI, EXPOLARIN YARARLARI VE
EXPO 2016 ANTALYA SERUVENI

10. CHAPTER: WHAT IS AN EXPO? EXPO THEMES, BENEFITS OF EXPOS
AND EXPO 2016 ANTALYA JOURNEY

10.1. EXPO NEDIR?
10.1. WHAT IS AN EXPO?

1851 vyilindan beri diizenlenen EXPO'lar, Olimpiyatlar ve Diinya
Kupalari gibi prestijli uluslararasi projelerdir. Diinyanin en eski ve
en bulyuk uluslararasi etkinliklerinden biri olan EXPO, ayni zamanda
“Dlnya Sergisi” olarak adlandiriimaktadir. EXPO halki egitmeyi, yeniligi
paylasmayi, ilerlemeyi tesvik etmeyi ve isbirligini desteklemeyi
amaclayan uluslararasi bir etkinliktir. EXPO'larda Griinler degil fikirler,
kiltirler ve dinyanin gelecegi icin projeler sergilenir. Diger Ulkeleri,
sirketleri, uluslararasi kuruluslari, 6zel sektor, sivil toplum ve halki
katiimasi icin davet eden ev sahibi (lke tarafindan organize edilir.
EXPO'lar Uluslararasi Sergiler Birosu (BIE) tarafindan organize
edilmektedir. BIE sorumlulugu altinda iki tirli EXPO yapilmaktadir:

e Evrensel EXPO (5 yilda bir-6 ay stire ile)

* Tematik EXPO (2 Evrensel EXPO arasinda 3 ay slre ile)

Bunlara ek olarak Uluslararasi Bahce Bitkileri Ureticileri Birligi (AIPH)
ve Uluslararasi Sergiler Blrosu (BIE) tarafindan mistereken onaylanan
Botanik EXPO’lar vardir (2 yilda bir, 3-6 ay sureli).

EXPO Antalya 2016 bir Botanik EXPO'dur. Al kategorisindeki Botanik
Expo'lar BIE (Uluslararasi Sergiler Biirosu) ve AIPH ‘in (Uluslararasi Bahce
Bitkileri Ureticileri Birligi) ortak sorumlulugu altinda diizenlenmektedir.
BIE (The International ExhibitionsBureau), Dinyada EXPO ile ilgili
diizenlemeleri yapan kurulustur. 168 Uyesi vardir ve Tirkiye BIE'ye
2004 yilinda lye olmustur. AIPH (The International Association of
HorticulturalProducers) Botanik EXPO'larin  diizenlenmesinde sz
sahibi olan diger bir kurulus ise; AIPH'dir. Bahge bitkileri Greticilerinin
olusturduklari 6rgiitlerin koordinasyon organidir. AIPH'in 19 Uyesi vardir
ve Tirkiye AIPH'e 2009 yilinda lye olmustur.

EXPOs which have been organized since 1851 are prestigious and international
projects such as Olympics and World Cups. EXPO which is one of the oldest
and biggest international events of the world is also called as the “Exhibition
of the World". EXPO is an international event aiming to educate people, share
innovations, encourage advancement and support cooperation. In EXPOs, the
ideas, cultures and projects for the world's future are exhibited rather than
products. These events are organized by the hosting country which invites
other countries, companies, international enterprises, private sectors, non-
governmental organizations and public for their participation.

EXPOs are organized by the Bureau of International Exhibitions (BIE). Two
kinds of EXPOs are organized under the responsibility of BIE:

e Universal EXPO (in every 5 years for 6 months)

» Thematic EXPO (in between 2 universal EXPOs for 3 months)

In addition to these, there are Botanic EXPOs which are jointly approved by the
Association of International Horticultural Producers (AIPH) and the Bureau of
Interantional Exhibitions (BIE). (in every 2 years, for 3-6 months)

EXPO Antalya 2016 is a Botanic EXPO. Botanic Expos which are within the
Al categoty are organized under the joint responsibility of the Association of
International Horticultural Producers (AIPH) and the Bureau of International
Exhibitions (BIE). BIE (the Bureau of International Exhibitions) is the institution
which make EXPO arrangements, The Bureau has 169 members and Turkey
has become a member of BIE in 2014. AIPH (The International Association of
Horticultural Producers) is another institution which has a say in organizing
EXPOs. AlIPH is the coordination organ of the organizations formed by the
horticulture producers. AIPH has 19 members and Turkey has become a
member of AIPH in 2008

10.2. EXPO TEMALARI
10.2. EXPO THEMES

Uluslararasi toplum isbirligi ve ilerlemesi icin bir diyalog platformu
olan EXPO'nun en 6nemli 6zelliklerinden biri temasidir. Tim insanhgi
ilgilendiren ve evrensel nitelikte olan EXPO temalari, insanhgin
karsilastigl temel sorunlara ¢6zim bulmak amaciyla tim dinyay bir
araya getirir. 2015 Milano'nun temasi “Diinya'yi Beslemek, Yasam icin
Enerji” ve Astana 2017'nin temasi “Gelecegin Enerjisi” olacaktir.
Temalar dahilinde bitiin katihmcilara sergi alani veya bir pavyon insa
etme imkani verilir. Bu alanlarda tecrlbeleri, yenilikleri ve temayla
ilgili fikirlerini sergilerler. Ayrica diizenlenen diplomatik ve profesyonel
toplantilarin  yani sira konferanslar, workshoplar ve tartismalar
diizenlenir. Bunlar katilimcilara fikirleri degistirme, c¢oziimler bulma
ve vyeni isbirligi baglar kurma olanagl saglar. Bu entelektlel tesvik
sayesinde, EXPO'lar gelecege Isik tutar. Ornegin; 2010 Sangay, “Sangay
Kilavuzu 21. Yizyida Sardrilebilir Sehir Gelisimi icin Bir Rehber”
cikartilarak sehirlerde yasam kalitesini artirmaya adanmistir. 2012
EXPO Yeosu, uluslararasi toplumu harekete gecirmek icin “Yasayan Bir
Okyanus ve Sahiller icin Yeosu Bildirisi"ni cikarmistir.

One of the mostimportant characteristics of EXPO which is a dialogue platform
for international social cooperation and development is its theme. EXPO
themes with universal nature are related with all humanity and they bring
the whole world together for finding solutions to basic problems humanity
experience. The theme of 2015 Milano will be “Feeding the Planet, Energy for
Life” and the theme of Astana will be "Future Energy”.

Within the scope of these themes, all participants are provided an opportunity
to construct an exhibition space and a pavilion. In these fields they exhibit
their experiences, innovations and theme related ideas. Also, conferences,
workshops and discussions as well as diplomatic and professional meetings
are organized. These provide contribution to the participants for changing
their opinions, finding solutions and establishing new cooperative connections.
By means of such an intellectual incentive, EXPOs shed light to future. For
example; 2010 Shanghai has been adopted to increase life quality in cities
by issuing a "Shanghai Guide - A Guide for Sustainable Urban Development in
the 21st Century”. 2012 EXPO Yeosu has issued “the Yeosu Memorandum for
Living Oceans and Coastlines” in order to evoke international society.
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10.3. EXPOLARIN YARARLARI
10.3. BENEFITS OF EXPOS

EXPO'lar ayni zamanda en Ust diizey karar alicilardan cocuklara kadar
uzanan katihmci yelpazesinden dolayi, sira disi sergiler, diplomatik
temaslar, is toplantilari, kamusal tartismalar ve canl gosterilerle cok
yonlli bir etkinlik sunar. EXPO; bir egitim ve eglenceyi birlestiren
ve genis bir sergi, aktivite ve gosteri cesitliligi ortaya cikaran bir
deneyimdir. Yenilikci mimarisi ile EXPO alani kendisi cazibe merkezidir.
interaktif sergiler, cigir acan teknolojiler ve EXPO'nun yogun kiiltrel
programi gercek anlamda unutulmaz bir tecriibe saglar. EXPO'larda
dizenlenen etkinliklerin basarisi ziyaretcilerin sayisiyla aciklanabilir.
Hanover 2000'e 19 milyon, Aichi 2005'e 22 milyon ziyaretci katiimis ve
Shanghai 2010'da 73 milyon bilet satisiyla rekor kirmistir.

EXPO lkenin markalasmasi ve gelismesiicin bir aractir. EXPO milyonlarca
ziyaretcinin yani sira diinya liderleri ve karar mercilerini cekebilen birkac
etkinlikten biri oldugu icin, bir Glkenin uluslararasi arenada kilit bir aktor
olarak imaj ve konumunu gliclendirmesi acisindan bulunmaz bir firsattir.
2000 yilinda Hannover Expo’'su Almanya'ya birlesmis bir (lkenin yeni
yziinG dlinyaya sunma imkani saglamistir. Temasi “Gelecegin Enerijisi”
olan Expo 2017 Astana ile 23 yasindaki Kazakistan Cumhuriyeti
uluslararasi cazibesini artirmayi amaclamakta ve strdir(lebilir enerjilerin
gelisimindeki oynadigi kilit rollini pekistirmektedir. EXPQ’lar sehirlerin
gelisiminde katki saglamaktadir. Expolar icin secilen sehirlerde altyapi
gelisimini ulasim agi ve iskan kapasitesi artirilir, istihdam ve is olanaklar
varatilir; ayrica ulkenin kiresel is ve yatinm cevresini gelistirilir.Etkinlik
sonrasl EXPO alani bélgenin ekonomik, sosyal ve kiltirel ihtiyaclarina
uyum saglamak icin dénistiriiliir. Ornek olarak 1998 Lizbon Expo'su
bos bir alan olusturarak sehrin 6nemli bir ekonomi merkezi haline
gelmis ve Sangay Expo 2010 alanini biylk bir klltir ve eglence
sektorline donlstirmustlr. EXPQ’lar yapildigl her sehre bir miras érnegi
birakmaktadir. 1851 yilinda Londra'da yapilan EXPO icin Crystal Palaca
EXPO mirasi olarak, 1889 yilinda Paris'te yapilan EXPO icin Eyfel Kulesi
EXPO mirasi olarak birakilmistir. Bu her iki 6rnekte sehirlerin sembolleri
haline gelmistir.

Ayrica televizyon, telefon, telgraf, dikis makinesi gibi Grlnler ilk defa
EXPO’larda tanitilmistir. EXPQ’lar tilkelere ev sahibi tilke ve diger llkelerle
isbirligi baglarini gliclendirmekle birlikte kendi Grinlerini tanitmalarini da
saglar. Sirketler etkinlik, diger (lkelerle ve yatinmcilarla yapilan toplanti
organizasyonlarina katilarak ve yeni bir seyirci kitlesi ile mesgul olarak
pazarlarini biyutebilirler. Expolar ayrica uluslararasi kuruluslara ve sivil
topluma savunduklari konularda farkindaligi artirmalari igin firsat verir.

Due to its wide range of participants, EXPOs also presents miscallenaneous
events from senior executives to children such as extraordinary exhibitions,
diplomatic contacts, business meetings, public discussions and live shows.
EXPO is an experience which combines education and entertainment and
presents a wide diversity of exhibitions, activities and shows. EXPO space with
its innovative architecture is also a center of attraction. Interactive exhibitions,
ground-breaking technologies and intensive cultural programs of EXPOs
actually provide an unforgettable experience for its participants. The success
of events organized in EXPOs can be explained by the number of visitors, 19
millions of people visited Hannover 2000, 22 millions of people visited Aichi
2005 and Shanghai 2010 has broken a record by selling 73 millions of tickets.
EXPOis a tool for branding and developing a country. As EXPOs are one of a few
events which can attract world leaders and decision making authorities of the
world as well as millions of visitors, they are golden opportunities for a country
to strengthen its image and position in the international arena as a key actor.
2000 Hannover Expo has provided opportunity for Germany to present the
new image of a new and united country to the world. The 23 years old Republic
of Kazakhstan aims to increase its international attraction and consolidate its
key role it plays in development of sustainable energy by Expo 2017 Astana
with “Future Energy Theme”, EXPOs provides contribution in development of
cities. The infrastructure and occupancy capacities of the cities selected for
an EXPO organization are improved and increased, new employment and job
opportunities are created and the global and investment circle of the countries
are developed. After the event, the EXPO space is converted in order to
comply with the economical, social and cultural requirements of the region. For
example, the space of 1998 Lisbon Expo has been turned into an important
economical center of the city by creating an empty space and the space of
Shanghai 2070 Expo has been turned into a huge culture and entertainment
sector. EXPOs leave a heritage to every city they are organized. Crystal Palace
has been left as an EXPO heritage of the EXPO organized in London in 1851
and the Eiffel Tower has been left as an EXPO heritage for the EXPO organized
in Paris in 1889. Both these examples have become the symbols of these cities.
Furthermore, the products such as television, telephone, telegram and sewing
machine were firstly introduced in EXPOs. EXPOs provides contribution for
countries to strengthen the cooperative connections with the host country
and other countries as well as promote their goods. The companies can
widen their markets by participating in meeting organizations with other
countries and investors and dealing with a new audience. Expos also provides
contribution for the international organizations and civil society for increasing
awareness in the issues they defend and/or support.

10.4. EXPO 2016 ANTALYA SERUVENI
10.4. EXPO 2016 ANTALYA JOURNEY

Tarkiye'nin ilk EXPO’'su olan EXPO 2016, Antalya'da Nisan 2016'da
acimistir ve Ekim 2016 tarihine kadar ziyaretcilerini agirlayacaktir.
EXPO 2016 sireci, T.C. Gida, Tarim ve Hayvancilik Bakanhgr’nin
koordinasyonunda yuritilmektedir. EXPO 2016'nin ana temasi cicek
ve cocuktur. Alt temalari ise tarih, biyo-cesitlilik, strdurtlebilirlik, yesil
sehirler, alternatif enerji, gelecekte organik ve ekolojik tarim, kentsel
donisim ve peyzaj, cevre problemleri ve ¢ézimleridir. Slogani ise
"gelecek nesiller icin yesil bir diinya“dir. Sembol cigegi isepaeoniaturcica
vani sakayiktir. EXPO Ajansi 6 ay stresince yaklasik 20.000 bilimsel
ve kdltirel faaliyet planlanmaktadir. Diizenlenen faaliyetler arasinda
Ulke glnleri, yerel sergiler, uluslararasi sempozyumlar, diinya ¢evre
sempozyumu, bio-enerji sempozyumu, paneller, toplanti ve seminerler,
cocuk kongreleri, sahne sanatlari ve konserler yer almaktadir.

EXPO 2016 Antalya, as the first EXPO of Turkey has been opened in April
2016 and it will host its visitors until October 2016. EXPO 2016 process is
executed under the coordination of the Republic of Turkey, the Ministry of
Agriculture and Husbandry. The main theme of EXPO 2016 is flowers and
children. The sub-themes of this EXPO are biodiversity, sustainability, green
cities, alternative enerqy, organic and ecologic agriculture in the future, urban
transformation and landscaping, environmental problems and their solutions.
Its slogan is “a green world for future generations”. Its symbol flower is
isepaeoniaturcica in other words peony. EXPO Agency plans approximately
20.000 scientific and cultural activities for 6 months. There are country days,
local exhibitions, international symposiums, world environment symposium,
bio-energy symposium, panel discussions, meetings and seminars, children
congresses, performance arts and concerts are among the organized activities.
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EXPO alaninda uluslararasi bahgeler, EXPO géleti, EXPO kulesi, cocuk
adasi, amfitiyatrolar, meyve bahceleri, cicek sergi alanlari, sponsor
bahgeleri, diinyanin en buyik tarim, cevre ve ekoloji mizesi gibi bircok
vap! insa edilmistir. Baslangicta 100 Ulke ve 30 uluslararasi kurulusun
bahcelerini sergilemek Uzere katiimi beklenmekteydi. EXPO 2016
Antalya icin sehrin ve (lkenin marka degerinin artiriimasi icin biyuk bir
firsat yaratirken, halkin ve cocuklarin ¢evre konusunda bilinglendirilmesi,
kentsel ve bolgesel gelisim ve isbirligi projelerinin gergeklestirilmesi
planlanmaktadir. 191 giin acik olacak olan EXPO 2016'in hedefleri
‘Gelecek Nesiller icin Yesil Diinya’ basligi altinda;

e Uluslararasi ve yerel cevresel sorunlari tartismak ve ¢oztimler tGretmek,
* Gelecek nesillere cevre bilincini asilayabilmek,

¢ Diinyada ekolojik ve organik tarimin énemini vurgulamak,

 Kiresel Isinmaya karsi alternatif enerji kaynaklarini tesvik etmek,

¢ Diinyanin en biiyiik tarim, cevre ve ekoloji miizesini kurmak.

Alanda yaklasik 25.000 adet agac, 165.000 adet cali, 350.000 m? ¢im
alan, en az 4.500.000 adet cicek yer almaktadir. Rayl sistem hatti ve
Turkiye'nin gesitli yerlerinden alana toplam 2744 agag transplantasyonu
vapilmistir. Resmi katilimcilar, bahcecilik ve kiltirlerini Glke bahcelerinde
sergilemektedirler. Bitkilendirme ve peyzaj kapsaminda bitki heykelleri
(mozaik{ltdr), yagmur ormanlar serasi, Ulkemizdeki 3 biyo-cografik
bélgesindeki (Avrupa-Sibirya, Akdeniz, Iran-Turan) dogal bitki
orneklerinin gorllebilecegi Tirkiye biyocesitlilik tema parkuru tema
bahceleri, kaktUs ve sukkulent bitkileri, tibbi ve aromatik bitkiler, soganl
ve yumrulu bitkiler, sucul bitkiler, Osmanl bahgesi ziyaret edilebilir.
EXPO 2016 Antalya tema ve alt temalari ile ilgili akademiler, enstittiler
ve derneklerinden gelen projeler; katilim ve degerlendirme siirecinden
sonra fiziksel ve fiziksel olmayan nesneler kullanilarak, EXPO 2016
Antalya sergi alaninda ziyaretcilere sergilenecektir.

EXPO 2016 Antalya’da Kongre Merkezi, Amfitiyatrolar, Kir Aktivite
Alani, Cocuk Adasi, Kiiltlir ve Sanat Sokagi gibi alanlarda 7 binin izerinde
kultirel faaliyet yapilacaktir. Ulusal ve uluslararasi konserler, dans
gosterileri ve mizikaller, cocuk tiyatrolari, ulusal ve uluslararasi kongre
ve sempozyumlar, interaktif cocuk atélyeleri, milli gtn etkinlikleri,
Ramazan ayi etkinlikleri, lunapark, sokak eglenceleri ve geleneksel cocuk
oyunlan kiltirel programlar arasindadir. 8.000.000 ziyaretcinin EXPO
2016 Antalya'yi ziyaret etmesi beklenmektedir. Torku Cocuk adasinda
cocuklara yonelik eglenceli ve yaratici aktivite alanlari bulunmaktadir.
Bu aktivite alanlar arasinda; Perge kazi alani, egitim hayal yolu, bitki
labirenti, cocuk etkinlik alanlari, cocuk atélyeleri ve interaktif gosteri
alani bulunmaktadir.

Several structures such as international gardens, EXPO pond, EXPO tower,
children’s island, amphitheaters, orchards, flower exhibition areas, sponsor
gardens, the biggest agriculture, environment and ecology museumn of the world
have been constructed in the EXPO space. In the beginning, the participation
of 100 countries and 30 international organizations were expected to present
their gardens. While, EXPO 2016 Antalya creates a huge opportunity for
increasing the brand value of the city and the country, it is planned to raise
awareness of public and children on environment and implement regional
development and cooperation projects. The goals of EXPO 2016 which will be
open for 191 days as under the title of “a Green World for Future Generations”
are as in the following;

* Discussing international and local environmental problems and creating
solutions,

* Imbue next generations environmental consciousness,

* Emphasizing the importance of ecologic and organic agriculture for the world,
* Supporting alternative sources of energy against global warming,

e Establishing the world's biggest agriculture, environment and ecology
museum.

In the EXPO field, there are approximately 25000 trees, 165.000 bushes,
350.000 m? grass area and at least 4.500.000 flowers. The rail system line
and transplantation of 2744 trees from various parts of Turkey have been
established. The official participants exhibit their horticulture and cultures in
their country gardens. The plant statues (mosaiculture) rain forest greenhouse,
theme gardens of biodiversity theme section of Turkey where samples of
natural plant species from 3 bio-geographical regions of our country (Europe-
Siberia, Mediterranean, Iran-Turan), cactus and succulent plants, medical and
aromatic plants, bulbous and tuberous plants, aquatic plants and Ottoman
garden can be visited within the scope of vegetation and landscaping.
The projects from the academies, institutes and associations related with
the theme and sub-themes of EXPO 2016 Antalya will be exhibited in the
exhibition areas of EXPO 2016 Antaya by using physical and non-physical
objects after a participation and evaluation process.

More than 7 thousands of cultural activities will be performed in the sections
of EXPO 2016 Antalya such as the Congress Center, Amphitheaters, Garden
Activity Field, Children’s Island, the Street of Culture and Arts. National
and international concerts, dance shows, musicals, children theaters,
national and international congresses and symposiums, interactive children
workshops, national day events, Ramadan activities, amusement park, street
entertainments and traditional child plays are among cultural programs. It is
estimated that 8.000.000 visitors will visit EXPO 2016 Antalya. There are
entertaining and creative activity fields in the Torku Children’s Island. Perge
excavation site, education dream road, plant labyrinth, children activity areas,
children workshops and interactive show arena are among these activity fields.

10.5. EXPO 2016 ANTALYA DA TEMATIK BAHCELERDE KiMLER VAR?
10.5. THE PARTICIPANTS OF THEMATIC GARDENS OF EXPO 2016 ANTALYA?

Ulke: Aimanya

Tema: Gelecegi ekmek - Yenilenebilir kaynaklarin yenilikcilik potansiyeli
Ulke: Azerbaycan Cumhuriyeti

Tema: Azerbaycan Gelecek Nesiller icin Biyocesitlilik ve Cicek Mirasi
Ulke: Cin Halk Cumhuriyeti

Tema: Cicekler ve cocuklar

Ulke: Kore Cumhuriyeti

Tema: Sahil Bahgesine Davet - Kore'deki Suncheon Koyu'nun dogal
peyzajl olarak bahcenin yeniden yorumlanmasi

Ulke: Kore Demokratik Halk Cumhuriyeti

Tema:Yesil agac yapraklari ile kapli Bahgedeki cocuklarin mutlulugu
Ulke: Giircistan

Tema: Glrcistan - Colchis - Bir Efsaneden Fazlasi

Country: Germany

Theme: Planting the future - Renewing potential of renewable resources
Country: The Republic of Azerbaijan

Theme: Biodiversity and Flower Heritage for the Future Generations of
Azerbaijan

Country: The People’s Republic of China

Theme: Flowers and children

Country: The Republic of Korea

Theme: Invitation to the Coastal Garden - Reinterpretation of a garden as the
Suncheon Coast of Korea with its natural landscaping

Country: The Democratic People’s Republic of Korea

Theme: Happiness of children in the Garden covered with green tree leaves
Country: Georgia

Theme: Georgia - Colchis - More than a Legend
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Ulke: Hindistan Cumhuriyeti

Tema: Sevgi, baris ve herkes icin kardeslik mesaji icin Baris Bahcesi
Ulke: Hollanda Kralligi

Tema: Hollanda bahcecilik ve cicekgilik sektoériindeki yenilikgi
gelismelerin ve “Yesil Sehir” kavramindaki uygulamasinin sergilenmesi
Ulke: Cin Halk Cumhuriyeti'nin Hong Kong Ozel idari Bélgesi

Tema: Surdurdlebilir insan varligi icin yesil cevre olusturan doga ile
uyumlu insan varligini sergileme

Tema: Surdirdlebilir insan varhgi icin yesil cevre olusturan doga ile
uyumlu insan varhigini sergileme

Ulke: italya Cumhuriyeti

Tema: italyan Bahcelerini ve italyan peyzajlarinin en 8nemlilerini
canlandirma

Ulke: Japonya

Tema: Tirkiye ile Dostluk, Geleneksel ve modern kdiltiiriinde Japonya'nin
cicekleri, bitkileri ve bahceleri.

Ulke: Kazakistan

Tema: Kazakistan'in biyo-cesitliligini, tarih ve kiltir kimligini géstermek
Ulke: Kenya Cumhuriyeti

Tema: Yarinki cocuklarimiza daha iyi bir gelecek icin insanlarin doga
ile nasil uyumlu yasadigini ve gelecek nesiller icin onu koruduklarini
gosterme

Ulke: Kosova Cumhuriyeti

Tema: Simbolika - insan tlri ve doga arasindaki baglantiyi ele alan
sembolizm

Ulke: Macaristan

Tema: Oynayarak 6grenme bahgcesi “Cocuklar ve gicekler”

Ulke: Birlesik Meksika Devletleri

Tema: Meksika'nin kurak bdlgelerinin temsili bitkilerini sergileme

Ulke: Moldova Cumhuriyeti

Tema: “Peri Masali Bahgesi” ve Moldova Cumhuriyetinin Biyogesitliligi
Ulke: Federal Demokratik Nepal Cumhuriyeti

Tema: Yesil Sehirler: Akilli Cocuklar (Yesil Sehirlerin gelisimi ve Yesil
sehirlerin strdirdlebilirliginin dayandigi Akilli Oyunlar)

Ulke: Pakistan

Tema: “Ge¢misle uyum icinde, gelecegin tohumlari

Ulke: Sudan Cumhuriyeti

Tema: Yiyecek ve yenilik¢i viyecek Uretimi saglamak Uzere gelecek
nesiller icin yenis bir yasam icin strdirilebilirlik

Ulke: Birlesik Tanzanya Cumhuriyeti

Tema: Tanzanya: vahsi, cesitli ve ikonik

Ulke: Tayland Kralligi

Tema: Yeni Nesiller Yetistirme

Ulke: Yemen Cumhuriyeti

Tema: Siddetsiz cocuklar

Not: Bilgiler, EXPO 2016 Antalya web sitesinden, T.C. Gida, Tarim
ve Hayvancilik Bakanhg web sitesinden ve EXPO 2016 Ajans
yetkililerinden elde edilen bilgilerden derlenerek yazilmistir.

Country: The Republic of India

Theme: The Garden of Peace for love, peace and a brotherhood message for
everyone

Country: The Kingdom of Netherlands

Theme: Exhibiting the innovative developments in the horticulture and
floriculture and its application based on “Green City”

Country: Hong Kong Special Administration Region of the People’s Republic of
China

Theme: Exhibiting the existence of humans in harmony with nature creating a
green environment for sustainable existence of humans

Country: The Republic of Italy

Theme: Exhibiting the best examples of Italian Gardens and Italian landscaping
Country: Japan

Theme: Friendship with Turkey and flowers, plants and gardens of Japan in
modern Japanese culture.

Country: Kazakhstan

Theme: Bio-diversity of Kazakhstan, presenting its history and cultural identity
Country: The Republic of Kenya

Theme: Showing our children how peaple live in harmony with the nature and
how they protect it for the future generations for a better future for our
children

Country: The Republic of Kosovo

Theme: Simbolika - Symbolism dealing with the connection between human
kind and nature

Country: Hungary

Theme: The garden of learn by play “Children and flowers”

Country: The United States of Mexico

Theme: Exhibiting representative plants from arid regions of Mexico

Country: The Republic of Moldova

Theme: “The Fairy Tale Garden” and Biodiversity of the Republic of Moldova
Country: The Federal Democratic Republic of Nepal

Theme: Green Cities: Smart Children (Development of Green Cities and Smart
Games which the sustainability of Green cities depend on)

Country: Pakistan

Theme: "The seeds of future in harmony with past

Country: The Republic of Sudan

Theme: Sustainability for a new life for future generations in order to provide
food and innovative food production

Country: The United Republic of Tanzania

Theme: Tanzania: wild, diverse and iconic

Country: The Kingdom of Thailand

Theme: Growing New Generations

Country: The Republic of Yemen

Theme: Children without violence

Note: This information have been written by compiling from the information
obtained from the website of EXPO 2016 Antalya, the website of the Republic
of Turkey, the Ministry of Agriculture and Animal Husbandry and the Agency
authorities of EXPO 2016
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